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You stand an excellent chance t 

and Ribbons. They move fast. On 

the bread-and-butter items that giv 
Sure, it’s great to sell the big ticket 

moting the bread-and-butter Webster 

pendable six-times-a-year turnover Sell the profit line 
You can’t beat established brands hese days of 

competition. And you can’t beat Webster with its rigid qual Sell 


ity standards, widest variety and exclusive, time-saving fea 
tures that keep your customers coming back for more. 
You'll be delighted, too, with Webster’s excellent dealer 


cooperation, consistent national advertising and other pow- 


erful merchandising aids that pre-sell your prospects. CARBONS and INKED RIBBONS 


Take a good look at your Webster shelves. By promoting 
and selling your Webster carbon and ribbon brands 1 9 F. S. WEBSTER Compa herst Street, Cambridge 42, Mass 


gn pront foot. ittsburg hiladelphia * San Francisco « Cambridge 


Webster warehouses in New York « Chicago 


make a single cubic foot in your store 
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HASKELL 


OF PITTSBURGH 


showcase 





NO. 1 OF A SERIES 


HASKELL P-PIONEER LINE ON DISPLAY 


Haskell’s Pioneer design fits anywhere! 
Highly functional and decorative, too, for 
today’s modern office. As shown, it is 
recommended specially for all general 
office installations! To appreciate its con- 
tribution to contemporary office efficiency 


and beauty —see the above setting in full 
color in our current Catalog 24. Included 
are single and double pedestal desks, 
tables and credenzas —all matched. Yes, 
color too—at no extra cost. Haskell designs 
them .. . to balance any budget! 


New Catalog makes ordering easier SHOWROOMS: New York «+ Chicago «+ Denver «+ Los Angeles «+ Philadelphia «+ St. Louis 


Write for your copy today WAREHOUSES: New York + Chicago « Dallas + Denver « Los Angeles « St. Lovis «+ Tacoma 


HASKELL, INC. P.O. BOX 5273 PITTSBURGH 6, PA>- 
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Model 28TA Executive Chair only $64.95* retail in combination upholstery, $59.95* in Naugahyde 


SUECU offers you more to offer 


When your product really has it, your sales story 


can be simple and brief: Cosco gives your cus- 
tomers more for their seating dollars! More in com- 
fort . . . in compatible styling . . . in rugged 
reliability! 

That’s why it pays you handsomely to feature 


‘ , and sell these Cosco chairs . . . that won’t come 
Casual seating, too .. . sofas, settees, chairs, 


; ~ , 
tables, for reception room and lounge areas. back ... to customers who will: 


HAMILTON COSCO, INC., COLUMBUS, INDIANA 
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A REVOLUTIONARY 
CONCEPT /N 
PENC/IL SHARPENERS 





New exclusive disposal means... 


BOM-BAY DISPOSAL 
| :. a For cleaner housekeeping! 
f. \ te Y — > gimniy 1; P 
*) \ Sharpener simply slips off the 
in ) a bracket... BOM-BAY is opened 
wy, ge! m > we 4 Bin 1- z 
/ jo over wa ebasket...and 
F PRESTO! EMPTIED! That’s 
all there is to it! 
p: 


Intrigu 


+h) 
tible 


RAZOR-SHARP CUTTERS 
Made by a unique new process! 
Guaranteed for 20,000 keener 
points. Safer, too. Twin cutters 
are always enclosed! Fingers 
can’t touch them! 


SELLS! Bright, sparkling, new “see-it-all” display- 


‘magic-mirror,” shows the BOM-BAY Dis- 


ies the customer and sells at the same time! $ 95 
» modern homemakers! Irresistible to your 


rs! Irresistible on your counter! Order today!... Plus FE.T, 
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4 
cm. 
x 


_ 


no mess, no fuss, no shavings on the floor! 


MODERN DESIGN 4-POSITION BRACKET 


With crisp lines to complement ‘eo Mounts in any spot...in any 
the most fastidious decor. ee position...for convenience, for 
Choice of 5 decorator colors: appearance, for utility! Shar- 
red... beige... yellow... tur- pener locks in place on chrome- 
quoise... gray... pe plated steel bracket. 


um c ® PENCIL 
SHARPENER 


SWINGLINE, INC., 32-00 Skillman Ave., Long Island City 1, N.Y. 
... the newest name in pencil sharpeners...the most honored name in stapling. 
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Adds 
Subtracts 
Repeats 
Subtotals 


Multiplies 


Capacity 
8 listing 
9 total 


List Price 


$179 


New Odhner Compact Electric... faster, lighter than you'd ever guess ! 


how light ali. the new Tolatare 


idal- pam 70)) merole lie lameamcall ts. 
and easy it was to move fron >< pact is a machine your 
ifome|--). melauer-laa'mo lam ial el-mele) me) maals) willlove. Write for details ar 
office inits specially designe se nely low dealer quotat 

e SO precise and responsive to the FACIT, INC. 404 Park Ave 
folUlonamasr-h@ el) Memi-1-10-10la-Baal- eel) South, New York 16, New Y 
tifically planned keyboard belonged 235 Montgomery Street 

to a machine Selling at easily twice K-tere te’ aan @F- Tih ielaall. ae mea ole ws 


ithe price Street. Evanston, Itllinor 
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OA Press-Time ews from Washington and around the world 


Merrily We Roll Along 

Most significant of national and in- 
ternational news that bears on the 
business front has been a lessening of 
the explosive war threat, and reports 
from all sectors that indicate a strong, 
rapid move toward prosperity. While 
the situation in Berlin is no less criti- 
cal, it is impossible for people to main- 
tain concern at a fever pitch over a 
prolonged period, especially when the 
same horse is being whipped with the 
lashes. A month ago popular 
opinion was steeled to any eventuality, 


same 


no matter how dire. As one commenta- 
tor puts it, “Right now the country 
seems to be more relaxed than Ken- 
Amazingly enough, the con- 


sensus is that in the pending negotia- 


nedy 


tions over Berlin the Soviet will gain 
a little. the West will lose a little. 


A Static New Frontier 

After an initial blast of effort and 
a wild spending spree, the New Fron- 
tier has slowed to a walk. The reces- 
sion is no longer a threat. Congress 
has taken a cautious view of the ad- 
ministration’s original foreign aid pro- 
posals, as it has with many of the New 
Frontier programs. Important ones 
have been shelved until the next ses- 
sion of Congress, will find tough go- 
ing when introduced then. Main rea- 
son is the looming fight against in- 
flation, fanned by the vast amounts of 
government money being poured into 
the economy for defense. This is the 
single factor accounting for the pell 
mell rush to boom conditions. It has 
already had a favorable bearing on 
your business, will be even more evi- 


dent in the months ahead. 


A Long Hard Look at the 
Neutrals 

Only the naive were truly surprised 
by the unneutral attitude of the neu- 
their recent Belgrade 
As the first traces of fallout 
from Russian atomic tests were filter- 


trals during 


meeting 


ing over their meeting, the delegates 
were more concerned with U.S. im- 
perialism and colonialism. This hack- 
neyed communistic propaganda line 
did produce one good effect. It caused 
many in high places here to remove 
their rose colored glasses and give a 
long hard look at the end result of our 
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past foreign policy. How much friend- 
ship, or for that matter, how much 
neutralism can be bought with money ? 


Sad Days on First Avenue 

The tragic death of Dag Hammar- 
skjold had shattering reverberations at 
U.N. headquarters. Not only had the 
world lost a great statesman, the or- 
ganization had lost the one man re- 
sponsible for holding it together. The 
battle is on with those who would see 
There is considerable 
doubt that the U.N. will ever again 
be a fair and equitable body dedicated 
to world peace and the best interests 
of all in the world community of na- 
tions. There is high level talk of a new 
organization of Western nations, apart 
from U.N. However, aside from the 
very few who opposed him bitterly, 
the loss of Dag Hammarskjold is a 
blow to all who believe in 


it destroyed. 


human 
dignity and freedom. 


We Can’t See the Forest 

In the arena of world diplomacy 
the U.S. is waging a losing fight. It is 
not a matter of stupidity. Rather is it 
due to the weapons we have to fight 
with. We are presenting the cause of 
freedom to people who have never 
been free; the dignity of man to masses 
too ignorant to understand; the good 
and full life to millions whose daily 
concern is enough food to eat. On the 
other hand, communism is nurtured on 
human misery. Our government has 
invested, or perhaps wasted billions of 
dollars in an effort to sell our way of 
life around the world. For our pains 
we have been bushwhacked by our 
own propaganda. Can we afford to 
pour such a staggering amount of en- 
ergy and resources into the effort? The 
problem is indeed the greatest enigma 
of modern times. 


A Look at the Crystal Ball 

No happening on the face of the 
globe is so remote that its effect can- 
not be felt in Averageville, U.S.A. 
The forces of current international af- 
fairs are being felt by every business 
today. So far the effects are favorable. 
Business is generally good. Produc- 
tion capacities of primary industries 
are pushing upward toward the satura- 
tion mark. The GNP is rising rapidly. 


Consumer buying, loping along at a 
lethargic rate during the first three 
quarters, is picking up. Merchants are 
expecting the heaviest buying season 
of all time during the upcoming Holi- 
day season. Under the present tax 
structure, profits are also sfising. The 
business climate will be ‘calm, at least 
for the balance of 1961. Storm clouds 
on the horizon are still a long way off. 
But they are there. The coming year 
will hold a great challenge. There is 
a threat of serious inflation. A vast 
spending program will further unbal- 
ance the budget, cause an alarming in- 
crease in the deficit. Regulations, con- 
trols, and restrictions may be required. 


Meanwhile, A Swarm of Bees 
Khrushchev is calling the shots. 
Already he is setting the stage for 
other crises, designed to keep us back 
on our heels. Look for flare-ups in 
Laos, Vietnam, Cambodia, the Congo. 
It is a coldly calculated plan to tax our 
stamina, economically and politically. 


GNP is Going Into Orbit 

There has been no slow-down in 
the rise of gross national product. In 
the third quarter it is officially esti- 
mated at a seasonally adjusted rate of 
$526 billion, as compared to a second 
quarter $516 billion. Treasury Secre- 
tary Douglas Dillon estimates a fourth 
quarter GNP at a level of $540 bil- 
lion. If true, the year 1961 would 
wind up with a total of $521 billion, 
up 3.2% from 1960. A continuing of 
the trend would mean a GNP in 1962 
of $560 billion. It could conceivably 
reach a rate of $600 billion by the 
end of next year. 


Unemployment vs 
Unemployable 

The gradual reduction in unem- 
ployment will result in a total figure 
of 6% by Christmas, perhaps 414% 
by mid 1962, A 4% unemployment 
figure is considered to be reasonably 
full employment. It is being argued 
by somg:authorities that the number 
of people who can’t or won't work, 
plus abnormal or temporary condi- 
tions in certain areas, will keep the 
unemployment figure around 414 or 
5%, and still mean total employment 
for all practical purposes. 
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“Acco punched holes in punch design... 
& 





The Acco #440. deluxe model (foreground) is 3-tone grey with aluminum and red trim. Suggested retail price—$5.90. The Acco #110 (rear) is 2-tone grey. Suggested retail price—$3.90 


Result! 


Above you see two proud examples of Acco leadership. 
These new Acco punches represent a complete departure 
from old-style models. 

They are beautifully—functionally—styled, far easier to 
use, and more efficient. 

For example, note these advantages (keyed to our photo- 
graph). Both punches have (1)—window viewer for easier, 
more accurate settings, (2)—9-position gauge which locks 
in place, (3)—removable chip tray (its cushioned base will 
not mar desks) and (4)—easy punching action (the #440's 
extra-easy pivot action requires only the slightest pressure 


—your little finger will do!). In addition, (5)—the #440 handle 
locks down for compact storage. 

The #440 punches up to 36 sheets of #16 bond paper at 
one time. The #110, up to 21 sheets. Both models punch 
two %” holes, 23/4” center to center. 

To order, or for full details, call or write your Acco repre- 
sentative. And for all the newest 
ideas in punches, binders, folders, /A\(C3(C3(O) 
fasteners — keep your eye on... 

Acco Products. A Division of Natser Corporation, Ogdens- 
burg, N. Y.—In Canada: Acco Canadian Co., Ltd., Toronto 
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State of the 


Watch the Profit Sharing Plans 


The contract being negotiated be- 
tween American Motors and UAW 
includes a profit sharing provision. 
This establishes a dangerous precedent, 
one that can affect every business that 
deals with labor unions. Up to the 
present time, profit sharing plans have 
been voluntary. They have been com- 
pletely controlled by management. 
They have not been an issue for bar- 
gaining. It seems certain that unions 
will now demand a right to bargain 
over sharing profits, just as they de- 
manded—and won—bargaining rights 
over health insurance and pensions. 


The Battle of the Portable 


A sales battle between leading 
American manufacturers and European 
producers of portable typewriters is 
shaping up. It promises to match the 
intense rivalry of major appliance 
makers several years ago. Latest to 
pitch into the market is Remington 
Rand, which now has a fully auton- 
omous portable typewriter division. 

According to William N. Brown, 
head of the new division, an all out 
campaign to capture a commanding 
share of the consumer will be waged, 
with special emphasis on teen-agers. 
Brown says, “We want to get the 
teen-ager to look on a portable type- 
writer as a demand item—a part of 
his life. I predict that within ten 
years the portable will be as standard 
an item in the 
vacuum cleaner.” 


modern home as a 


The Trend to Cash? 


In the light of new twists to en- 
courage consumers to pay cash for 
their purchases, economists are posing 
the question, ‘Is there a trend away 
from credit buying?’ One of the new 
trends is the spread and apparent 
success of cash and carry stores in all 
fields of merchandising. Another is 
a credit card plan, originated in the 
East, whereby a $10 membership en- 
titles the consumer to get from 10% 
to 40% discounts from list on pur- 
chases from merchants associated with 
the plan. 

There is not enough in these ex- 
amples to validate such an assump- 
tion. Installment credit has been down 
this year because consumer buying 
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industry news shorts for busy dealers 


has declined. The pattern repeats that 
of previous periods of recession. Con- 
sumer spending remains high during 
the general economic decline. Then 
when the condition reverses, the con- 
sumer buying curve lags behind. A 
spurt in consumer credit buying is 
indicated for the late months of this 
year, and certainly during 1962. 


WOFI Reports Market Gain 


“Wood office furniture has won 
a small but significant share of the 
market competition during the past 
five years,’ WOFI pre sident Gil Bosse 
reported to a general meeting of the 
association in Chicago on Sept. 22 
Bosse U.S Census 
figures which show a 3.3% gain in 
wood's market between 
1956 and 1960. Total industry sales 
of both wood and metal have climbed 
ill-time high of $294.6 million 


cited Bureau of 


share of the 


tO an 


New Developments on 
Hazardous Substances 
Act Reported 


At the membership and executive 
meeting of the Fountain 
Pen & Mechanical Pencil Mfrs. Assn., 
attorney Dickson Loos read a report 


committee 


on developments under the Federal 
Hazardous Substances Act with regard 
to ballpoint inks. Gist of the report 
was that the Food and Drug Admin- 
istration may decide to give the indus- 
try a qualified exemption for ball 
pen inks from the labeling provisions 
of the Act. The qualification would 
maintenance of a 
relatively low degree of toxicity by 
and on the 
and character of the container in- 
According to Loos’ expecta- 
tions, it would be up to individual 
ball pen inks to 
develop evidence showing that their 
inks anticipated 


qualific ations 


be based on the 


ink manufacturers size 


VC ly € d 
manufacturers of 


come within the 


NSBAC Recommends Tax 
Revision 

The National Small Ad- 
visory Council has recommended revi- 
sion of tax laws to help small busi- 


Business 


nesses expand and modernize their 
facilities. Announcement of the move 
was made by Cortland J. Silver, vice 


chairman of the Council. The resolu- 


tion specifically proposes that small 
concerns be permitted further deduc- 
tions for earnings reinvested in their 
businesses. A further recommendation 
provides for an increase in the limita- 
tion on small business loans from 
$350,000 to $500,000. 


Business Urged to Invest Abroad 


In a recent communique, Dr. Paolo 
N. Rogers, director of foreign rela- 
tions of the Olivetti Co., and Italian 
delegate in various international eco- 
nomic organizations, urged private en- 
terprise to participate more boldly and 
responsibly in building economies of 
under-developed countries. Rogers says 
that free enterprise faces two chal- 
lenges. 

“On the political level, it is chal- 
lenged by the Sino-Soviet statist sys- 
tem,” he “On the technical 
to check and limit the 
expansion trend of the public sector 
within the non-Communist world 

Dr. Rogers complained that long- 
term self interest was dimmed by short- 
But the real risk, he cau- 


asserts. 
level, it has 


term risks 
tioned, was that because of skepticism 
or complacency the private 
might be deprived by default of its 
share in economic development. 

“In the years from 1956 through 
1959, private contributions to develop- 
ing countries made up 40% of the 
over-all contributions,” Dr. Rogers 
said. “But to make the private sector 
a fundamental factor in development, 
it will take many times more than 


sector 


already invested.” 


Ultimate Writing Tool Foreseen 


Daniel Parker, president of Parker 
Pen Co., says that a long range goal 
of his company’s research and devel- 
opment efforts is to produce a single 
‘ultimate writing instrument’ that will 
combine the best features of both the 
ballpoint and the fountain pen. 

The explosive rise in popularity of 
the ballpoint was a postwar phenom- 
enon, spurred by its inherent conven- 
ience and by the rise in school popula- 
tion. Much of the increase, however, 
was at the expense of older forms of 
writing instruments. 

In 1957, an estimated 300 million 
ballpoints were sold. By 1960 the 


total was 762 million, approximately 


OA-11/61 





tour for each citizen of the U.S. On 
hand, fountain pen sales 
dropped 10% in 1952, the year ball- 
points began a concerted push for 
the market, and remained at about 
10 million until 1958. Since 
then pen sales have increased, due to 
their 


the other 


units 


some innovations to increase 
convenience, 

Dollar volume is a different story. 
While ballpoint unit 
times greater than fountain pens, dollar 
sales are only about 2 1/3 times more. 


According to Parker, the ballpoint 


iS unsurpassed for taking notes, quick 


sales are 16 


figuring, writing on carbon copies, 
etc.; the fountain pen gives character 
and personality to handwriting. That 
is one reason why his company is 
secking a happy combination of the 


two 


Census Reports Available 


First of a series of graphic pam- 
phlets based on results of the 1960 
Census of Population and Housing 
presents in popular form data taken 
principally from the section covering 


the number of inhabitants. The 12 


page booklet explains the growth of 
America’s population, its births and 
deaths, immigration, expansion of 
land, and compares our people with 
others in the world. The booklets 
sell at $5 per 100 copies, available 
at the Dep't. of Commerce field offices. 


Dealer Operating Cost Survey 


The Annual Costs of Operations 
Survey, conducted by NSOEA, are 
available for distribution. Developed 
from dealer response to an Associa- 
tion questionnaire, the results have 
been tabulated and analyzed by Har- 
bridge House, Inc., research consult- 
ants. Purpose of the survey is to en- 
able a dealer to compare his operating 
results with those of the industry as a 
whole, and with firms of comparable 
size. In addition, industry trends may 
be seen by comparing this year's re- 
port with those of previous years. 

A comparison of the operating state- 
ments of the high-profit dealer and the 
average shows a_ substantial 
difference in operating expenses. The 
high profit firm manages to do busi- 
ness at substantially lower costs. 


dealer 





Office Appliances 


President 


Marketing 
Manager 


Services 


t Producti 


New York, established 1873, 
tionery field; 
1904; The Office 
Journal, Chicago 
Oftice Outfitter 
York, 1909 


Franklinville, 
1905; Business 


Fisher 


Chicago: Herbert L 
Park Ave. W 


Los Angeles: A. O. “Beau” 


field and Ray Kittle 





om Manager 


OFFICE APPLIANCES was founded by George H. Patterson and de- 
veloped through 34 years by Evan Johnson 


ESTABLISHED 1904: Succeeding and embodying American Stationer, 
the original trade journal serving the sta- 
[ypewriter Trade Journal & Office Systems, New York, 
N.Y., 
Equipment Journal, Chicago, 
Chicago, 1908; the original National Stationer, New 


ADVERTISING REPRESENTATIVES: New York City: Wallace W 
District Manager: George W. Larrouse, 100 E 
York 17, N. Y. Phone MUrray Hill 2-2373 


Sime, Vice-President, and Jack McDonald, 288 
Elmhurst, Ill. Phone TErrace 4-9350. 


Dillenbeck, Jr., Tom Galavan, Dick Hat- 
Dillenbeck-Galavan, Inc., 266 S. Alexandria Ave.. 
Los Angeles 4, Calif. Phone DUnkirk 5-3991. 


November 1961 


John A. Gilbert 
Charles W. Gilbert 
Herbert L. Sime 
Stanley Roy 

Mary Haley 


Genevieve Calomino 


. Richard M. Daugherty 


1904; The Office Appliance 
1908; 


42nd St., New 
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Premier 
Trimming 
Boards! 








A Size For Every Need 


New use features galore with tool 
steel hardened blade that sharpens it- 
self for a lifetime of clean, accurate 
safe cuts — Plus safety spring tension, 
precision calibrations! 


7 sizes . . . $6.00 to $55.60... 
Wood or Metal 

New: Premier Cutters are now available 

for Heavy Duty use: Up to 36” in 

size, and with cutting capacity up 


to 2” in thickness (a full ream at 
one stroke.) 


PRESENTED NATIONALLY BY: 
* Stone-Newman Associates, 320 Broadway, New 


York, New York. 
* Jack Luke, 3950 Lake Shore Dr., Chicago, Ill. 


: Sid Lichtenstein, 223 S. 10th St., Philadelphia 
, Pa. 
¢ Harry Henkel, 1046 S. Olive St., Los Angeles 15, 


Calif. 
* Pat McEnany, 8221 SW. 25 Street Miami, 


Florida. 

. B. Tapner, 641 S. Rock Hill Rd., Webster 
Grove 19, Mo. 

* Mike Holberg, 4924 Greenville Avenue Dallas 6, 


Texas. 
* Paul Holden, W. Kathleen, Park Ridge, I!!. 


, 213 . 
* E. L. Pemberton, P.0. Box 75A Rehoboth, Mass. 


PHOTO 
MATERIALS 
CO. 


OUR NEW FACTORY, ELK GROVE, 
ILLINOIS [CHICAGO SUBURB] 
STI 
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the ENNIS MAN 


! 


BRINGS YOU 


the most complete line of modern 
business forms, carbons and ribbons in 
the nation .. ready to help you 

profit more from this growing market, 
geared to help you sell. Ennis . . the 
line that’s sold through dealers; your 


supplier, never your competitor. 


Write for catalog 
and complete information 


GMD corms in 
FORMS, INC. 


Factories: ENNIS, TEX. © CHATHAM, VA. * PASO ROBLES, CALIF. 
Warehouses: BIRMINGHAM « HOUSTON « ST. LOUIS 


Snap-A-Part Unit Sets 

Registers and Register Forms 

Continuous Tabulating Forms 

Tab-Flex Continuous Forms—Tab Cards 
Salesbooks—Manifold Books 

Guest Checks—Tags—Carbons and Ribbons 
Index Cards—File Folders—Legal Pads 


Letters 


Readers are inviled {¢ P f the mselt es brie [- 
ly on any subject related 1 the offic @ € quip 
ment and apply WNaAHSITY Addr ss: Letters 
Editor, OFFICE APPLIANCES, 288 Park Ave., 
W. Elmburst, 11. 


Dear Editor 

[ am prompted to write this letter to you and to 
express my personal views regarding the contents 
of the unsigned letter you published on page 14 of 
the October issue of OFFiCe APPLIANCES regarding 
NOMDA 

The National Office Machine Dealers Association 
has made steady progress year after year. This has 
bcen particularly true during the past dozen or so 
years. Each year more helpful services and benefits 
have been extended to de alers and dues have been 
increased very little. Year after year NOMDA 
officers, board members, committee members, and 
various individual members have given freely of 
their time and resources to build a better association 
for all office machine dealers 

Our executive secretary and his entire staff work 
endless hours and many of them overtime in planning 
and promoting the best interests of NOMDA. An 
executive secretary for an association such as ours 
must be about six men molded into one human 
being in order to execute all of the duties he is called 
upon to perform day and night for each twelve month 
period 

The fine and continued progress NOMDA has 
made as reported many times in OFFICE APPLIANCES, 
and other national magazines speaks well especially 
for our executive secretary and his staff. 

The answer is very simple as to why the attendance 
at the Grossinger convention was not larger. Gross- 
inger’s is located in the extreme Eastern part of the 
United States, 100 miles up in the Catskills from 
New York City and served mainly by bus from New 
York City. It is a difficult, time consuming and ex- 
pensive place to reach from most other areas. With 
the highly competitive business conditions today, 
one week’s time and about $1,000 travel and con 
vention expenses to most dealers poses a serious 
obstacle. Time and expense problems can be partially 
solved by holding the national convention in easily 
accessible cities of the middle west 

Constructive criticism is good and I am sure every 
member of NOMDA welcomes it, but destructive 
criticism, perhaps with bitterness in mind, made by 
someone who doubts the validity of his own state- 
ments so much that he does not sign his name and 
wishes to remain anonymous has no place in 
NOMDA! 

Many times an “unsigned letter’’ writer falsely 
accuses an individual, officer, committee chairman, 
etc., of being unfair because the “unsigned letter 
writer’ cannot get special favors granted to himself 
from time to time. Our association is serving and 
must continue to serve 2400 members—not just one 


or a few 
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NOMDA is a good association. NOMDA is 
performing real services for its 2400 members 
NOMDA is progressing. I am proud to be a loyal the ENNIS MAN 
member of NOMDA 

If you should print this letter, please print my 


name LEAVES YOU 


Best wishes to OFFICE APPLIANCES and NOMDA 
WitBur E. WALKER with new merchandising ideas and sales 


Wilbur E. Walker ( tips, a new kind of service. He keeps 
on os Ponca ' you supplied with every needed form, 
from the everyday to the most 
ices Balin complex and modern . . for the smallest 
We have been wanting to write you a letter ever or largest job. Ennis . . the line that’s 


since the introduction of your new “Office Design sold through dealers; your supplier, 
section ‘ 
We have been reading this section of your maga- ever your CoENpetaT. 
zine thoroughly, and with more than the usual inter- z 
est. So far as we are concerned, it is long over-due Write for catalog 
and certainly another step in recognizing the need and complete information 
to keep pace with the facts in the market place. Not 
Snap-A-Part Unit Sets 
Registers and Register Forms 
Continuous Tabulating Forms 
Tab-Flex Continuous Forms—Tab Cards 
Accept our congratulations on having the courage Salesbooks—Manifold Books 
to try something new, and the good sense to take Guest Checks—Tags—Carbons and Ribbons 
the time to do it so well Index Cards--File Folders—Lega! Pads 
A. A. POLIQUIN, JR 
Manager, Contract and Design Division 


only is your new section needed, but it is extremely 
well done and should become one of the most impor- 
tant functions of your fine Magazine. 


s Stationery Stores, In 
Boulevard at Jefferson 


Illinois 


Dear Editor 
I have read with pleasure and interest your ed 


torial in the Se pten ber issue. (OA’s proposal ror a 
merger of NSOEA and NOFA) 
The pleasure is derived from the fact that you have 
exercised your editorial privilege and that I am a 
riber to a publication with a voice. The inter- 


est, of course, is one of long standing on this ques 


tion and I believe that you have summed up well in 


1 


your last paragraph 


HERBERT A. MOHBAT 


A. Mohbat 
Chicago St 


iter, Mich 


ar Editor 
Do you have any objections to our referring to, 
reproducing for advertising purposes, portions of 
editorial on page 29 of the October issue? 
This editorial hits right between the eyes for us Factories: 
this is the type of specialized work we concen ENNIS, TEX. ¢ CHATHAM, VA. ¢ PASO ROBLES, CALIF. 
on the middle ground of business where pa- Warehouses: 
perwork is choking people. The points in the edito en eee © Cee ne 
rial r present practi ally the basic principles of our 


sales pitch, but we would not want to refer to it or 


reproduce it without your permission BUSINESS 
saa. | (QConnis ee 


n-Klassen & ¢ 
W. 54th Street 


Angeles 43, Ca 
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REPUBLIC OPEN-SHELF FILING 


Now you can show customers how to make better use of avail- 
able space in any office, large or small. Republic Open-Shelf 
Filing keeps ‘“‘everything in place in less than half the space”! No 
drawers to barricade walking or working room. No dead, unused 
space... up to 75% more filing capacity . . . and best of ail, 
needed files out in the open. Saves 35 to 40% of finding and 
filing time! 
Show Republic Open-Shelf Filing—then write the order. Your 
customers want the advantages and economies of Republic Open- 
Shelf Filing—and you can use it as a door-opener to sell the entire 
big line of attractive Republic Steel Office Equipment. 
Write ... right now ... for price lists, specifications, and 
dealer discounts. It’s your opportunity for profits! Dealerships 
available too. Ask us. 
REPUBLIC STORAGE CABINETS — double duty facili- 
ct ties, double your profit opportunity with every cus- 
tomer. Storage, wardrobe, or combination models, 


- single or double door, to meet any need. 


REPUBLIC STEEL 


REPUBLIC HAS THE FEEL FOR MODERN STEEL 


REPUBLIC STEEL TRANSFER CASES AND 
VERTICAL FILES — expandable facilities 
for repeat sales from “open stock.” 
Lifetime all-welded steel construction. 
Sizes for all standard letter, form, and 
card dimensions. 


> Strong 
Modern REPUBLIC BOOKSHELF UNITS— multiply your profit 
Dependable opportunities by quick acceptance in business, law 
offices, schools, and libraries. Two height sizes, 
84’/ or 90’’, with six shelves easily adjustable to 
any book size. Counter-High Bookshelf Units, 42/’ 
high, 36/’ wide, have two adjustable shelves. 


REPUBLIC STEEL CORPORATION 
DEPT. OA-2558-R 


1441 REPUBLIC BUILDING + CLEVELAND 1, OHIO 


C Please send details on Republic O Republic Storage Cabinets 
Open-Shelf™ Filing. O Republic Bookshelf Units 

C) Republic Transfer Cases 0 Tell me more about dealerships 

©) Republic Vertical Files 


Name Title 





Company 





Address 





City. Zone State 
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| 
Hyet ad OPENS A NEW MARKET 


IN CLUB, EXECUTIVE AND LETTERHEAD SIZES. Sel! 
the new Social Edition of Eaton’s Corrasable Bond 
in three a mee sizes. This fine 20-ib. weight laid 
sheet is offered in Club size (6%”x8”) as weli as 
Executive size (7%4x10%”) Papeteries. Also, the 
Executive size paper boxed 100 sheets and Letterhead 
size (842"x11”) in 500-sheet ream box; matching 
envelopes sold separately. 


NEW! COLORS 


IN THE SOCIAL EDITION OF 


ERASABLE CORRASABLE BOND 
FOR PERSONAL TYPEWRITTEN LETTERS 


The new Social Edition of famous erase- 
without-a-trace Corrasable Bond is de- 
signed to be sold to the millions of persons 
who own typewriters and use them at 
home or at school to ty pe personal letters. 


Smart new Social Edition Colors: Grey 
and Blue, as well as White, look wonderful 
in the fine laid stock ideal for the 
personalization that colored typewriter 
ribbons bring to personal letters. And 
errors disappear at the flick of a pencil 
eraser, exactly as they do on regular 


BATONS 


Corrasable Bond. Typing correspondence 
is made a pleasure, even for novice typists. 


Your Corrasable Social Market includes 
everyone who has ever typed on famous 
erasable Corrasable Bond... for school, 
professional or business purposes. The 
same kind of Extra Effort that built Eaton’s 
Corrasable Bond into a leading profit- 
producer in your store shapes still another 
market for this smart, new version of this 
erase-without-a-trace paper. Send for 
samples today. 





Berkshire 
Typewrtter Papers 





“EATON PAPER CORPORATION, PITTSFIELD, MASSACHUSETTS + Showrooms: NEW YORK, 475 Fifth Avenue + CHICAGO, 6 N. Michigan Avenue 
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OA Letters — 
An Open Forum 


An unsigned letter appearing in the “Letters’’ column of OFFICE APPLI- 


ANCES’ October issue has caused some misunderstanding on the part of a few 
readers. Because of basic disagreement with the contents, they feel it should 
not have been published at all, and particularly not without the name of the 


writer. 


A straightforward rebuttal to last month’s letter appears on page 14 of 
this issue. Since it takes the opposite view of the same subject, other readers 
may be disturbed. Both letters illustrate a point worthy of explanation. 


The “Letters to the Editor” column of OA, as with all other top maga- 
zines, is a forum open for the comments of its readers. If one sees fit to write 
for publication an opinion on any topic of interest to this industry, we have 
the responsibility to publish it. Likewise, if other readers disagree, we feel an 
equal responsibility to publish their views in our letters column, 


Although we prefer to publish the names of all who write for publication, 
we from time to time are requested to withhold the signer’s name. However, 
an unsigned letter is not an anonymous letter. We know the writer, and will 
honor his request that his name be withheld. 


The stand of this publication is not reflected in the letters column. Our 
position on any subject we choose to write about is taken on this page. Be- 
hind the views expressed in our editorials we stand 100%, without fear or 
favor of anyone. 

It is neither honest publishing nor sincere service to you to avoid a topic 
because it is a ‘hot potato.’ Problems are solved, progress is made, industries are 
strengthened by open, forthright debate of subjects on which there is disagree- 
ment. There is nothing to be gained by closed door diplomacy at high levels, 
particularly in an association that represents a broad cross-section of a major 
industry. Problems are not solved by sweeping them under the rug. 


On the subject at hand, we agree wholeheartedly with the comments in 
this month’s letter that NOMDA is a fine association, that it has made re- 
markable progress during the past decade, that it performs a valuable service 
to its members. For this reason we believe that any dissension existing, whether 
valid or invalid, should be discussed publicly so that all members will know 
both sides. Only then can a consensus of sound judgment resolve the problems 
and stimulate NOMDA to greater achievement in the future. 


Above all, we agree with Benjamin Franklin who 230 years ago said, 
“When men differ in opinion, both sides ought equally to have the advantage 
of being heard by the public.” 





With each new building that rises on the cityscape, 


Bingo . . . Ben Itkin sells furniture all over town 


Prospects Unlimited in 


Before the grinding whirr of a bulldozer or the incessant 
clang of a pile driver add their jarring verve to the sounds 
of 42nd St., the Avenue of the Americas or Lexington 
Ave., salesmen from one New York City furniture dealer 
have shaken hands with almost all of the businessmen who 
will be the tenants of these buildings-yet-to-be. Though 
they may not get sales from all these handshakes, they do 
get leads to many sales which make the pumping worth- 
while. 

Ben Itkin, the dealer (president of Itkin Bros.) has built 
one of the most successful office furniture operations in the 
country by chasing leads. At the basis of this success is the 
simple but irrefutable truth that “you can’t wish sales; you 
have to sell; you have to sell somebody; and, Mister, the 
more bodies you try to sell, by all that’s immutable with 
percentages, the more you will sell.’’ Just so have the Itkin 
Bros. salesmen been trained. 

The building boom currently breaking records in New 
York is making it possible for this training to be put into 
practice without much effort. There's still a lot of legwork 
involved and a lot of selling. And there always will be. But 
the changing city provides more prospects than there are 
hours of the day to check them out. The Itkin operation is 
capitalizing on this boom this way: 

Everyone on the staff of 60 knows what has happened, 
what is happening, and what is going to happen in the 
New York office world. This information comes from 
Dodge reports, financial pages of the newspapers, building 
managers and superintendents, building inspectors, archi- 
tectural contacts, everyday conversations with elevator op- 
erators, overheard conversations, and most of all from nor- 
mal contacts with present customers. This wealth of infor- 
mation is not the product of any cloak and dagger group. 
Snopping is unnecessary when data is fallow everywhere. 

For instance, if a Dodge report lists new construction, 





the Changing City 


the first thought that comes to Itkin’s mind is where are 
the tenants-to-be currently doing business. This information 
is as Close as the nearest phone book. The salesman cover- 
ing that territory is informed that such-and-such a company 
is planning a move. (If the salesman had a close contact 
with the tenants in his building, chances are he knew of 
the imminent move and had already proposed the virtues 
of Itkin’s furniture lines and design service. This possi- 
bility is unlikely, however, for reasons which will be ex- 
plained later). The salesman would then make a call on 
the company and in the normal course of his presentation 
discover what he could of the company that would fill the 
upcoming vacancy. This new lead is followed in the same 
manner until it runs dry in a loft building. Such a chain 
reaction can result in five or six new leads, with the end 
result being an early start on an account that is just about 
to become a contributing member to the office furniture 
economy, an account that Itkin Bros. is more than happy 
to have. 

Working from the other extreme, a salesman may bring 
in the news that one of his accounts in an old building is 
planning a move to larger quarters in a building with more 
modern facilities. This information is given to the appro- 
priate salesman who follows the lead from there. In this 
procession, following the leads from prospect to prospect 
to upgraded offices, the sales staff is always one jump be- 
hind the tenant that moved out. Nonetheless, each lead is 
checked. Often, the search for new customers comes to an 
impass. But just as often the path of leads-become-accounts 
meanders across the city and back again for months and 
years. 

At any rate, if there is new business to be had the Itkin 
sales staff knows where it is. This familiarization with the 
market precludes the possibility of any salesman dupli- 
cating other work, and is also a positive way to insure that 
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Prospects Unlimited . . . continued 
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Ben Itkin and the store i 
York City (inside and out) 


he manages with his brother 


and Sam 


n 





\ 


ull leads be hot ones. It also gets a salesman a contact 
with an officer of a prospective firm and puts him in 
a position to get the business of an account unhappy 
with its present supplier a position that is called 
for in the percentages. 

Itkin says there are two important aspects to this 
bird-dogging”’ type of selling. Though occasionally 
you might get a floor or two to do in a new building 
(Itkin Bros. has had its share of the “big ones”) for 
the most part this space lies within the domain of the 
architect, or at the disposal of the building manager. 
This is so, he says, because the building manager, 
when portioning a floor by building walls, will rarely 
take the word of an outsider concerning adequate 
space requirements. A costly operation such as this is 
generally undertaken on the specifications of some- 
one of his own choice, a someone who generally por- 
tions the space in the most rentable parcels. 

Secondly, Itkin says, the total sales from the small 
firms that fill the spaces left vacant by the larger 
companies more than outweigh the big job. This 
compensation has two roots. On the one hand, he 
says, the large job is taken for prestige more than it 
is profit. On the other hand, a general upgrading of 
offices since 1950 has extended the market to hand- 
some proportions. The older office buildings and 
loft buildings, in order to rent their space, are offer- 
ing more to the new tenant than they did the previ- 
ous one. Improved lighting, lowered ceilings, and 
decorating allowances (the profit of which goes to 
the dealer) encourages the new client to buy new 
furniture, carpeting and accessories (the profit of 
which goes to the dealer.) 

Though the building boom greases the wheels of 
this type of selling, new office buildings are not nec- 
essary for its success. When Ben Itkin began selling 


turniture 27 


years ago with his brothers, Abe and 
Sam (treasurer and secretary of the firm), it was just 
is successful. Their success today traces back to the 
mid-Depression days when they developed an acute 
ind subtle ability to see a lead to a prospect much 
is a good newspaperman has a nose for news. Again 
because of the pressure of the times, they followed 
down each lead and in so doing became master sales- 

n. (It has been said that Ben once had devined a 
lead which everyone overlooked. When the prospect 
turned out to be a wooden Indian, Ben sold him a 
lesk anyway. ) 

This ability to see a sale has never left the Itkin 
Bros., all of whom are still very active in sales, 
though administrative duties take most of their time. 
Earlier this year, Ben saw workmen hanging a sign 


continued on page 101 
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store planning 


Seven Goals Achieved by Clark 


In what was once a desert at the outskirts of 
Phoenix, Ariz., the new building of Clark Office 
Suppliers rose to win the NSOEA 1961 Store 
Modernization Award. However, there is nothing 
mythological about the merchandising efficiency and 
attractiveness of this well-planned supplies and 
equipment outlet 

If the desert itself is gone, the atmosphere is 
retained with a desert garden running the full length 
of the store's parking area. There is also an interior 
artificial garden in the lobby at the side entrance. 

The location of the new headquarters and retail 
store was an important factor in Clark's decision to 
move from an area they had occupied for 36 years 
It affords the double benefit of accessibility and 
ease of customer parking. The new building is set 
back from the road, permitting double row parking 
directly in front of the main entrance. In addition, 
there is a 100-car parking lot in the rear of the 
premises 

Clark Office Suppliers occupies the main floor and 
basement of the modern brick and aluminum build 
ing, which also houses offices on the second floor 
Furniture, supplies and business machines are sold 
on the first floor. The basement is used for a stock 
room and some furniture sales 
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The planning engineer of the Streater Store Fix- 
tures Co. worked with the Clark executive group to 
formulate plans and design the interior of the new 
building. 

The resultant physical layout had to accomplish 
seven things: attract new customers in a new location; 
induce customers to shop the entire store; boost the 
average amount of each sale on walk-in trade; permit 
the business to be operated on an economical pay- 
roll; simplify stock control; utilize all space to best 
advantage; and assure positive results from each 
department. 

Or, to sum it all up—the plan had to insure a 
profitable operation and justify capital expenditures 
In the few short months that Clark has been operat- 
ing in its new location, it is the opinion of the 
management that there are countless signs of the 
careful planning being very successful, some of 
which include new customers, larger individual or- 
ders and larger overall volume. 

In the opinion of the 500 guests who attended the 
store's recent Grand Opening, “no stone had been 
left unturned to create conditions which extend 
maximum service and quality to customers in a 
‘pleasant-to-do business’ manner.” 


(continued on next page) 





Seven Goals Achieved . . . continued 














Planting bay at the entrance of 
the Clark Office Suppliers’ new 
quarters in Phoenix softens the 
break from outside to inside and 
leads the customer into the furni- 
ture display by visually eliminat- 
ing the barrier of the window. 
Another way in which Clark has 
made every foot of floor space 
“sell” for it is to have the presi- 
dent’s office (below) double as 
part of the furniture display. 











Adapting the display techniques 
employed by department stores, 
Clark has used cuts of represent- 
ative fabrics which it carries to 
add warmth and color to its ac- 
cessories display as seen in the 
top illustration. Carpet swatches 
are also openly displayed. As is 
the case with the office shown on 
the opposite page, the conference 
room (center) is another com- 
pany area which serves as an in 
vivo display. Yet another design 
innovation used in the Clark 
layout is the machine display 
which has one row of machines 
at “try-out’” level and the re- 
mainder on shelves so they are 
visible without appearing to fall 
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Convention Report 


NSOEA Concentrates on Action 


The approximately 13,600 registrants who attended the annual NSOEA convention 
in Chicago Sept. 23-26 received a full measure of value. The new, four day format was 
action-packed from start to finish. It seems likely that the same pattern will be fol- 
lowed in 1962. 

Interest in the program was high. Good planning and execution of the business 
sessions resulted in a capacity attendance, and there was general agreement that they 
fered much information to the dealer looking for ways to improve his business. 

Retiring president J. Howard Patrick keynoted the convention, and outlined a pro- 
gram for growth of NSOEA during the next five years. The plan aims at a doubling 
of dealer membership to 5,000, a manufacturer membership of 1,000, and a traveler 
roster of 2,000. Patrick pointed out that this is a practical goal, since there are an es- 
timated 8 to 13 thousand eligible dealers in the country. To serve this expanded mem- 
bership, the association plans an annual budget of one million dollars. 

The present field staff of two will be expanded to five during the period. Other 
staff additions will include a director of research, a director of management and 
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sales training, a director for the Furniture Division, a 
director for the Supply Division, a director for the 
Machine Division, and a director of Public Relations. 

Expansion of exhibits is also planned. In 1962, the 
Conrad Hilton will have additional exhibit areas to ac- 
commodate 200 more spaces. The West Coast exhibit, in- 
augurated this year, is expected to grow, and an Eastern 
exhibit and convention, probably in New York City, is 
under consideration. 

Automation, the vital new aspect of business systems, 
was highlighted in two seminars during the convention. 
One devoted to ‘Selling the Automation Market’ gave 
dealers a concise roadmap of how and what to sell in 
this lucrative market. The meeting was led by Robert S. 
Jerue, executive vice president of McClain, Hedman & 
Schuldt, Minneapolis. 

The second automation topic covered was ‘How to 
Use Automation in Your Own Business.” This was con- 
ducted at the Chicago headquarters of IBM, and in- 
cluded a working demonstration of procedures for deal- 
ers interested in automating their own business systems. 
Under the leadership of Harold B. Speicher, Detro't, 
Application Division manager of the Eureka Specialty 
Printing Co., the program was presented to a capacity 
audience on Monday, requiring a second session on the 
following day to accommodate the overflow. Chairman 
of the committee for developing the automation sem- 
inars was Charles W. Gilbert, publisher of OA 

Edward O. Kallmann, Stationers & Publishers Board 
of Trade, discussed the major points of good financial 
management in an address ‘How to Psychoanalyze Your 
Business." He gave a simple graphic formula for the 
two basic areas that require constant study in a profitable 
business, The first is operations, and includes buying, 


selling, gross profit, and expense control. The second 


area of management financial condition includes 
invested capital, adequacy of working capital, avoid- 
ance of over-investment in capital assets, proper turn- 
over of inventory and accounts receivable, and reten- 
tion of a portion of earnings for growth. 

For each of these points, Kallmann gave practical ex- 
amples and rules to help the dealer determine how his 
business is conducted by comparison. In conclusion, 
Kallmann said that his organization will be glad to give 
advice and counsel to any dealer who feels the need of 
analysis and recommendations for correcting operating 
inefficiencies or an unbalanced financial condition 

Another popular session in the “Idea Exchange Fair” 
was on the subject of building successful sales compen- 
sation and incentive programs. It was conducted by 
Michael L. Sanyour, Harbridge House, Boston. Sanyour 
discussed the advantages and problems associated with 
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New leaders of NSOEA for the com 
ing year are (top to bottom) left 
column: Burt F. Henderson, vice 
president, chairman of the Distribu 
tors’ Division; M. S. Marshall, vice 
chairman Distributors’ Division 
center column: Caldwell Harper, 
president; “Izzy” Voda, vice-presi- 
dent, chairman of the Field Division; 
Martin M. Moldow, vice-chairman 
Field Division; right column: Leon 
Black, vice-president, chairman of 
the Manufacturers’ Division; Law 
rence W. Miller, vice-chairman 
Manufacturers’ Division; J. Howard 
Patrick, chairman of the board and 
past president. 





L NSOEA Convention Report 


each type of sales payment plan; salary, commission, and 


combination. 

The conclusion was that a combination plan is supe- 
rior to either a salary or a straight commission system. It 
was also concluded that a salary plus commission pro 
gram is superior to a drawing account against commis 
sion plan. The point was also drawn that a system re 
flecting the difference in profitability of the sale, that is 
} 


one based on gross margins that does not give the sales 


man latitude to negotiate a price, and that does not focus 
his attention on small sales, is likely to work to the deal 
er’s advantage. 

Another of the panel meetings that received excep 
tional dealer support concerned “How to Make Design 
Pay Off in Furniture Sales.” The session was n 
by George Tice, Geyer’s Dealer Topics 


As an answer to the question of who should 


10oderated 


interior design, Brock Arms, president of Interior Space 
Design, Inc., and a partner of its parent firm, Perkins 
& Will, said that the total scheme of environment de- 
sign is too complex to be accomplished by one. It is a co- 
operative effort. He added that the architect is entrusted 
to provide the environment to the satisfaction of the 
client, and will use the aid of any qualified person in 
doing sO 

Robert M. Book, Arkansas Stationery and Furniture 
Co., described the best way to merchandise a design 
service is to become acquainted with the needs of the 
urchitect and to cooperate with him fully. 

From a management point of view, Hayden C. Jones, 
Ivan Allen Co., said that the facilities a dealer needs to 
arry out a design function are a designer, layout special- 
st, and a source for renderings. 


The one main conclusion drawn by the panelists was 
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that there is great need for all those who are involved in 
interior design to understand the function and limita- 
tions of the other. This includes the dealer, designer, 
architect, manufacturer, and client. 

Two nationally known figures, Chet Huntley, popular 
NBC news commentator; and The Honorable Luther 
H. Hodges, Secretary of Commerce, spoke to capacity 
audiences during the convention. 

Huntley's remarks covered much of the current na- 


tional and international scene, and he concluded that he 


did not feel that the Berlin situation would precipitate 


a hot war. Most of the time was spent in pointing out 
social and economic trends, and the great opportunities 
that lie ahead for development in the future 

Secretary Hodges’ remarks were much in the same 


vein. He gave no answer to recent charges that the ad- 


continued on page 36 
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Highlighting the streamlined, four-day convention was a two 
part automation seminar. Viewing “hardware” at IBM's head 
quarters (1), dealers were given operational details as well 
NBC Newscaster Chet Huntley (2) opened the convention and 
Michael Sanyour conducted one of the Idea Exchange Fairs 
(3). The Honorable Luther Hodges, Secretary of Commerce 
(4), the convention's star speaker, predicted record growth 
for the nation’s economy. “How To Make Design Pay Off in 
Furniture Sales’ (5) was the topic of discussion for the panel 
of (left to right) standing: Haydon C. Jones, Don McClure, 
Gill Bosse, seated: Robert Book, Sybil Moore and Brock Arms 
The Dealer Panel on Automation (6) was conducted by Bob 
Jerue (standing), McClain, Hedman & Schuldt Co. Other 
panelists were (left to right): J. D. Helms, IBM Corp.; Dick 
Osur, Rochester Stationery Co.; W. C. Clegg, Jr., The Clegg 
Co.; T. Wayne Davis, Latta’s; and Arnold Keller, editor, Busi- 
ness Automation. Harold B. Speicher, Eureka Specialty Print 
ing Co. (7), led the Monday seminar on automation 











Feature ‘‘TRANSFILE”’ in the popular GRAY finish in your window and store display for 
spontaneous customer interest and ACTION. — Serves as a visual reminder that now is a good time to con- 
solidate office records. — Creates ‘eye appeal’. “TRANSFILE” fibre board files match the new look of to- 


day’s modern office. — Demonstrates a savings in SPACE, TIME and COST that can be seen for itself. 


A display of compactly stacked “TRANSFILES” featuring its low, low price will stop traffic and start sales. 
Note: “TRANSFILE” files can be stacked as high and wide as desired. The patented interlock feature welds 


them into staunch batteries. With all the weight of the drawer and contents supported on steel, the drawer 


movement is surprisingly easy. 3 Styles and 13 Sizes. Available in traditional green, of course. For 
a host of other sales-tested ideas for window and store filing supply displays, send for the “GUSSCO” new 
1961 catalog. It’s free. You'll be glad you did. 


Also manufacturers of 'Gussco' filing supplies — "Guide-O-folder’ — “Guide-O-file" — "Guide-O-tray" 


Guide System & Supply Co. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPRESENTATIVE — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CALIF. 
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SUPPLIES 


From “GUSSCO” For Bigger Systems Sales 


TABULATING FILE GUIDES 
For Use With Machine Accounting 


Alphabetical, Daily and Monthly, as well as 
blank, with 2, 3 and 5 tabs. 

Available in Bristol and Pressboard, with 
plain or celluloid tabs. 

Buff — Blue — Salmon in the Bristol grade. 
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Three styles — both insertable cellu- 
loid styles hold a one inch insert per- 
mitting space for six typewritten lines. 
The angular celluloid style holds a 
quarter inch insert. 





Green pressboard. Gray to order at 
stock prices. 




















SHELF FILING FOLDERS 6 IN 1 


Tabbed on the short side for open ( PARTITION 
shelf filing, these folders are avail- E 
able in Manila and Pressboard. FOLDER 


There is a choice of weights and A compact filing 
colors. system contained 


; in a single folder. 
A complete assortment of related Up to 6 different 


supplies is also available, including | ~ s ub-divisions of 

two-way metal tab guides with | one subject can 

hook, outguides with celluloid be housed in this neat, easily accessible folder. 
pockets and salmon outguides. An ideal system for lawyers, accountants, doctors, stu- 
dents, etc. 

















Available in various colors and tab styles. 








Write for your free New “GUSSCO” catalog. 


Guide System & Supply Co. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPRESENTATIVE — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CALIF. 
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IMPROVED 
POINT STRENGTH 


New TURQUOISE has a finer (and 


therefore stronger) structure that takes a 
needle point and holds it under drawing 
pressures for jong lines of unchanging 
width. Sharpened to a fine point the new, 
improved Eagle TURQUOISE gives you 
16 to 24% stronger points. 


IMPROVED 

SMOOTHNESS 

New TURQUOISE leads have a low 
friction, smooth-gliding quality never ap- 
proached before. No harsh impurities to 
change your line or tear the paper. The 
new, improved Eagle TURQUOISE is up 


: to 31% smoother, 
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»7 EAGLE 


the nations 
\Jargest-selling 
\ drawing pencils 
and leads! 


IMPROVED 


DURABILITY 
Because the more compactlead structure 
of the new Eagle TURQUOISE gives off 
no large chunks of useless “dust” to blow 
away, TURQUOISE, grade for grade, 
wears down more slowly. Wear tests show 
the new, improved Eagle TURQUOISE 
32 to 65% more durable. 


IMPROVED 

BLACKNESS & OPACITY 
Because 100% “Electronic” graphite 
deposits more particles more evenly on 
paper, new TURQUOISE, grade for 
grade, is demonstrably blacker and 
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TURQUOISE 


now...PACKAGED IN HANDSOME AND PRACTICAL 
SOLID STYRENE BOXES 


new, improved 
Eagle Turquoise pencils in 
elegant, hinged cover box— 














try the NEW...IMPRC 
EAGLE TURQUOISE 
PENCILS and maior 


in your own hand! 
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new, improved 

Eagle Turquoise leads 
in a convenient, new 
slide-out dispenser 


' Fill out and mail this 
coupon nowl 


EAGLE PENCIL COMPANY “ca 


DANBURY, CONNECTICUT g 


Please send me the FREE EAGLE TURQUOISE SAMPLER that 
contains 2 new Eagle TURQUOISE PENCILS and 2 new Eagle 
TURQUOISE LEADS. 








Title 


Company 


Address 


City 








COLORFUL...ERASABLE...PROFITABLE! 


° = <n -_ 7 > ERASABLE ? 
wooociunenen USA <a> BEYAS Colorbrite Ai 4126 


New COLORBRITE Erasable colored pencils have “spring” in the lead, which makes 
them flexible, yet crystal sharp—firm, but not brittle. Hold their points longer without 
breaking! Topped with a convenient eraser: mistakes vanish quick and clean. 


Best of all... they’re so perfect for business — figures, forms, charts and graphs — 
and so easy to use—smear-proof, erasable colors. They're guaranteed profit-builders. 
With nationally advertised COLORBRITE Erasable pencils, you're ready for any—and 
all—customers. 

See your EBERHARD FABER sales representative, or write direct to EBERHARD FABER 
— your one source of supply for all writing needs. 


SINCE 1849 


@ EBERHARD FABE 


Witkes-Barre, Pennsylivania-New York-Toronto, Canada 
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new! 
NIF-®-FILE 
by 


LIT-NING 


BUSINESS ACCESSORIES 


—functional too! 


designed as furniture 


Here at last 

is a brilliantly 
designed caddy 
file that is as 
beautiful as it 
is functional. 
Available in 
letter or legal 
size, with or 
without cover. 
Contact your 
Lit-Ning 


representative. 
+ choose from grey, tan, mist green and green... attractive to any office decor 





iality line of office accessorie 
Please send me your free catalog and discount schedule 
National Sales Office - Lit-ning Products Company 
170 North Robertson Blvd., Beverly Hills, California 


Dept. A-7 


LIT-NING 


Address . ite 
State — SO Pe 
IS 


BUSINESS ACCESSORIES 
ON Se —— 
FREMONT, OHIO + FRESNO, CALIFORNIA - Sales representatives in principal cities : 
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i NSOEA Convention Report 


A full year of activities, promotions and planning was re 
ognized by NSOEA with the annual presention of awards 
The Dealer Salesman of the Year award (1) went to Ollie 
Izaak (right), salesman for the W. H. Kistler Co., Denver 
Ivan Allen, Sr. presents the trophy. The Golden State 
Travelers Club won the Travelers Club Contest (2). Stew 
ard Anderson (left), club president, accepts the award 
from C. W. Clemen. Clark’s Office Supply, Phoenix, and 
Bachman’'s, Greely, Colo., tied for first place in the Store 
Modernization Contest (3). Bob Spelman (right), WOFI 
executive director, presents the prizes to Leighton Cress 
(left), District 10 governor, accepting for Clark, and John 
Durbin, vice-president, Bachman’s. At the Senior States 
man’s Luncheon (4), Leighton Cress (left), accepts the an 
nual Governor's contest Award for George Cornell, 1960-61 
governor of the old District 14. J. Howard Patrick 
the cup. The Clegg Trophy (5) is presented to Marie 
Walters, assistant advertising manager of Ivan Allen by 
Robert Spelman for the company’s “very complete’ adver: 
tising program 


presents 


continued from page 29 

ministration is anti-business, but emphasized how favor- 
able the future economic outlook appeared to business 
generally. He based his views on the population ex- 
plosion, the technological advances that promise great- 
er efficiency, and the increase in all markets for goods 
and services. 

Ladies attending the convention were treated to a full 
social program too. But they also had an opportunity 
to hear the interesting remarks of Harold E. Gray, 
Michigan State University on “How to Make or Brake 
Your Husband.”’ A part of his address was based on 
personal interviews he had with dealers prior to the 
convention. He commented on the number of _busi- 
nesses where husband and wife are working together, 
and how significant the wife's efforts are to the success 
of the business. 


Other workshop meetings were held on the subjects 


of transportation cost control and dealer advertising and 


promotion. The former was led by Frank M. Cushman, 
NSOEA transportation consultant; the latter by Harold 
Shively, publisher of Modern Stationer. Both were well 


planned, and well attended by dealers 
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No convention is all business and this one was no exception. Some of the 
people taking part in some of the parties are (clockwise): Mrs. Chuck 
Mortenson showing off the white mink hat to a group of admirers at the 
ladies’ tea. Mrs. Bob Ferguson models the jeweled pillbox she won at 
the tea. At the President's Reception, NSOEA officers and wives greeted 
delegates. At the left is Caldwell Harper and beside him is Mrs. J 
Howard Patrick. Having a gay old time at the Gay Nineties Casino Party, 
Mr. Chumley congratulates Mrs. Chumley (both of Woodworth's Book 
Store, Chicago) on their winning the prize for the best couple in cos- 
tume. Also congratulating each other (center) are Mr. and Mrs. Eugene 
H. Buffo, the Office Equipment Co., Canton, Ohio. They won the con- 
vention's grand prize, a Volkswagen panel truck 





..-THE BEST KNOWN NAME IN STAPLING 


Profits are better and faster with 


Desk staplers, like most stationery items, are easiest to sell when you 
identify your store with the brand your customers look for. Bostitch—the : 
best known name in stapling—makes it easy for you to cash in on the famous 8 0 ST | TC Me 

Bostitch reputation for quality with eye-catching displays of staplers known 
for their efficiency, durability and good looks. Four popular colors to 


match modern office decor. See your Bostitch salesman for the facts 1051 BRIGGS DRIVE, EAST GREENWICH, RHODE ISLAND 
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By Beating the Bushes, Jack Hood 
Sells 1,000 Machines a Year 


No Substitute 
For Calls 


Jack Hood, who operates an office supply and equip 
ment business under that name in Victoria, Tex., sold 
about 1,000 office machines last year. He did it without 
outside sales help and with only one person on duty 
regularly in the store. 

The energetic, bouncy 61-year-old dealer declares that 
he sells office machines by going out and asking people 
to buy. “I beat the bushes,” he declares, “for new pros- 
pects. And once I find one, I never give up until he buys 
a machine from me or someone else or dies.”’ 

Recently he sold an adding machine to a rural mer- 
chant on whom he had been calling for more than two 
years. ‘‘I felt that this man really needed an adding ma 
chine, but he just wouldn't agree with me,’ Mr. Hood 
explains. “And feeling that he ought to buy, I just kept 
calling on him every time I was in his neighborhood.” 
According to Hood’s record, the prospect purchased the 
machine when Hood called the twenty-third time. 


40 


“A man can call on a lot of people in a day, if he 
will just keep going and remember that he’s selling 
merchandise, not the weather, the batting averages of 
the Yankees or the prospects of Southwest Conference 
football,” he stresses. He believes that considerably 
more time is devoted to things not in any manner con- 
nected with office machines or supplies than to the sub- 
ject uppermost in the salesman’s mind, when he calls 
on a prospect. 

His routine is to hurry in, see the prospect, tell him 
what he has to sell, offer to make a demonstration if the 
prospect is interested or has time, get some kind of re 
sponse then go and let the man get back to work. 
Unless a man shows real interest or wants a demonstra- 
tion, there is no reason to devote more than five minutes 
to a call, Hood finds. 

The shorter the call, the more calls I can make in a 
day. And the number of calls, not the duration, is the 
basic factor in selling office machines, so far as my ex- 
perience is concerned.’ 

He drives from 50 to 200 miles a day, calling on 
prospects not only in Victoria but in a dozen surround- 
ing towns and seeing owners of small rural stores be 
tween the various towns which he visits. 

He keeps a card on every person or company on 
which he calls, if the first call reveals any possibility of 
a future sale. He records each call thereafter, with what 
ever comments he believes essential to maintain an ac- 
curate picture of the prospect. 

He travels in a panel truck in which he hauls more 
than a dozen machines — typewriters, adding machines, 
cash registers. When he gets out to visit a prospect, if 
he knows from previous calls that the prospect ought to 
buy a specific machine, he takes such a machine in with 
him, he sets it on the counter before the prospect and 
starts talking about it and what it can do for the pros- 
pect. If the interview develops an interest in the demon- 
strator, he asks the prospect to try it. If he shows 
enthusiasm but won't sign a purchase order, he may 
leave the machine until the next trip through that area, 
perhaps a week later. 

He is able to handle store traffic with a minimum of 
assistance because of his pricing system. Every machine 
on display carries a price tag, with the figures broken 
down to show the price and the tax. Thus, when a pros- 
pect shows interest in a certain typewriter, for example, 
the salesman does not have to go to a book and look up 
the price. 

He naturally goes after multiple sales by calling on 
larger concerns, and a lot of his business comes from 
such accounts, but he does not show any favoritism, in- 
sofar as his time is concerned. He calls just as regularly, 
and just as many times, on a country merchant who may 
be in the market for a second hand cash register as he 
does on the purchasing agent of a multi-million dollar 
corporation. 

“The sales all add up,” he says, “whether I sell ten 
machines to one man or one machine each to ten men. 
I just keep calling until something happens.” 
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Gu Comash 


We offer the only new Address Plate Embossing 
Machine developed in the last 25 years. This 
machine will broaden your sales markets in fields 
previously unobtainable to office equipment dealers. 


You will be selling a machine that features all the 
operations on competitive equipment PLUS 20% 
faster speed, automatic line spacing, automatic car- 
riage return, quieter operation and modern design. 
All this, at a lower price to the user, and a terrific 
discount to you. 


THE otatomurh. 


EMBOSSING TYPEWRITER 


BUSINESS 
MACHINES 


We are backing you with an inventory and a strong 
national advertising campaign. We must have deal- 
ers to send our inquiries to. 


A minimum investment will open a new world of sales. 


PHONE ¢ WIRE « WRITE 


AUTOMARK BUSINESS MACHINES 


430 Industrial Drive 
Maryland Heights e St. Louis, Missouri 
Phone: PE. 9-0430 


Dealerships now availabie! 


MR. CUSTOMER 
ANY CITY 
U.S.A. 


VOID SAMPLE VOID 
JOHN L CUSTOMER 
2345 MAIN ST. 


ANYWHERE 23, U.S.A. 


SEL ACE RES 


ae 


f , 
Autom y 


TRAOLTEYL CA 


430 INDUSTRIAL DR. « Maryland Heights, St. Louis, Mo. + Phone: PE. 9-0430 
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¥ 
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Emboss ANY Address Piate 
Credit or Courtesy Card... 
PLASTIC or METAL 

in SECONDS! 


BUSINESS 
MACHINES 








re 


THE PRESIDENT OF SWINGLINE 


, TLrx You’ll always find the President of Swingline in there pitching for 
WOV\ Cc S you... working with you to help move merchandise off your shelves. 

° How? By supplying you with the merchandising and promotion 
merchand1 Se aids you need to increase sales. Use the Eye-stopping Window 
C : " / Displays, Sales-building In-Store Displays, Provocative Follow-up 

. Material, Swingline makes available to you. They’ll produce more 

ft y ~ sales for you because Swingline backs you up with dramatic full 
O y Oul page color advertisements in U.S. News and World Report, Busi- 


ness Week, and Newsweek, plus Purchasing Week, Today’s Secre- 


~ 
y \ tary, etc....the largest campaign in Swingline history. Write for 
S cow Vy eS details or see your Swingline Sales Representative. 


(#27) 





Seer n more desks across Speed point — the only pre- 


y than any other brand mium staples sold at list. 
az -* ® 
NC. LONG ISLANO CITY 1, NEW TORK 


World's Largest Manufacturer of Staplers for Home ana Office * In Caneda: Saxon Office Equipment, Ltd., 156 Evans Avenve, Toronto 14, Canade 
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New Literature 


THE Nascon Div., EATON 
PAPER CorP., 75 S. Church 
St., Pittsfield, Mass., has re- 
leased a new catalog of its 
complete line of ‘‘At-A- 
Glance’ record books. The 
business, social and profession- 
al uses of these books are il- 
lustrated with descriptions in 
this easy-to-read catalog. Rec- 
ord books include formats for 
appointments by day, week or 
month at-a-glance; expense and tax record; auto record; 
and many others. 
Inquiry Card No. 107 


A new catalog of stationery specialties has been issued 
by the EUREKA SPECIALTY PRINTING Co., Scranton, Pa., 
including an expanded line of cutouts and decorative 
seal books. Among new seal-book subjects included in 
this catalog are cats, butterflies, Bible seals and a book 
of patriotic seals picturing famous Americans of the past 
plus the White House and Independence Hall. The full 
line, including flowers, birds, animals, holiday and 
special subjects, now includes 59 different books. The 
cutout line offers almost 200 different items picturing 
fruits, flowers, birds, wild and domestic animals and 
holiday subjects in various sizes. Also listed in the same 
catalog are Eureka’s Dupli-Stickers and other addressing 
labels, roll and fanfold labels, parcel-post labels, cau- 
tion labels, tags, and foil stars and other specialties. 
Inquiry Card No. 108 


A four-page bulletin, describing and illustrating de- 
sign and operating details of the latest model “Stream- 
liner 400,” Ovzalid’s 42-inch capacity budget-priced 
whiteprinter, is available for the asking from OZALID 
Div., GENERAL ANILINE & FILM CorpP., Johnson City, 
, a 4 

Inquiry Card No. 109 


A new, fully illustrated, 8-page 
bulletin on vibrating paper-jog- 
gers for fast alignment of paper 
stock, has been made available 
by SYNTRON Co., Homer City, 
Pa. Complete data and specifica- 
tions are presented on the com- 
pany’s complete line of single 
and double action units, as well 
as two, three, and four-bin busi- 
ness form joggers 
Inquiry Card No. 110 


Watts BusINEss ForMs Div., ALFRED ALLEN WATTS 
Co., INc., Clifton, N. J. has announced publication of 
its 1961 32-page catalog of stock business forms. The 
book illustrates and describes over 30 commonly used 
office and tax forms in various sizes and styles which are 
available. Such forms find wide usage for general ap- 

Continued on page 71 
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Mark up new sales 


& pr OFItS with the 


with the 
EXCLUSIVE 
SPRING-WICK 
eeeceee - VALVE ACTION 
as illustrated. 
packaging... ie, 
ink flows again— 


Will not dry up 
» if left uncapped. 


Available in attractive 4, 8 or 12 color 
sets. Also individually carded. (Bubble) 4 


e new prices... 


5 Sizes, 4 different packages and 11 coiors, all com- 
binable for big discounts. List prices range from 39¢ 
to $1.49 


enew promotions... 


Complete merchandising program, dealer aids 
and national advertising backs you—helps you 
sell! Advertised in Reader's Digest, school, office 
and industrial publications. 


. le ee? 
gilab 
" w av 
NEW -no Tested and 
Approved by the 
U.S. Government 


and School Boards. 


Pocket Size, 
Slimline 


per oN 

at v8 ’ 
a PEN ) 
| MARKERS 

oreo 

. and A 

©” FOUNTAIN 
al 
=== MARKERS || 


Write for complete details and discount schedule: 











; 


MANUFACTURING COMPANY — 
305 Plane Street * Newark 2, N. J. . 


“Makers of the Famous Lewis Safety Knife and Flash Box Opener” i 
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L CALENDARS ARE 
GOOD CALENDARS...BUT 
BEST ARE MADE BY 








jent upri 
calendar. Popular where time 
and space is at a premium. 


Pad lit! in two 
cor wth 
Walnut base 





TEAR-KLEEN WALL CALENDAR 
Large daily date easily seen 
15 to 50 feet away. 
Four sizes, Backs are 
green, water-proof panel 
board, hand 


a em 
e Success calendars 
complement success. That's why 


they are America’s foremost selling desk 

calendars. No. 17, for instance, is a deluxe, book style 
calendar with pivoting lock arches. Half-hourly appointment 
schedule, Choice of 4 colors: Walnut, Desert Sand, Modern 
Green, Metallic Gray plastic. Also Bronze metal. 





---and look at the SELLING HELPS Success gives you 


Users of Success desk calendars 

start the year right. This When you 

handy pocket calendar included think of 

with every refill pad, serves 

as a constant reminder of SUCCESS 
think of 


Success Calendars. 
; CALENDARS 
SS When you 
Sz think of 
oe CALENDARS... 
An industry first! A beautiful, 4-color booklet All refills specially packaged for easy purchase think of 
proves why Success calendars are better and use. Pads are banded or string-tied. SUCCESS 
made, have more selling features, are easier, Simply remove carton or protective overwrap. 
more profitable to sell. Inner band holds pages, eliminates loose pages. 





Write for new SUCCESS 


SUCCESS COLUMBIAN Yf27 Wo S,INC catalog showing the 
“Ss 

STORY.” L I RKS, I ° many sizes and styles _ 
Write for copy. 2300 WEST CORNELL STREET © MILWAUKEE 9, WISCONSIN available. 
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the first name in punches! 


— a 


Mutual Centamatic Punch — No. 300. Centers the paper automatically. 


Make Mutual your one source of supply for all your punch needs 





Two holes; three holes . . . in any combination 
up to seven holes. Desk or hand models. Mutual 
has the right quality punch for you . . . for your 
customers! Don’t look any farther. Come to 
Mutual for all your punch needs. You have the 


Mutual Two-Hole Punch — No. 2 Mutual Centamatic Punch—No. 450 


customers . . . Mutual has the punches! Many 
models to choose from. Discounts uniformly 
applicable to all punches in the Mutual line. 
For free illustrated catalog — and further facts, 
write to Mutual Products Company, Inc. 


PRODUC 


110 Barber 


Punches 10 sheets of 16 Ib. paper Punches 50 sheets of 16 Ib. paper 


OA-11/61 





Two ONMDAS 
Combine 


Conventions 


“Two Nations Unritep:” Ted Costain, incoming president of COMDA; Douglas Waters, 
outgoing president; Ed Noll, president of NOMDA; George Carr, incoming president of 
EROMDA, and Sam Stein, convention chairman 


“Two Nations—One Purpose—One Goal’ was the 
theme of the first Eastern Regional and Canadian OM- 
DAs’ combined convention. Canadian dealers and man- 
ufacturers representing the Canadian Office Machine 
Dealers Association, joined forces with their American 
counterparts of the Eastern Regional Office Machine 
Dealers Association at the Concord Hotel, Kiamesha 
Lake, N. Y., from October 5 through 8. 

Together, the two associations drew a crowd of over 
200 for the three-day meeting, which was held for the 
two-fold purpose of getting to know each other better 
and exchanging ideas about the problems and prospects 
faced by both groups. 

DouGias WATERS, National Typewriter, Inc., Mont 
real, and National President of COMDA, keynoted the 
convention with an address to the combined convention 
at the opening of the business sessions on Friday morn- 
ing. Waters called for unity and close working coopera 
tion between both nations in an effort to help each other 
grow and prosper. 

The first of the business sessions dealt with service 
problems and was conducted by Gerry RUDNER, Na- 
tional Typewriter, Inc., Montreal. Rudner was backed 
by a panel of experts, representing both dealer groups 
and well-versed on the problem of operating a service 
department within a store. This topic evoked many com- 
ments and questions from the floor, but for every ques- 
tion, there was at least one member of the panel quali- 
fied to come up with an answer. 

Direct mail and newspaper advertising were covered 
by RICHARD BARKER, eastern district sales m inager for 
the dictating division of the North American Philips Co 
His topic was “Planning an Effective Direct Mail and 
Newspaper Advertising Campaign.” 

In the opinion of many of the attendants, one of the 
liveliest convention sessions was that conducted by N. H 
VON SOOSTEN, Von Soosten & Co., whose topic was 
“The Changing Market in Adding Machines.’ Von 
Soosten referred rather pointedly to marketing practices 


46 


New OFFicers oF EROMDA. Left to right, front row, George 
Carr, Carr Business Machines, New York, president; Alberta B 
Edwards, Edwards Typewriter Exchange, West Reading, Pa., sec 
retary; Sam Stein, Quality Office Equipment, New York, treasurer 
Second row, left to right, Joseph Alberstadt, Lionel Office Ma- 
chines, Philadelphia, second vice-president; David Scadden, Lough 
lin Business Machines, Patterson, N. J., first vice president; Ted 
'rzcinski, Bergen Business Machines and Cash Register Co., New 
Milford, N. J., sergeant-at-arms, not shown 


within the office machine market which he labeled as a 
serious economic blow to the office machine dealer. He 
called on the National Association and the industry at 
large to take steps to bring about a solution to certain 
unfair competitive situations which presently exist. 

Several dealers and the representatives of at least one 
manufacturing company were heard from in an ex- 
change of comments that kept the session moving. It 
was decided that the matter should be turned over to 
NOMDA for further investigation, with a report to be 
made to the membership as to the real basis for the al- 
legations that were made and come up with proposals 
as to what could be done to correct the problem. 

For a change of pace, the meeting was turned over to 


continued on page 50 
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utility covers and countless others. So versatile—so simple to use and re-use. 


So many styles of DUO-TANG’ covers... . What a variety! 


DUO-TANG has covers with pockets Si. covers with windows 


covers with acetate fronts .. . end open covers . .. covers with 


sewed-in gussets ... covers that can be decorated to meet specifications . . . 


And DUO-TANG' covers come in so many colors 

materials ... Every color of the rainbow...and dozens more... 

The variety of materials is terrific, too. Leatherine, Fortebello, Granada, 
Morocco and Levant Grain Sturdiflex. 


No springs or clamps ... just the easy-to-use, built-in 
<7 Vir ; 
DUO-TANG'’ fastener (7% can work again 


and again with reliability. ember, this unique 


’ ‘> 
fastener was originated by EMinguoile 7 





Write today for full information 


U0 -TANG 
F COVERS wetlle 


ELLINGSWORTH MFG. CO., 200 South Peoria Street, Chicago 7, Illinois 
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* Another Customer-Keeping Idea from Rockwell-Barnes 


Non-Skid® Easel Steno Notebooks Secretaries like 
the efficient difference in R-B Notebooks! NoN-SKID edges 
on each cover keep the notebook upright at any angle. 
The non-skid edges prevent creep or collapse from desk 
vibration and the special wire binding method permits 


EYE-TINT Easel Notebooks—RULED IN GREEN—minimize eyestrain 
No. 500—4% x 9—72 Leaf—Standard wide ruled 
No. 1000—6 x 9—72 Leaf—Standard wide ruled 
No. 2000—6 x 9—72 Leaf —Norrow ruled with cente 
No. 3000—6 x 9—72 Leaf—Stondard wide rul t 
No. 2060—6 x 9—60 Leaf—Narrow ruled with center 
No. 3060—6 x 9—60 Leaf—Standard wide ruled witt 
No, 2080—6 x 9—80 Leaf—Narrow ruled with center 
No. 3080—6 x 9—80 Leaf—Standard wide ruled center 


pages to turn easily without tearing. In addition, book 
opens flat and every page is usable from top to bottom! 
R-B NoN-SKID Easel Notebooks are perfect for either 
pen or pencil notes and are available in white paper ruled 
in red and eye-tint paper ruled in green. 


WHITE PAPER Easel Notebooks 
RULED IN RED 

No. 4000—6 x 9—72 Leaf 
Standard wide ruled 

No. 5000—6 x 9—72 Leaf — 
Narrow ruled with center line 

No. 6000—6 x 9—72 Leaf — 
Standard wide ruled with 
center line 


NON-SKID EASEL NOTEBOOKS 
are furnished in plainly labeled 
packages of 12 books—pocked 12 
dozen (of a number) to the con- 
veniently small shipping carton 


SAMPLES—WITH PRICE LIST 
—available to qualified dealers 


KEEP CUSTOMERS SATISFIED WITH R-B QUALITY OFFICE PAPERS AND PAPER PRODUCTS 


ROCKWELL-BARNES COMPANY 


Specialists to the Stationer Since 1903 
2101 GREENLEAF AVENUE ¢ ELK GROVE VILLAGE, ILLINOIS 
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LETTERA 22:4 super-lightweight 
portable typewriter with all important big-type- 
writer features including keyboard tabulation 
and basket shift; the perfect portable for travel- 
ing executives, students and home use. With 


carrying case. 


: 
5 
e. 
5 
{ 
° 
° 
2. 


STUDIO 44: 4 compact standard with 


all important office-typewriter features including 
full-size keyboard and keyboard tabulation, and 
yet easily portable; ideal for the professional 
office or the home. With carrying case. 


Can you afford not to order more—with quality 
unchanged? With your percentage of profit unchanged? 
With national advertising in LIFE? With Lettera 22, the 
world-renowned complete lightweight portable at $68.00* ? 
With Studio 44, the compact standard, at $98.00*? Order 
enough immediately from Portable Division, Underwood 
Corporation, One Park Avenue, New York 16, New York. 


*Suggested retail price plus FET. 
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Combined Convention 


continued from page 96 


a film and demonstration of IBM's 
new ‘Selectric’ typewriter. H. V. 
WILLIAMS, manager of IBM's trade-in 
department, had several of the type- 
writers on hand to show to members 
of the convention and, through the 
medium of a color film, described the 
new machine and how it worked. 

An important announcement made 
by Williams from a dealer's point of 
view, was the news that IBM would 
Shortly introduce a service training 
program on the ‘‘Selectric’ for office 
machine dealers. Time and dates of 
these programs are to be 
shortly. Williams made it clear that 
the dealer who emphasized service and 


released 


his reputation as a specialist in busi- 
ness machines, would continue to op- 
erate a successful business in the 
changing office machine market. 

The final business session at the 
convention was conducted by the pres- 
ident of NOMDA, Epcar NOLL, 
Noll Business Machines, Inc., Phila- 
delphia, Noll discussed the subject of 
leasing business machines. He pointed 
out ways in which this relatively new 


phase of the office equipment market 


could be a highly lucrative one to 
wide-awake dealers. He stated that 
members of NOMDA would be get- 
ting material very soon from the asso- 
ciation which would help the inter- 
ested dealer in getting into the leasing 
business. There were a number of 
questions from the floor regarding this 
topic and several dealers submitted ac- 
tual experiences which they had en 

countered in the leasing of machines. 

The panel sessions, business meet- 
ing, cocktail parties and recreational 
activities wound up Saturday evening 
when the combined groups met for 
the final time at the convention for 
their first annual banquet. 

The banquet was the occasion for 
addresses by officers of the various 
participating organizations and also 
afforded an opportunity for bestowing 
thanks on those people who had 
worked toward making the meeting a 
success. 

Presiding at the banquet was Noe. 
G. Grover, Grover Typewriter Serv- 
ice, Upper Darby, Pa. Grover intro- 


50 


duced the various dignitaries who 
at the head table. In addition to 
NOMDA president Noll and COM 
DA President Waters, the assembled 
‘TED’ Cos- 


rAIN, Costain, Stiles and Langford, 


were 


guests heard from C. E. 


Ontario, newly-elected president of 
COMDA, and GEorGE T. Carr, Bus- 
iness Machines, Inc., New York, new- 
ly-added president of EROMDA. 

ROBERT 
Wo.etz, CBS Business Equipment, 
Hackensack, N. J., 
of COMDA, 


convention, he made his presence felt 


Since illness prevented 
national president 


from appearing at the 








by virtue of a letter which he had 
written and which was read to the 
convention group during the banquet 

Singled out from all those who had 
contributed to the preparation and op- 
eration of this first combined conven- 
tion were SAM STEIN, Quality Office 
Equipment Corp., New York, and 
his wife, ANN. Stein was cited for 
having worked long and hard in help- 
ing put this meeting together. Mrs. 
Stein's efforts in behalf of the ladies’ 
activities, prizes, etc., were also duly 


ac know le dged 





in thousands of busy offices each day, as the 

little staple is driven home to fulfill its highly 
useful end, people who appreciate quality and easy, 
trouble-free operation are accomplishing this with 
BATES staplers. The fastest growing line, BATES of- 
fers such innovations as a model that makes its own 
staples, one with a staple remover that stows away 
when not in use, a Hand-Grip stapler of revolutionary 
design and electric models that staple at a touch of the 
paper. BATES wide range of styles and models pro- 
vides a stapler to satisfy every need! 


For complete information, write 


Standard for Excellence 
as 


the BATES manufacturing co. 


Orange, New Jersey 


New York Office: 63 Vesey Street, New York 7, N, Y. 


NUMBERING MACHINES ® STAPLERS ® LIST FINDERS * PUNCHES * 


STAMP PADS * EYELETERS 
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VINYLS by SMEAD 


VINYL PERSONAL PORTFOLIO 
No. VLP-1611 with Talon Plastic Zipper. 
Size 16" x 11”. Pure Virgin Vinyi—Pigskin Grain. 


VINYL EXPANSION CASE 
No. VL445 Size 15” x 10” 

No. VL442 Size 11” x 5” 

14%" Expansion—Walnut Color 
Glyd-Loc Fastener. 


vour CA is Personal 


How often do you say this to your customer! 
These vinyl cases in several styles and a beautiful 
assortment of colors have been designed to satisfy 
any need. By carrying Smead’s full line you are 
prepared to satisfy the most discriminating taste. 


4 BEAUTIFUL COLORS 

Size 16” x 11"—Flat case Virgin Viny! 
4” flap with Glyd-Loc Fastener 

ideal for those requiring 

a portfolio at low cost 


eft t wer right 
VL440BR—VL440R 
VL440B—VL440BL 


MANUFACTURING COMPANY 
Hastings, Minn. Chicago Logan, Ohio Los Angeles 





Smead ...... -FLEX-I-VISION 
| PLLA EL ALLIES EATER 


Hanging Folders 


The kolder = The Tab 


THE DIFFERENCE 
smead MFG. CO. 1S IN THE 


TINGS, MINN 





UNBREAKABLE 


RIGID Wyrm 
ASY TO 

FOLLOW-UP FOLDERS READ 
HANGING POCKETS ifomey-var-\a.| 


INTERIOR FOLDERS AND GUIDES AND REMOVE 
ONE INCH HIGH TABS 


Offer Four Line Headings, Fast 
Indexing From Addressograph 
Plates 

Acetate Protectors Provide Full 
Insert Visibility 


_— 
SMEAD’S FLEX-I-VISION TABS are ideal for Indexing: 


Y FOLDER G Di SWATCHES CATALOGS COVERS 


sere EE emer, , - — 


Y \ 
— a T 

Smead || == 

jd LU 4 


IRR AAA eRe 


fp hi COMPARE THE FOLDER. Folder top has tab position indicators for 1/3 
We and 1/5 position. Reverse the folder for front or back tabbing for 2” or 
le , the tab 3” tabs. Securely bonded hangers to eliminate slippage on rods ( 3 a 








COMPARE THE TAB. Full one-inch exposure. All metal for permanence FRONT oR BACK 


See the difference Rigid — Always upright — Unbreakable. Angled for easy reading. Easier | TABBING 


sc 


to attach, to remove 130R1°5 
POSITIONS 





4 FILING SMEAD MANUFACTURING COMPANY 
“st 7 ESSENTIALS SuNSS. s SOSA GUS stot aneuke 





DeJUR DEALERS GET 
THE LION’S SHARE 
OF THE DICTATING 
MACHINE BUSINESS 
WITH STENORETTE! 


Qualified dealers are now given an unusual opportunity to join the distinguished group of merchants enjoying sales and profits 
beyond any in the business machine field. ™@ Through DeJUR’s new-look marketing plan and expanded facilities, you may now 
acquire a Stenorette® franchise with built in guaranteed profits. ™@ Reasons: Our new plan has created...new terri- 
tories—new avenues of exploitation—new opportunities. @ If you'd like to know if you qualify for a lion’s share of the dictating 


machine business in your territory . . . mail coupon below. 


DeJUR-AMSCO CORPORATION, DEPT. 1015 
BUSINESS EQUIPMENT DIVISION 
45-01 NORTHERN BLVD.,L.1.C. 1, NEW YORK 


Yes, ! am interested in becoming a franchised DeJUR- 
Stenorette dealer. Please send me full information. 








Stenoretté Dictating Systeria cm sone st 
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New Products 


THE B. F. Goop Z THI GESTETNER 
RICH INDUSTRIAI Pe CorP., 216-222 Lake 
Propucts Co., 500 : i , ; Ave., Yonkers, N 
S. Main St., Akron - : Y., has introduced 
Ohio, has announced _ a new stencil dupli 
new, inch-wide col : cator, the model 
ored rubber bands . ‘ “360.” It's most 


especially designed , notable feature is 


for school uses . its extremely wide 

They ome in 8 : duplicating area 
popular school col full 1614” wide by 
ors: red, blue, green : 1314” in length. It 
grey, black, yellow can also be used fo 
and orange. They the running of let 
are re-usable and are : ter-size stock and 
also applicable for =~ 3” by 5” post cards 
gift wrapping : Its operating fea 
Inquiry Card tures include dua 
No. 1 : ‘ cylinders, oscillating 

ink rollers. 
Inquiry Card 
No. 2 





[He TYPE/RITE Cor! 


Designed for you and your family - re oe 14 Beach St., Rocka 
May onadridged Merriam-Webster. : way, N. J., is now of 


THIRD WEW INTERNATIONAL DICTIONA : 2 fering a complete line 
2.720 Pager ~ Mageiticent Geter Plates © More Thas 450,008 fateies ee oe f duplicator and mim- 
~<a ll eograph machine acces 
sories. Included in the 
ine are paste and liq 
lid type inks in black, 
grey or colors; mimeo 
sapers, stencil drawing 
styli; miscellaneous du- 
plicating and mimeo 
graphing supplies; mas 


ter units; and typewriter ; 
eihibon A convenience copier for general office use, weighing 


A new Merriam-Webster unabridged dictionary has Inquiry Card No. 4 only 22 pounds but capable of handling material up 


been published by the G. & C. MERRIAM Co., 47 to 12" in width is the latest in a new line of eco- 
Federal St., Springfield 2, Mass. The “Webster's nomical and high speed photocopy equipment by the 
Third New International Dictionary” is the first Oza Div., GENERAI ANILINE & Firm Corp 
completely unabridged in 27 years and is based on Johnson City, N. Y. The “Transferon 12” is com 
the company’s file of 10 million words in context pletely portable and features simple operation 
Inquiry Card No. 3 Inquiry Card No. 5 


THe NorTH AMER- New floor smokers 
ICAN PHILIPS Co., with aluminum and 
230 Duffy Ave. gold finish are now 
Hicksville, L. 1, N. ay : being manufactured 
Y., has announced ‘ ; by the McDoNALD 
the new model Propucts CORP 
“81R"” office tape = 721 Senesa St., Buf- 
dictating and tran- . za alo 10, N. Y. They 
scribing machine ire available in three 
which features a pee — different styles with 
special design re- , ; a choice of screen 
mote control micro- grill or tip action 
phone. The micro- top. Shown’ with 
phone uses only 3 these stands is a 
controls to handle waste basket in solid 
dictation, transcrip- lrawn aluminum. 
tion, rapid review, All metal surfaces 
start and stop. It ire protected by a 
also serves aS a burn-proof finish 

speaker for playback. Inquiry Card 

Inquiry Card No. 7 
No. 6 


For More Information Use Inquiry Card on Page 69 





New Products 


THe Pat Propucrs Div., KETCHAM & 
McDoucaLt, INc., 465 Eagle Rock Ave., 
Roseland, N. J., has added ““Tri-Memo” to 
its line of office accessories. It is three pads 
in one brass container, fitted with a coil 
spring holder for pencils, letters and re- 
minders 


Inquiry Card No. 8 


Seven new products have been added by 
Sorart Mrc., INnc., 1830 S. Robertson 
Blvd., Los Angeles, Calif.: “Multi-Mois- 
tener,” a roller-type moistener; 
“Poly-Moistener,"” a sponge-type moistener; 
“Stamp Aid,” a dispenser holding 500 
rolled stamps; “Tray-All;” “Type Aid.” 
Inquiry Card No. 13 


ceramic 


For More information Use inquiry Card on Page 
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. continued 


Piano-type hinges, running the length of 
the top two flaps, have been added to the 
13-T series of catalog cases by STEIN Bros. 
Mrc. Co., 1401 W. Jackson Bivd., Chicago 
7, Ill. The hinges are said to eliminate 
“flop back” of the flaps as well as the wear- 
ing out of material. 


Inquiry Card No. 9 


A new and im- 
proved thermogra- 
phic copy paper, 
called “Perfax, 
Type 105,” has 
been introduced by 
the PERR Y-SHER- 
woop Corp., 257 
Park Ave. S., New 
York 10, N. Y. It 
is designed for use 
on Thermo-Fax 
copying machines 
and has a wax-free 
coating that is said 
to make high-con- 
trast, sharp, black- 
print copies. It is 
non-fading, and will 
not peel or crack 
Inquiry Card 
No. 11 


A new ink that prints on a glossy surface 
has been announced by WEBER MARKING 
SYSTEMS, INC., 215 E. Prospect Ave., Mt 
Prospect, Ill. Called “All-Mark,” it is used 
with a specially designed hand printing de- 
vice that prints from a stencil. 

Inquiry Card No. 14 


. ts in 
THe IN’sTANT SPEL’LER Co., 1140 §S 
Robertson Blvd., Los Angeles 35, Calif., 
has designed a speller that works like a 
phone number index, but instead of listing 
numbers, it lists over 6000 commonly mis- 
spelled words, common abbreviations, U. S. 
cities and U. N. member countries 
Inquiry Card No. 10 


A unique new cut- 
ting device called 
“Clipit” has been 
announced by CLIP 
IT, Janesville, Wis 
Used for clipping 
items from maga- 
zines Of newspapers, 
the blade and spe- 
cial piercing point 
permit items to be 
cut quickly, safely 
and neatly from the 
center of a page 
without damaging 
other pages. It also 
cuts straight lines 
when used with a 
ruler. It is made of 
grey and white plas- 
tic. 
Inquiry Card 
No. 12 


FPP ppp ysis: : 

(OGddeeaatccacacas 
THE NINETEEN Sixties Corp., Lakeshore 
Dr., Hot Springs, Ark., is now manufac 
turing plastic bindings. These multiple ring 
bindings come in several different sizes 
and in “wide back” or “slim back” styles 
In addition, a wide variety of colors and 
lengths are carried in stock. 

Inquiry Card No. 15 














HOW MANY OF 
YOUR SALES WILL 
WALK OUT... 














The world’s most complete line of office machines... 


the Remington full-line dealer now has them all! 














—_— eae 


ae 
—_— ee ee 


ee el et et ot es 
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] ] 


ding nd by leading American manufacturer. 


Isn't that what your customers want and what you've always 


want d, too 


Well, when you’re a Remington full-line dealer you've 


got it! You can offer a full-size electric or manual type- 


writer, printing calculator, reliable, modern cash registers 


and adding machines, plus a full line of office supplies. 


And you can offer this sales clincher: quality engineering 


that speaks for itself in the name Remington — and is 


Lab, the 


assured by the famous Remington “Life Test” 


most severe proving ground for office machines. 


AND WALK INTO 
DEALER WHO 
CARRIES THE FULL 
REMINGTON LINE! 


- 
A 

grpasatil 

yun 


Your Remington dealer-agent manager is the man to 
contact about this opportunity to build up your business 
— and your profits. He'll give you all details on this valu- 
able franchise — including how it’s backed up at all levels 
with all the services and experience of Remington Rafd. 

Or write: Remington Rand, Dept. OA-111, 315 Bak 
Avenue South, New York 10, New York, 


7 Fbandl 
OFFICE MACHINES 


CivisSton OF BPERRY RAND CORPORATION 





New Products 


THE ROSE RIBBON & CARBON Mba. Co., IN« ( el 
4th St., Harrison, N. J., has developed a new 
fluid duplicating 
smudges and dye transfer by framing the carbon piece of 
within the unit. This is also claimed to reduce the 
chances of soiled hands and clothing for secretaria Wi 


eliminates 


Inquiry Card No. 18 


continued 


Conserv-a-File 


t with roll 
latest 


out 
is the 
the 
f filing units 
factured 
PREME STEEI 
3rd & 
Brooklyn 
Y. By 
the shelf 
let 
legal 


lves 
ldition to line 
Dy 
Sr 


roll 


for 

ror 
ing all 
can be ex 
from __ the 
nt and top 
uilable 


Wwe Ided 


as 

init 
to tiers 
taller units 
fixed shelves 


Inquiry Card 
No 16 


Bt 
IN« 4655 
Ave Los 
Calit., has 
amnounced a 


DASHEW 
MACHINES 


SINESS 


Lenawee 
Angeles 1¢ 
transfer 
process addressing ma 
hine which 


imprints 
ctly ; 


by 5 
This 
be 


systems 


from 3 


naster file cards 


nachine can also 
ntegrated 


which use 


into 
tab 


iS 


cards 
avail 
op 
electric mod 
of which 
The manual 


ad lress one 


The mact 
ible 
erated 
both 


portable 


Ine 
as a manually 
or 
THE 

Long 
tating machine 
spondenc Ye, 


are 
Island City 
ror 
called 


handling del will 
ail 
the 


two 


per sec 


nd and electric usable pre-grooved 
ll handle 
Inquiry Card 


No. 19 


roduct fot 
sticking pa 
other ma 
ogether with 


LIps, tap 


ABEI 


AVERY | 
1616 S. California 
Monrovia 


led 


comes 


Gun 
in 
atic = dis 
rton which 
user to 


penser 
allow 
remov 1 single 
Gur Tack, which 
is pressed down on 
any clean, dry sur 
face where a small, 
round of adhe 
1s leposited. 

Inquiry Card 

No. 21 


lot 


sive 


More Information Use Inquiry Card on Page 69 


DeJur-Amsco Corp., 45-01 


the machine autom 


A compact, electric 
paper cutter for of- 
fice use is the 
latest addition to 
the “Triumph” line 
of paper cutters by 
the MICHAEL LITH 
SALES Corp., 145 
W. 45th St., New 
York 36, N. Y. 
The “Electric-15” 
is easy to operate 
with practically no 
adjustment. A hous- 
ing encloses all 
electrical equipment 
and shields ll 
moving parts for 
safety. There is an 
additional calibra 
tion on the front of 
the machine 
Inquiry Card 
No. 17 


Northern Blvd 
1, N. Y., has developed a dic 
mass production of office corre 
the “Stenomatic.” It has a 
magnetic foil which is fed 


re 
into 


atically 
Inquiry Card No. 20 


THE EBERHARD Fa- 
BER PEN & PENCII 
Co., Crestwood, 
Wilkes-Barre, Pa 
has added a ball 
pen desk set to its 
“Noblot” line. The 
new desk set, avail 
able in single and 
double pen units 
contains a ‘“Noblot”’ 
ball pen in a ta 
pered body, tipped 
and banded in 
chrome with a tur 
ret mount and a 
black base. ‘The 
desk set is refilla 
ble with any Eber 
hard Faber car 
tridge. 
Inquiry Card 
No. 22 
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| Nio Uses revolutionary 


‘elt: eley-t-] 0) (-Mer-]aaalel ea: 


solution to that takes 30 seconds 


‘ to load ...and doesn’t need 
Mix OFT pour, changing for up to 30 days! 


ef 


still it copies 


anything | $100°° 


Rovico 


FOTOMATE 


Completely Automatic All-Electric Copier 
DESIGNED BY ROBERT VINC! MADE IN USA 


FILL OUT AND MAIL THIS COUPON! 


ROVICO INC. Dept. A 

320 Market Street, Newark 2, N. J. 

Please have your representative call to arrange a 
demonstration of: 


. ( ) New 10” Model ( ) New 15” Model 
Rovico Inc., 320 Market Street, 
Newark 2, New Jersey — ~ TOT. 


1 
ae : : COMPANY 

Specialists in the design and manufacture of H 
customized photocopy equipment | ADDRESS. 


' 
! CITY & STATE 
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you don't need any fancy sales talk! 


BORROUGHS Products do not depend on a strong “sales pitch”. They are designed, styled, 
built and priced to do their own selling job. And their nationwide popularity proves they’ve 
got just what the customer wants. When you stock Borroughs Products you can look forward 
to quick sales, good profits and plenty of repeat business. Learn more about Borroughs! 


oe S mem iich  B- 
Library Shelving 





sells on sight...100% mark-up 


Popular with libraries, schools and law offices throughout 
the land. Available in heights of 42”, 84” and 90” — width 
36” — with 914”-deep sliding shelves that are adjustable on 
%” centers without bolting. Borroughs Library Shelving 
comes in single or double face, with open or closed back — 
open back units have corner bracing. Units are painted to 
blend with library decor. Borroughs also has a full line of 
library shelving accessories. 


\- Ree dg geht ied. F- 
CABINETS 


sell on sight! 
100% mark-up 


It’s easy to figure out why Borroughs 
Bookcases, Storage Cabinets and 
Supply Units find such ready favor 
the country over. There’s a size and 
style for practically any storage need 
— with shelves that are easily adjust- 
able without nuts or bolts. There’s a 
choice of heights, depths and colors, 
in open-face, sliding-door and swing- 
ing door models — all designed to af- 
ford the best in durability, functional 
efficiency and tasteful styling. They’re 
packed with good, solid sales features! 


= 
: 
Ss AIS A TRE ERE RENE BPO. Saal 


send for 


illustrated BORROU GH S aanuractunine COMPANY 


OF KALAMAZOO 
price list A SUBSIDIARY OF THE AMERICAN METAL PROD T OMPANY OF DETROIT 


3004 NORTH BURDICK ST amp Ce Ve 0b weelome, tied iict |), | 
} 
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money FAST 


LETE REGNA LINE 
egisters - adding machines - safes 


Don’t miss this opportunity of your lifetime! This complete Dealer 
Line (more than 50 models) of low-priced REGNA cash registers 
and adding machines spells PROFITS, PROFITS and more 
P-R-O-F-I-T-S! 


Stream-lined, jet-age models surpass all expectations of business 
builders with an eye on tomorrow. Your choice of electric, hand, 10 
keys or full keyboard machines. 


Write today for informative literature. 


Move fast 
__ it’s profitable! 


Mail the coupon—Mail it today— 
Mail it NOW! 


JOELI fire-proof feet eeeeeeeeeeeeeeea8 | 


fy It’s low-priced! It’s profitable! 


REGNA CASH REGISTERS, INC. 
175 Fifth Avenue, New York 10, N. Y. 


Gentlemen: 


safes of unusually 
unique design, are 
covering the globe 
with tremendous 
sales success. Several 
sizes and models 
available. 


Please rush more information on the 

complete Line of REGNA Cash Registers, 
REGNA Adding Machines, JOELI Fire-proof 
Safes, and outline advantages of becoming an 
independent REGNA-JOELI Dealer. 
Name...... 

Address 

City 

Zone State.......... 


In Canada: Commodore Portable Typewriter Co. Ltd., 
680 King Street West, Toronto 26, Ont. 


OUTSIDE CONTINENTAL U. S.: 
Jorgen S. Lien, Box 522, Bergen, Norway 


Pertwee wwe we ew ee eee eee 
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New Products .. . <ovtinued 


CHARLES-HOWARD & Co 
5935 University Ave., In 
dianapolis 19, Ind., has 
announced 


book file 


t all nt and 
ngs boo Twenty 
abels are pi 
attaching to 
Labels are in 
with “Date Due 
nt Due” and ‘Pay 
End The case 
leather: —_ . - 
fasten [HE QUALITY PARK ENVELOPE Co., 2520 Como Ave 
St. Paul 8, Minn., has announced a new line of school 
binding hold the wallets, compact carrying cases for bulky papers, samples 


pes ind drawings. They are of one piece construction, have 
Inquiry Card No. 23 a tape-tie closure and are available in two sizes 


Inquiry Card No, 24 


A newly developed pat 

ented waste basket has 

seen announced by 

ART METAL, 

1603 S. Clinton 

Erie, Pa. A tapered 

yng basket with a 

manent magnet 

ck, it will mi 

hold fast to 

steel desk filing 


abinet or partition. It 





s made of high qual- 
steel with double 
rolled top and is 

in metallic 


is desert sand o 
A completely new book with a patented method f — —" 


self-teaching of typing has been announced by th 
TIONERS GUILD of AMERICA, 1421 Chestnut 
delphia 2, Pa 


sea must 
Inquiry Card No. 26 











Inquiry Card No. 25 





ontra 


+f 


liarger ° e “ ” 
A magnetic rack for rubber stamps, called “‘Stampost,’’ has 


been introduced by Dettra Disrriputors, 20 E. Elizabeth 
Ave., Linden, N. J. The magnetic bar is encased in chrome 
and comes in three lengths 

Inquiry Card No. 28 


inserted 


print 
Inquiry Card No 


For More Information Use Inquiry Card on Page 69 
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ALL NEW PHONEX 


NOW AN AMERICAN MADE TELEPHONE AMPLIFIER 


YOU CAN SELL WITH CONFIDENCE 


Sold Exclusively Through Wholesalers 
DISTRIBUTED NATIONALLY BY 
THESE FINE WHOLESALE FIRMS: 

Bainbridge, Kimpton & Haupt, Inc. 


218 Greenwich Street 
New York 8, New York 


pn 


Bainbridge Southern, Inc. 
280 East Boy Street 
Charleston 2, South Carolina 


Bainbridge Florida, Inc. 
1110 Sligh Bivd. 
Orlando, Florida 


Bainbridge Maryland, Inc 
145 North Haven Street 
Baltimore 24, Maryland 


United Stationers Supply Company 
641 West Lake Street 
Chicago 6, Illinois 


Mutual Papers, Inc. 
3511 West Fort Street The 1962 PHONEX is completely new in every detail! 
Detroit 16, Michigan All American made of all Americon parts, PHONEX is the 
highest quality, best performing telephone amplifier 

S. P. Richards Paper Company on the market. New snap-out battery feature, front 
326-328 Nelson Street, S.W. speaker, better voice transmission and amplification .. . 
Atlanta, Georgia all combine to make PHONEX the largest selling 


telephone amplifier on the market. 
Stationers Distributing Company 


3300 West Bolt Stree PHONEX GIVES HANDS FREE TELEPHONING ... INSTANT 
ac a “SERVICE FREE” SALES ... AND “BIG TICKET” ITEM PROFIT 


DEMONSTRATOR TODAY-—You will The amazing PHONEX has a thousand and one uses at home and office. 
find PHONEX a real profit-making addition to PHONEX is perfect for taking down information while talking on the phone, 
your line of merchandise. Send your order for a for looking up file data while away from the phone, for giving quotations, for 
PHONEX demonstrator today and cash in on ° ferenc alls iting fi l dist nnecti lo distan f, il 

“big ticket” PHONEX sales tomorrow. Avail- conference Calis, walting for tong Gistance connections, long distance family 
akin tn iedew ex black. culty $9500 Ue. ee calls, etc. — every use suggests another. Completely automatic, PHONEX 
your regular discount allows anyone (or group of people) to hear and talk hands free! PHONEX is 
fully guaranteed, and operates on a 9 volt transistor battery. You will find 
PHONEX practically a “must” for many of your customers. And, a thirty 
second PHONEX demonstration is usually all it takes to make the sale. 











HERE ARE A FEW OF THE MANY SATISFIED 
CUSTOMERS WHO ARE NOW USING PHONEX 


More and more of America’s largest (and smallest) companies are 
finding PHONEX a real asset to modern office procedure. 
PHONEX have been sold to many of America’s leading industrial 
corporations, including Forp Moror Company, AssociaTEs IN- 
VESTMENT COMPANY, STANDARD OIL, GENERAL ELEctTrIc, East- 
MAN Kopak, HUMBLE OIL AND REFINING Company, U.S. Goven- 
MENT, etc. PHONEX eliminates mistakes, saves time, and im- 
proves communications. Built to rigid National Marine specifica- 
tions, PHONEX< is a fully transistorized, completely portable, 
precision electronic instrument and needs absolutely no installa- 
tion. Once your customers are using PHONEX in their offices 
they’ll wonder how they ever got along without it. So don’t miss 
out on “big ticket’’ telephone amplifier sales — order your 
PHONEX from any of the above listed wholesalers now! 


PHONE*X A Product of National Marine Corporation 
114 WEST INDIANA AVENUE ¢ SOUTH BEND, INDIANA « AT 8-0606 
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CLEAN 


WHITE BORDERS 
mean ... 


CLEAN HANDS 
CLEAN TYPING 
CLEAN DUPLICATING 


Pat. Applied for 


New fluid duplicating master from ROSE research 


This most acceptable master with clean white borders was developed by 
Rose after several years of research. Now in full production, it enables 
secretaries to turn out neat typed letters in quantity on clean non- 
smudged paper—with clean hands, clean typewriter, and clean clothing. 
Rose master units with the new clean white border are available now in 
STA-CLEAN® Purple #294 and Ultra STA-CLEAN® Black #604 in 
size 814 x 11. Other colors and sizes will be added soon. 


We believe that even a trial order will convince you. 


ROSE RIBBON & CARBON MFG. CO., INC. 
Harrison, New Jersey, U.S.A. 
A subsidiary of Bemis Bro. Bag Co. 





-AIGH PRUFIT! 
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“PLURIMA ELETTRICA” 
with 
AUTOMATIC CREDIT BALANCE 


$189 °° 


*Slightly higher West of the Rockies 
8/9 CAPACITY (9,999,999.99) 


10-Key Electric Adding Machine * Heavy 
Duty « Fast « Light — Portable (carrying 
case available) * Small —(Size of your 
letterhead) * Has all the features of expen- 
sive machines * 10 year parts Guarantee 


10/11 Capacity (999,999,999,99) $229.50* plus F.E.T. 


FAST TURNOVER © HIGH DEALER DISCOUNT 


write for details 


ALMA OFFICE MACHINE CORPORATION 
349 BROADWAY + NEW YORK 13 
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“Give the Jotter Made 
by Parker’ is the 
theme on new ballpen 
display assortments be 
ing distributed by the 
PARKER PEN Co 
Janesville, Wois., fot 
the Christmas gift-buy 
ing season. The two- 
lisplay illustrated 

a dozen T-Ball 

four Imperial Jot- 

ind gift boxes as 

as six ‘“Pardners 

gift sets. The displays 


are pre-assembled and 


e heads are remov 


LePaGe’s, INc. 5840 Centre Ave., Pittsburgh 6, Pa., is 
offering a free, pre-assembled shelf extender which contains 
three dozen pre-packed rolls of 1500” Super Size trans 
parent cellophane “Thriftape” in a plastic dispenser. The 
shelf extenders are designed to grip instantly on any gon 
lola 


so they can be 
used after Christmas 
Inquiry Card No. 101 


Inquiry Card No. 102 


THE EAGLE PENCIL THE PERRY-SHER- 
Co. Danbury, woop CorP., 257 
Conn. now has Park Ave., S., New . . 
three new outer York 10, N. Y., has peciat yarn 0d 
boxes which con- announced its pe ates 
tain a Swingline . Dual-Pak’’ display Joost 

No. 99 stapler and > promotion. Each set 
one gross of the \ So contains 1 package 
company’s “Mira- ‘Gk of “Perfectype’’ cor- 
do,” “Verithin” or rection paper and 1 
“Stickpen,”’ all in ra package of “'Brite- 
their standard pack- - Nn type Stix” typewriter 
aging. The stapler / , key cleaner. The 
is included at a ott a promotion gives the 
special price and all 2 dealer a chance to 
three deals are be- — purchase 36 of these 
ing promoted by ‘cane sets at a special 
the company by ad- ; price 

vertising, direct Inquiry Card 
mail and stuffers. No. 104 


goat orre® 
2 


Inquiry Card 
No. 103 


ALL-RItE PEN, INC., 241 


: } nm 1 ; at ee ; sa . re: 
ie ere authorized dealer 


to be virtually 
f. The pen is 
visible within 
rent “cocoon 
iffixed to a stur Ld 
8” card, printed 
colors. The blis - F 
is shipped 48 stencil duplicators 
-ards to a box and three 
es to a master container 
Inquiry Card No. 105 








Authorized dealers of the GESTETNER CorP., 216-22 
Lake Ave., Yonkers, N. Y., can be easily identified with 
this plastic outdoor sign designed and manufactured by 
Neon Products, Inc., Lima, Ohio. The double-faced, alumi 
num frame sign is illuminated 

Inquiry Card No. 106 





More Information Use Inquiry Card on Page 69 
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th fe] der n the cr W a r as of raterson, ' J . kes the V VV. 


r whatnot They can get through for demonstrations 


~sild 


f ts the extra traction that tur the and deliveries in weather that would 
truck t when trick sock in other trucks 
tt Our air-co y helps, t Volks- Of course, another reason is that the 
Well, it ta little | rfora VW wagens have no radiator, no water t ; VW's low operating st 
to get freeze. Y ilways go. ‘ half that of a half-ton—also 
Ne t tt Our winter performance is one of t makes it easier to get through 
The weight presses ve wheels the reasons that Pitcher's loffice sup- x "the end of the month 





ivan Allen Wins 
Atlanta Mayoralty 


Ivan Allen, Jr., won the race for mayor of Atlanta 
from Lester Maddox, a restaurant operator. In a 
special run-off election, Allen, owner of the Ivan 
Allen Co. in Atlanta, overwhelmed Maddox, an 
ardent segregationist, by a vote of 64,313 to 36,091. 

The candidates campaigned for about 15 weeks. 
In spite of their opposite views on racial relations: 
Allen is an integrationist; they agreed generally that 
Atlanta must have urban renewal, a new auditorium, 
sewers, more schools, and other improvements 

In a special interview with OFFICE APPLIANCES, 
Ivan Allen, Jr. stated that one of the high spots of 
his victorious campaign was the encouragement of 
thousands of letters and wires from dealers and 
manufacturers throughout the country. Not yet having 
the time to answer them all, he asked OA to publicly 
thank the industry for its support. 

Allen, 50, has been active in business, civic and 
youth organizations. This is his first political venture. 
He resigned as president of the Atlanta Chamber of 
Commerce and from his position in the Ivan Allen 
Co. to make the race. 

In its September 30 issue, “Business Week,’ com- 
menting on Allen’s victory, felt that he won with 
the “backing of businessmen who decided their 
interest lay in maintaining order and prosperity 
through moderation.” 

Apparently, this marks the beginning of a burgeon- 
ing trend towards the greater influence of business- 
men in political areas. Atlanta is only representative 
of many other Southern cities where businessmen 
have decided to play an active role in the area of 


race relations, especially where this issue affects busi- 
ness growth. 

The trend is very clear in Ivan Allen's Atlanta, 
the Southeast’s most important business center, sit- 
uated in a state whose overall viewpoint is generally 
conceded to be thoroughly Deep South. Yet Atlanta 
selected a moderate, integrationist businessman as 
mayor. The business community of the city played 
a very important role in Allen’s election. A role that 
has been and probably will be repeated in other cities. 

Atlanta's businessmen, like all others, may have 
preferred to keep out of political matters, especially 
those that affect social customs. But when these 
political matters threatened to affect their businesses, 
they took action. 

Once convinced that business growth is adversely 
affected by racial disturbances, Atlanta businessmen 
decided that an orderly solution to the problem was 
up to them and not to politicians. 

Ivan Allen’s election to the office of mayor, backed 
by businessmen, is a tangible result of this conviction. 

Allen backers felt that this election was a test of 
the business community's ability to play a conspicuous 
role in politics, where politics affect business health. 

Allen was well aware of this fact when, shortly 
after seeing the final vote totals, he outlined his 
plans for the future. “The first thing I plan to do,” 
he said, “is to offer my services as mayor-elect to 
cooperate with the Atlanta Chamber of Commerce 
and the Forward Atlanta campaign to do a first class 
job of selling Atlanta.” 
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Office 
Appliances 


a ae 12 13 

22 23 24 25 27 28 

37 38 39 40 42 43 

52 53 54 55 57 58 

67 68 69 70 72 73 

78 80 82 83 84 85 87 88 


SALES STIMULATORS, CATALOGS 


101 102 103 104 105 106 107 108 109 
1th 60024 OS OBOE 


QUICK SERVICE |e oe i oe ea oe 
INQUIRY CARDS® 


To obtain more information 

about any of the New Products te ae 

in this issue, simply circle the Sere i retriced 4 mecrere Gee end 

corresponding numbers on the siiisten 0600 tunn ll nnen see 

card at right. For more informa- Card void after Janvery 1, 1962 

tion about any of the Sales 

Stimulators in this issue, circle 

the corresponding numbers on 

the card. To obtain copies of sitet 

New Catalogs and price lists in One 

this issue, circle the key Business Address ... 

numbers on the card. These 

requests will be promptly for- 

warded to the manufacturers. 

*T his service is restricted to 

dealers and wholesalers in the 

office equipment and supply field. Office 
sali Appliances 


Please ask the manufacturers, indicated by the key num- 
bers I have circled, to send further information without 
delay. 


Enter my subscription including the Annual 
Buyer’s Index 


[] 3 years $8.00 [] 2 years $6.00 
[] 1 year $4.00 

U. S. Possessions, same rate as above. 

Canada, add 50c per year. All other countries, 


3 yrs.-$20.00; 2 yrs.-$15.00; 1 yr.-$9.00 


] Peyment enclosed C] Bill me C) Si firm 
[] New C] Renewal 


RETAILER: Please check all products that you sell. 
(1) Office Supplies and Commercial Stationery. 


| Office Machine [] Office Furniture and Equipment. 


ription card at OTHER: Check category which best describes your firm. 


losed here for Dept. store, chain store, resident buyer, college book store or 
Use it to school supply distributor. 


ur own sub- ] Executive sales agency handling noncompeting major line. 
t out and 
| Wholesaler of commercial stationery or office supplies, office 


salesman or : : : . 
, Pat machines, office furniture or equipment. 

ioye active in the retail 
ffice stationery. machine or Manufacturer of commercial! stationery, office machines, office 
niture business furniture or equipment. 


] Manufacturer’s representative. 


] Other (please describe). 





Inquiry Card covering 
new products 
and sales aids 


for Quick Service 
in this issue 


See other side 
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New Literature . continued from page 43 


plications, as well as for short run or experimental re- 
quirements. Most of the stock forms are designed for 
individual imprint of firm name and address, including 
line artwork where desired. New items in the assort- 
ment include quotation forms, purchase order follow- 
ups, requests for quotation, magnetic ink checks, and ex- 
pense vouchers. 
Inquiry Card No. 111 


An all new, free catalog of dis- 
count store equipment is now 
available from the ApD SALEs 
Co., 978 York St., Manitowoc, 
Wis. It features metal shelving, 
brackets for glass shelves, is- 
lands, wall fixtures, wall stand- 
ards, brackers, sign holders, 
glass binning hardware, peg- 
board hardware and show cases. 
Inquiry Card No. 112 








THE GARDENER RUBBER STAMP Co., 166 S. Wash- 
ington St., Wilkes-Barre, Pa., has realeased a catalog 
of rubber stamp type specimens. 

Inquiry Card No. 113 


A new envelope stuffer is available free to dealers 
from the REMINGTON RAND Div., SPERRY RAND CorpP., 
315 Park Ave., S.. New York 10, N. Y. All of the 
company’s eight adding machines as well as three cash 
registers are pictured on a folder that measures only 


33 ” 


;”” wide and when opened stretches out to 12” long 


Inquiry Card No. 114 


Uarco, INC., Barrington, 
Ill., has announced a sim- 
plified new catalog of 
business forms, 
and register supplies. The 
catalog is specially de- 
signed to facilitate usage 
and ordering by dealers. 
Prices are placed on the 
same page as the product, eliminating the need for ref- 
erence to a separate price list. In addition, product de- 
scriptions have been condensed to basic data only, to 
speed reference to specific product information. 
Inquiry Card No. 115 


registers 


THE Garvey Corp., 9804 Page Blvd., St. Louis 32, 
Mo., has just completed a new full color, illustrated cata- 
log covering its complete line of price marking equip- 
ment and supplies for self service and retailer use. 
Shown for the first time are four new products de- 
veloped for modern retail price marking efficiency in- 
cluding a label price marking machine and labels. Full 
information on self-inking price markers, band layouts, 
inks, etc. is included. 
Inquiry Card No. 116 
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AERO RELIEF NEWS 


An outer space look at 
the Planet Earth. This 
new globe by Aero is the 


first and only to combine 


True Raised Relief and 

Illumination. Mounted 

on a genuine walnut base 

with full meridian ring, 

it stands 16” high, complete with bulb and in-line 
switch. True-to-nature colors, countries and cap- 
itals fully detailed, produced of high impact 
washable vinyl. Retails at $29.95 


AERO’s full line of accurately scaled True 
Raised Relief maps include United States all 
50 states and The World. Both in three sizes and 
prices; Gift — $9.95, Decorator — $24.95, and 
Deluxe—$49.95. Authoritative and fully indexed 
they’re designed for the office and home, ready to 
hang and use. Catalogs, dealer sales aids, and 
statement enclosures furnished. For authorized 
dealership information write to: Aero Service 
Corporation, Relief Map Division, Phila. 20, Pa. 





MAYLINE 











MAYLINE 





Stock For 


Christmas 


PARALLEL RULING STRAIGHTEDGE 


The Mayline products shown 
are ideal Christmas gifts. 
Others are described for you 
in Catalog #11. 


A stock on hand will help 
you get those last minute 
sales. Material ordered now 
will be delivered in time for 
Christmas. Write today. 


PROFESSIONAL DRAWING KIT 


MAYLINE COMPANY, INC. 
625 No. Commerce St. 
Sheboygan, Wisconsin 


MASTER TABLE 
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FTC issues Trade Practice Rules 


for Stationers industry 


Final hearing on proposed rules 


to be held in Chicago, November 6. 


4 REASONS WHY YOU SHOULD STOCK 


HTL any 


PROTECTORS 




















VULAR,® a 
TBRAFILM® plastic 
sheet made of 
EASTMAN KODAK'S 
new TENITE® 


polyester. 


PROFIT...PRICE...QUALITY...VALUE 


Vular 
Youll like the profit margin 
ve off your shelves. Stock up 
ils and a free sample of the Vular 


Customers are quick to realize the many advantages Sheet Protectors 
offer them. They like the price, quality and valu 
and the way these crystal clear sheet protectors m 
now and watch your sales climb. For full det 


plastic sheet protector, write 


RU 
INDUSTRIES, INC 


AMERICAN KLEER-VU PLASTICS, INC., DIVISION | 
76 Madison Avenue @* New York 16,N.Y. ©* ORegon 9-5900 | 
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Federal Trade Commission 


The 
has issued an invitation to all inter- 
ested persons to attend a meeting in 
Chicago on Monday, November 6 
The 10:30 


a.m., 


session is scheduled for 
at the Edgewater Beach Hotel 
Purpose is to finalize the proposed 
trade practices rules set-up by FTC 

Any 


meeting, to present views, data, sug 


person can be heard at the 


objections. Such infor 
FTC 


writing will also be can 


vestions, or 
mation submitted to 
Nov. 6 
sid red 


When 


Commission, the 


prior to 


approved by the 
will be de 


promote the 


tinally 
rules 
and 


d to roster 


maintenance of fair competitive con 
ditions in the interest of protecting 
the industry, trade, and the public 
ber of the industry is de 
iny person, firm, corpora 
organization (including 


manufacturers, wholesalers, distribu 


jobbers, importers, retailers 
and others) engaged in the sale, ot 
fering for sale, or distribution. in 
commerce ot industry products as 
outlined below 


Inks, pastes blank books, tablets 


social stationery, art supplies, calen 
dars, pa} 
and 


er clips, Crayons, filing cabi 


nets filing supplies, globes, 


pencil rubber 


I 
bands, staples, staplers, stenographic 


desk 


office supplies and equipment except 


maps sharpeners, 


supplies accessories and other 


furniture not specified above, and 
furnishings such as rugs, draperies 
and 


pictures 


I 


There are 21 rules in the proposal, 


as follows 

|. Deception (General) 

It is an unfair trade practice for any 
industry member to sell or offer for 
sale any industry product under any 
representation having the capacity 
or effect of deceiving purchasers as 
to type, kind grade, quality, quan 
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tity, content, size, weight, color, 
character, origin, price, etc. The in- 
hibitions of this rule are applicable 
to all forms of advertising, and to 
any form of marking or labeling of 
products or their containers. 

2. Misleading Illustrations 

It is an unfair trade practice to use 
any visual representation in any 
form that has the tendency or effect 
of deceiving purchasers, either when 
used alone or accompanying words 
or phrases 

3. Misrepresentation as to Character 
of Business 

It is an unfair trade practice for any 
member of the industry to represent, 
directly or indirectly, through the 
use of any word or term in his cor- 
porate or trade name, in advertising, 
or otherwise that he is a manufac 
turer, wholesaler, distributor, im- 
porter, or retailer of products of the 
industry, when such is not the fact: 
or in any other manner misrepresent 
the character, extent volume, or 
type of his business 

4. Deceptive Price Representations 
In the sale, offering for sale, or dis- 
tribution of industry products, it is 
an unfair trade practice for an in- 
dustry member to make any repre- 
sentation concerning the price at 
which an industry product is, or will 
be offered for sale which has the ca 
pacity or effect of deceiving purchas- 
ers in any material respect; or to fur- 
nish any means or instrumentality by 
which others may make any such 
re presentations 

5. Misuse of Terms ‘Close Out,” 
“Discounted Lines,” “Special 
Bargains,” Etc. 

It is an unfair trade practice to use 
the above or like terms in the sale 
of any industry products when such 
is false, or has the tendency or effect 
of leading the purchaser to believe 
such products are being offered for 
sale at greatly reduced prices, or so- 
called bargain prices, when such is 
not the fact 

6. Substitution of Products 

It is an unfair trade practice to make 
an unauthorized substitution of 


products, where such _ substitution 


has the effect of misleading purchas- 
ers, by 


do not 


(a) shipping products which 


conform to samples sub- 
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mitted, to specifications upon which 
the sale is made, or to representa- 
tions made prior to securing the or- 
der, without advising the purchaser 
that the substitution is being made 


and obtaining his consent, and (b) 


falsely representing the reason for 


making a substitution. 

7. Use of the Word “Free.” 

It is an unfair trade practice to us¢ 
the word ‘free’ or any other word 
of similar import, in advertisements 


or in other offers to the public which 


is not an unconditional gift. 


8. Guarantees, Warranties, Etc. 

It is an unfair trade practice for any 
industry member (a) to represent 
any industry product as guaranteed 
unless the identity of the guarantor, 
the extent and nature of the guaran- 
tee, and any limitations are ade- 
quately and nondeceptively  dis- 
closed, (b) to offer or use any guar- 
antee respecting any industry prod- 
uct under which the guarantor fails 


» NEW 
REFRIGERATOR 


G 7 ere’s an exciting new furniture item 


that’s as profitable as it’s functional. It’s 


an electric refrigerator that has NO mov- 
ing parts and is COMPLETELY silent. 
Its English Walnut cabinet, with bar 


finish, blends with every decor. 
Now being pre-sold with ad- 
vertising in Wall 

Street Journal 

and Playboy to 

top executives 

The suggested 

retail price of 

$199.50, with 

full mark up, 

makes it your 

brightest new 

profit product today! 





Write today 

for full 

color brochure, 
pricing and 

complete information. 


NORCOL 


(INCORPORATE O 


5111 West 
Washington Bivd., 
Dept. OA 

Los Angeles 16 
California 








NEW FROM BASSICK: 





THESE 
CASTERS 





IN LUXURY 


They roll on deep-pile carpeting as nothing ever did before—easy, smooth, effortless 
—and luxurious in looks, too! 

That’s the impression you’ll get from an office chair or fine furniture equipped 
with new “Bassick Ball” casters. 

* Distinguished modern design makes them ideal for the swankest executive 
suite or the most opulent reception room or lounge. 

* Extra-wide tread and exceptionally fast, easy swiveling protects fine carpeting, 
allows easiest, most convenient furniture movement. 

* Simple, long-lasting mechanism is permanently lubricated—can’t squeak or bind. 

“Bassick Ball” casters are the latest contribution to office furniture looks and 
convenience by the manufacturer of the “Flo-Tork”’ chair tilt mechanism and a host 
of casters, glides and floor protectors for the office. 

Point out the Bassick features on chairs and equipment you sell; they’re a mark of 
quality your prospects will quickly recognize. 








THE mbol of 
BASSICK COMPANY WwW 


BRIDGEPORT 5, CONN. boron A DIVISION OF 














7 STEWART-WARNER CORPORATION 











BELLEVILLE, ONT. 





FTC Trade Rules... 


timued 
continued 


to observe his obligations, (c) to of- 
fer or use any guarantee which is 
otherwise deceptive or unfair. 

9. Misrepresentation as to Origin 
and Disclosure of Foreign Origin. 
It is an unfair trade practice to mis- 
represent the place of origin, pro- 
duction, or manufacture of industry 
products or their components. 

It is an unfair practice to sell any 
industry product manufactured in a 
foreign country, or one made sub- 
stantially of material part or parts 
manufactured in a foreign country 
without clearly disclosing by a truth- 
ful mark, stamp, brand, or label the 
country of origin; where failure to 
do so has the effect of deceiving the 
purchaser. 

11. False Invoicing 

Withholding from or inserting in 
invoices or sales slips any statements 
or information by reason of which 
omission or insertion of false record 
is made, wholly or in part, of the 
transactions represented on the face 
of such invoices with the effect of 
misleading or deceiving purchasers 
is an unfair trade practice. 

12. Commercial Bribery 

It is an unfair trade practice for a 
member of the industry to give, of- 
fer to give, or cause to be given, 
money or anything of value to 
agents, employees, or representatives 
of customers without the knowledge 
of their employers or principals, as 
an inducement to influence their em- 
ployers or principals to purchase. 
13. Consignment Distribution 

It is an unfair trade practice for any 
member of the industry to ship in- 
dustry consignment 
without the express request or prior 


products on 


consent of the purchasers. 

14. Inducing Breach of Contract 
Knowingly inducing or attempting 
to induce the breach of existing law- 
ful contracts between competitors 
and their customers or their sup- 
pliers, or interfering with or ob- 
structing the performance of their 
contractual duties, under any circum- 
stance having the effect of substan- 
tially injuring or lessening present 


continued on page 89 
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STRONC IS A ONE WORD DE- 
SGRIPTION OF STAXONSTEEL 
TRAWSFER FILES. TESTED 
AND PROVEN 109 : 

THE FIELO, AS Aad betess 
WELL AS IN THE Det 
LAB. IS THE Ree 
OWLY FIBREBOARD TRAMSFE 
FILE THAT CARRIES IT 
DRAWER WEICHT ON A COM- 
PLETE STEEL FRAMEWORK, 
FRONT & BACK, ALL AROUND. 
STACK THEM CEILING HIGH 
10 USE ALL SPACE TO FULL 
ADVANTAGE. . 





SMOOTH ACTION fsiaty, \- 
DRAWERS GUAR- fe! 
ANTEE COMPLETE 


ACCESSIBILITY 
CONTENTS. YOU 
ALL Whe PERTING 
ON STAX BY WRITING TO 


BANKERS BOX COMPANY 


RECORD STORAGE FILING EQUIPMENT 
Wy Franklin Park, Illinois 


Se 


‘IS Anaheim, California 


No. 509 STAX-DEMO | % 





Your — Pew. ee 


Gun Tacker 
m™* « $10-50 


“NEWI No. 310 
Standard Stapler 
$5.95 in color* 


*Prices subject to F.E.T. 


WHEN YOU SELL 


The world’s most comp/ete stapler /ine/ 

NATIONALLY ADVERTISED TO PRESELL MILLIONS 

YOURS FREE! Arrow’s New Sales Manual 
“SELLING Thru KNOWLEDGE” 


Created to help you sell stapling machines and 
staples .. . and to teach you HOW, WHEN and 
WHERE to properly sell ARROW’S more than 35 
models — each designed for a specialty market. 
It is the key that will unlock a new world of 
STAPLE REPEAT PROFITS for you! Remember, 
staplers use staples like razors use blades — and 
your customers must come back time and again for 
staple refills! 


SO — GET YOUR COPY OF THIS POTENT SALES MANUAL TODAY! 
Be among the first to profit from it! 


Write to Maenow FASTENER [0../Nc. Dept. KN61 1 Junius Street e Brooklyn 12, N. Y 


Pioneers and Pacesetters For Over a Quarter Century 
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are you using these two high-powered 


a> '» y» salesmen? 


Siren 


LEATHER TRay 


13 <> FP 
tue, Leather, Good 


mR 


= 





boost your 
business 
case sales 


DISPLAY RACK shows complete Dopp 
line in smallest possible floor space! 
Measuring only 4144” wide x 63” high x 12” 
deep, this fast liquidating Dopp display has 
made sales history among our dealers, in- 
creasing leather goods business as much as 
50% in many stores! It can do the same for 
you! Investigate this potent selling aid through 
your Dopp representative—display it prom- 
inently for higher profits—faster turnover. 


DOPP LEATHER GOODS CATALOG — at 
your service — on counter or sales calls! 


Be sure and take advantage of this powerful 
selling medium that pictures and describes 
Dopp’s quality line of briefcases and other 
leather goods to meet every selling need. Place 
it conveniently on your counter—use it as a 
supplementary stock to help your customers 
find exactly what they want. Carry it on sales 
calls—for extra orders every time—try it and see! 


Salesman’s Case 
cat. no. Ring Binder 


cat. no. 696 


— 


Zippered Portfolio 
cat. no. 371 


Brief Bag 
cat. no. 298 


Shown here, only a cross-section of Dopp’s 
outstanding collection of nationally advertised 
business cases for executives, salesmen, professional 


men and students. 
MAIL COUPON TODAY FOR DOPP’S CATALOG #30 


Charles Doppelt & Company 
2024 South Wabash Ave., Chicago 16, Ill. 


Gentlemen: Please send me a free copy of 
Dopp Leather Goods Catalog No. 30. 


Attaché Case 
cat. no. 236D 


Underarm Envelope 
cat. no. 1711 


NAME OF DEALER 





ADDRESS. 





Charles Doppelt & Co., Inc., 2024 $. Wabash Ave., Chicago 16, Ill. 
Showrooms: New York — 389 Fifth Ave e Los Angeles — 712 Olive St. CITY. ZONE__STATE.__-____ 


Dealers only will be sent catalogs 
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GOING UP? There's no question of what's “up” in Mil 
ler's Books & Office Supplies, Atlanta, since J. Longino in 
stalled a photograph of the merchandise on the store’s 
second floor directly above the elevator (top). Half-inch 
plastic rods and white pine lumber combined with plywood 


were all the materials used by A. R. Schweiss of the 


| 


Fletcher Typewriter Co., St. Louis, to develop these 
“gravity dispensers’ for typewriter and adding machine 


ribbons. 


Merchandising 


By Imagination 


Suffering from a lack of traffic in your store? A 
touch of imagination in merchandising can go a long 
way in undoing this problem. There is more to mer- 
chandising than merely putting products on display. 
Customers have to be interested enough to come over 
and look at them. And that is where imagination comes 
in. 

Two dealers who have made good use of their imagi- 
nation, and have therefore made good sales, are J. 
Lester Longino, of Miller's Books & Office Supplies, 
Atlanta, and A. R. Schweiss of the Fletcher Typewriter 
Co., St. Louis, Mo. 

Longino’s particular merchandising problem was get- 
ting customers to the second floor. He solved it by tak- 
ing a picture. The second floor gift shop, personal sta- 
tionery department, toys and games departments were 
illustrated graphically in a 4’ by 5’ photo that Longino 
put over the elevator entrance. Taken with a wide-angle 
lens so no detail would be missed, the photo had the 
effect on traffic hoped for by causing an increase of 
more than 100% 

Typewriter and adding machine ribbons were imagi- 
natively displayed by Schweiss who built two “dispenser” 
units of white pine which display as well as dispense the 
colorful spools of ribbon. Schweiss reports that his dis- 
play innovation was responsible for a 350% increase in 
“drop-in” ribbon sales. 
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Second, dealer-agent managers will see dealers 
First, if you’ve heard that Clary Adding more often to give even better service and support. 


Two things. 


Interested ? Call your nearest Dealer-Agent Man- 
ager or write Remington Rand, Dept. O0A-111C, 
315 Park Avenue South, New York 10, N. Y, 


Machines and Cash Registers will continue to set 
standards for quality engineering and consumer 
acceptance, you heard right. 














DIVISION OF SPERRY-RAND CORP. 
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The ‘Partition’ Folder for “Extra” Sales! 
This multipurpose folder by “GUSSCO” can house 


up to six different subdivisions of one subject 
in a neat, compact, easily accessible manner. 


It is designed to provide instant reference to various 
papers covering different aspects of the same subject 


“Extra” filing supply business is assured with the 
‘Partition’ folder .. . 
market. 


. tO an important and growing 


For example, the professional man — lawyer, ac- 
countant, doctor, etc. can combine several reports on 
One subject into a single compact subdivision folder. 
Ideal for the busy salesman with several items to 
present; for the student to keep reports on different 
subjects. Its uses are virtually unlimited 


Display the “GUSSCO” partition folder in an eye 
catching display carton containing 25 folders in as- 
sorted colors. These are now available. Place your 
order today! 

Ring up additional sales at a healthy profit with the 
‘Partition’ folder by “GUSSCO”. 

Partition Folders letter and legal sizes. Partitions are 
heavy 17 point Kraft stock cloth reinforced front and 
back. Outside covers are fine quality pressboard. Flush 


fasteners are attached to partitions permitting use of 
both sides of the partition. 

Also available in metal tab and celluloid tab styles in 
all sizes. Red, Gray and Green pressboard. Folders avail- 
able with any number of inner partitions. 


Also manufacturers of "Transfile’ transfer files — 'Gussco’ filing supplies — “Guide-O-folder" — “Guide-O-file' — “Guide-O-tray” 


Guide System & Supply Co. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPRESENTATIVE — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CALIF. 
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It’s going to be a Royal Portable Christmas 
( they’re beginning to move already ) 


You'll see some Royal goings-on in the big, ready- 
gift, portable-typewriter market this Christmas. And 
Royal’s going to do plenty for you to help it along. 
You get a big, two-page, full-color spread in LIFE 
on December Ist, selling the Royal Futura ($109.95) 
and the Royal Signet ($59.95). 


You get ROYAL, the name that’s Number 1 in 
consumer acceptance in the whole portable 
typewriter industry. 

You get a potful of sparkling, selling, tied-in 
dealer aids. 


You get a protected profit. Under Royal’s 
Plan, the profit you count on when you buy 
is the profit you get when you sell. 


You ought to get your order in soon. See ROYAL 


your Royal Portable Representative. 
FUTURA 


QYAL 


SPECIALISTS IN BUSINESS MACHINES 








ROYAL ROYAL 


SIGNET FUTURA 











royal [iy rea JPR 


FUTURAN, 


e, 








OYAL [| ROYAL fi) ROYAL 


FUTURA SIGNET FUTURA 





©1961 ROYAL McBEE 
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A PORTION of the interior display area of the new Southwest Office Furniture Co. This section is devoted to 
steel office furniture 


Partners Build 


Store Showplace 


NIGHT VIEW of Southwest's glass exterior which permits an all- 


eke On April 27, 1958, after working for another office 
inclusive view of the products on display , 


furniture company for about 8 years, Jack E. Reinhart 
and Frank B. Thompson were granted a license to retail 
office furniture and equipment as a partnership using 
the name Southwest Office Equipment Co. at 1810 
Moore St., San Diego, Calif. 

This first home was one half of a newly completed 
concrete block building in the northwest suburban area 
of San Diego, close to business activity but away from 
the congested central area. 

In September, 1958, Donald F. Hazleton was wel- 
comed as a new partner and in February of 1959, the 
partners incorporated and the new closed corporation 
began operating under the slightly revised name of 
Southwest Office Furniture Co. The new name was be- 
lieved more appropriate for a company selling office 
furniture to the exclusion of most equipment and ma- 
chines. 

Early in 1961, the company began negotiations for 
COMPANY OFFICERS (left to right): Jack Reinhart, presi- new and larger quarters. The original 2,500 square feet 
dent; Donald Hazleton, vice-president; and Frank Thompson, of showroom space had ceased to be either adequate or 


secretary-treasurer. continued on page 90 
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+ ® see ee @ ee6eee seeesesce © 682 See8e See 


The Complete Line of . . . 
Autographic Registers 
Autographic Register Forms 
Snap-A-Part Sets 

Continuous Carbon Interleaved 
Tabulating Forms 

All Products Available in Stock 
Standard, Semi-Custom, and 
Custom styles 














; aT No. 1412 ||P 


There’s more new business for you in this catalog than you know. But Hano Dealers 
know! Hano is the ONE-STOP source for repeat profits . . . on repeat orders. Note 
+ the products listed above . . . they move fast! And Hano’s dealer know-how, top 


lithograph quality and low cost help dealers get the stock turn-over and profits 
they like. If you'd like the same results, put this catalog and price list to work right now. We'd like to do business 
with you. Just tear out this page, write your name and address in the bottom margin and send it to Philip Hano 
Company, Inc., Holyoke, Massachusetts . . . or Mt. Olive, Illinois. 


YOUR NAME HERE DEALER’S NAME STREET CITY STATE 


v v v ¥v + 
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KANSAS CITY 


Snap Apart 
\\¥ Custom and 
& 8 marginal — 
continve”s 
ry’) Lidge} « Tabulating Forms 


= a 7 ms— 
Business -e wee ‘i Register a ssandard z 


PHILADELPHIA 


Forms ee custom 


. n 
EASTERN DIVISION . Registers ° plies 
P.O. Box 31 register 
Boston 46, Mass. Ss 
CENTRAL DIVISION s ranfold putt ts & 

tremen” © ft 

P.O. Box. 5335 dover Sta 5 Cm 
Seven Oaks Station @ Fo 
Detroit 35, Mich. : 
SOUTHWESTERN DIV. cower 
P.O. Box 8397 Write Today ove” 
Dallas 5, Texas For More Details 
WESTERN DIVISION SN And the New 


* Aneslalal Calif. ’ AM RECO Catan Lust 


_ 
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THE OFFICE APPLIANCE CO., LTD., store and show 
rooms are located in the Alexandra House, a multi-million 
dollar skyscraper building in the heart of Hong Kong's 
business district 


- = ce . - 
STREET LEVEL store-display of office equipment at the modern far-east 
office equipment-furnishings company 





Far East Supplies Firm Keeps 
Pace with Oriental Office Growth 


Economic demands which keep a company abreast 
of its market are applicable anywhere in the world 
that a free enterprise system exists. The Office Appli- 
ance Co., Ltd., a modern office supply and equip- 
ment operation in Hong Kong, is responding to these 
demands of the Asian office to realize its full po- 
tential. 


STAIR-CASE entrance, upper left, brings customer 
the office equipment-furnishings display rooms of 
Hong Kong dealer. 


Within the recent past, the demand particular to 
its market has been for steel office furniture. C. C. 
Chow, the firm’s managing director and a member 
of the staff for 40 years, has met this challenge 
mn through the formation of a subsidiary, The Office 


_ Todd R@YAL Nt Steel Appliance Co., Ltd., to manufacture a complete 
——s eee :' steel line. Under his guidance the firm has not only 
made furniture which is used in every corner of the 
Far East but has maintained a position as an aggres- 
sive and progressive operation which can serve any 
office need. 

Chow's modern merchandising methods, which 
give a ready turn-over to every type of office equip- 
ment from visible systems and typewriters to station- 
ery items, is based on a long tradition. Established 
in Shanghai, China, well over forty years ago, the 
firm soon opened its branch in the British Crown 
& Colony, a location which was to become the com- 
A PORTION of the Far East firm's office furnishings display area pose > ee outlet when some yo later the Shan- 


indicates a lack of separation of machines from furniture ghai office was closed. 
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Sell the tape 
thats sticky 
on both sides 


“SCOTCH” Brand Double Coated Tape No. 665 


fills a specific need for many of your customers. In a variety of mount- 
ing and attaching jobs, it’s convenient and easy to use, saves time. 
Here are some good prospects for ‘‘SCOTCH"’ BRAND Double Coated 
Tape. 


Insurance Companies—for attaching endorsements and riders, as- 
sembling policies. 


Department Stores—for attaching invoices to purchase orders, 
mounting fabric samples, and for display work. 


Real Estate and Building and Loan Offices—for attaching endorse- 
ments, insurance papers, riders and credit reports to contracts and 
titles. For attaching photos of homes to listing cards. 


And you'll find other prospects in other businesses . . . people who 
need the tape that's sticky on both sides .. .““SCOTCH’’ BRAND 
Double Coated Tape. 


Tape is a Tool...Sell the best tape for the job 


“SCOTCH BRAND 


TCH’’ IS A REGISTERED TRADEMARK OF THE 3M CO., ST. PAUL 6, MINN 


TMiienmesora (ffinine ano (\ffanuracrurine company 


- WHERE RESEARCH IS THE KEY TO TOMORROW 





Ik THEY USE PAPER 

You can sell them “SCOTCH” Brand 
Magic Mending Tape No. 810 

the only tape 

that's practically invisible 


No glare or reflection, won’t ghost in copying machines. Ideal for 
blueprinting firms, photographers, direct mail firms, draftsmen, and 
architects. 


al you can write on 


: pen, pencil, ballpoint or typewriter—whatever your customers 
may use. You'll find prospects among accountants, bookkeepers, 
banks, law firms, financial consultants, and newspapers. 


that's long-lasting 


Lasts as long as the paper it mends. Won't ooze adhesive, get brittle 
or crack. Never affected by heat or humidity. Finds widespread use 
in schools, churches, insurance companies, libraries, and business 
offices. Nearly anyone who uses paper can use “SCOTCH” BRAND 


Magic Mending Tape. 


— ae He 


Tape is a Tool... Sell the best tape for the job SCOTCH BRAND 


Magie Mending Tape 


‘SCOTCH’ BRAND 


"SCOTCH IS A REGISTERED TRADEMARK OF TH 


TMitamesora )ffimine ano )\/fanuracturine company 
-- WHERE RESEARCH IS THE KEY TO TOMORROW 





FTC Trade Rules... 


continued from page 


or potential competition, is an un- 
fair trade practice 

15. Defamation of Competitors or 
False Disparagement of Their Prod- 
ucts. 

The defamation of competitors by 
falsely imputing to them dishonor- 
able conduct, inability to perform 
contracts, questionable credit stand- 
ing, or by other false representa- 
tions; or the false disparagement of 
competitors’ products in any respect, 
or of their business methods, selling 
prices, values, credit terms, policies 
or services, is an unfair trade prac- 
tice 

16. Enticing Away Employees of 
Competition. 

It is an unfair trade practice for any 
member of the industry wilfully to 
entice away competitors’ employees 
or sales-contact personnel with the 
effect of hampering or injuring com- 
their 


stantially lessening competition. 


petitors’ in business, or sub- 
Nothing in this rule shall be con- 
strued as prohibiting such persons 
from seeking more favorable em- 
ployment, or as prohibiting employ- 
ers to hire competitors’ employees in 
good faith. 
17. Push Money 
It is an unfair trade practice for any 
industry member to pay or contract 
to pay anything of value to a sales- 
person employed by a customer, as 
a compensation for, or as an induce- 
ment to obtain greater effort on the 
part of the salesperson in promoting 
the resale of products (a) when the 
agreement is made without the 
knowledge of the salesperson’s em- 
ployer, (b) when the terms of the 
agreement are such that any benefit 
to the salesperson is dependent on 
lottery or chance, (c) when terms 
of such agreement hamper the sale 
of competitors’ products, (d) when 
the agreement tends to create a mo- 
nopoly or hamper competition, (e) 
when similar payments are not of- 
fered of salespersons of competing 
customers 
18. Unlawful Price Fixing 
It is an unfair trade practice for any 
member of the industry to enter into 
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any planned common course of ac 
tion with one or more other mem- 
bers of the industry to fix or main- 
tain the price of any goods or other- 
wise unlawfully to restrain trade; or 
to use any form of threat, intimida- 
tion, or coercion to induce any mem- 
ber of the industry to engage in any 
such planned common course of ac- 
tion, or to become a party to any 
such understanding, agreement, com- 
bination, or conspiracy. 

19. Prohibited Discrimination 

It is an unfair trade practice for any 
member of the industry to grant or 
allow, secretly or openly, directly or 
indirectly, any rebate, refund, dis- 
count, credit, or any other form of 
price differential, when such effects 
a discrimination in price between 
different purchasers of goods of like 
grade and quality. 

20. Exclusive Deals 

It is an unfair trade practice for any 
member of the industry to lease, con- 








K & C's HONEST QUALITY 
— NO COMEBACKS! 


K & C's FAST, FAST SERVICE! 
K & C's SCIENTIFIC PACKING! 


/ 


METAL PRODUCTS CO.. 


tract to sell, or sell any industry 
product, or fixed a price charged 
therefor, or discount from, or rebate 
upon such price, on the understand- 
ing that the lessee or purchaser shall 
not use or deal in the products of a 
competitor or competitors; where 
the effect of such lease or sale will 
effect a substantial lessening of com- 
petition, or tend to create a monop- 
oly. 
21. Tie-In Sales 
The practice of coercing the pur- 
chase of one or more products as a 
prerequisite to the purchase of one 
or more other products, where the 
effect may be substantially to lessen 
competition or tend to create a mo- 
nopoly, is an unfair trade practice. 
These are briefly the rules that 
FTC has set down for our industry. 
Any reader desiring to comment on 
any feature is urged to do so in writ- 
ing before November 6, or by ap- 
pearing at the meeting. 


MEET AND 
SEAT 
COMPETITION 


Call “Stan the Man” 
for profit facts 


K & C's LOWEST INDUSTRY 
PRICES! 


K & C’S TRAFFIC-PULLING 
STEEL DESK /FILE 


PROMOTIONALLY PRICED Make the most 
of limited space with all-in-one filing 
cabinet, typewriter desk and two-shelf 
safe-storage compartment with combi- 
nation lock, Locked door protects type- 
writer desk. Complete with letter file 
and two utility drawers. Heavy gavge 
steel. Choice of 4 colors. 

K & C quality cuts costly servicing — 
you keep the profits on our fast-moving 
promotional files, desks, storage cabi- 
nets and combination units. . . . write, 
wire or call Stan Neichin collect for the 
stay of « FACTS! 


INC. 
1011 Greene Ave., Brooklyn 21, N.Y. 


HYacinth 1-451 
QUALITY AND 


=—z~~. OVER _A_ DECADE OF 
Lf PRECISION IN STEEL EQUIPMENT 





No. 838 
BALL POINT JET 


No. 38 BALL POINT 


Cash in on the Mushrooming 


BALL POINT MARKET! 


Sell Weldon Roberts Ball Point Erasers to your 
many customers presently using ball point pens 
and pencils. And show these specially-formulated, 
all-quality erasers along with your displays of 
ball point writing goods! 

Weldon Roberts Ball Point Erasers do the work 
easiest, fastest, neatest. Styles and shapes to 
please all your customers—office workers, execu 
tives, students, 

Put in a supply of these exceptional, volume sell 
ing erasers today. Write us now for prices if you 
lo not have them. 


No. 138 BALL POINT. Convenient, spiral-wound 
paper-wrapped, pencil shaped eraser, with pull- 
string for easy repointing right at your desk. 
Quality-formula green rubber core. 


No. 838 BALL POINT "JET". Exceptional pocket 
and desk eraser, with famous Weldon Roberts Ball 
Point green rubber core. In clear plastic holder 
with pocket clip attached. Holder cap unscrews so 
eraser core can be moved outward. (No. 8380 Ball 
Point Jet Eraser has whisk brush attached instead 
of pocket clip) Not a mechanical gadget! Refills, 
of course. 


No. 38 BALL POINT. Weldon Roberts Ball Point 
rubber, in attractive green color and handy ellip- 
tical shape. 


WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue Newark 7, N.J. 


World’s Foremost Eraser Specialists 


Waldon RoGeits 
Enaorond 


Correct Mistakes in Any Language 


- 
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Partnership Builds Store Showplace 
ontinned from page 82 
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THE SECRETARY-TREASURER'’S office (top) doubles as a 
display area. The front of the office, not visible. is glass, from 
floor to ceiling. The conference room (below) also serves as a 
display area and, in addition, is used for conferences with more 
than one client 


Another factor 
In two or three years. 


efficient for a fast-growing business 
prompted this decision to move 
a new freeway would wipe out the original location. 

1911 San Diego Ave.—is 
only two blocks distant from the old site. The showroom 


The new, present location 


displays 5,000 square feet of furniture ahd a warehouse 
below accounts for another 2.500 square feet. The park- 
ing space accommodates 13 cars and includes a truck 
loading space as well as lending itself easily to expan- 
sion for future store growth. 

For these and several other reasons, the people at 
Southwest Office Furniture Co. honestly believe their 
new plant to be San Diego's Showplace” of office 
furniture 
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WHY WOULD DEALERS TELL OUR DESIGN CONSULTANTS THEY’D LIKE 
TO SELL A Y&E DESK LIKE THIS NEW 


TOMPIC 











Probably because they were fed up with pretty desks that put prettiness first. They said they 
wanted a pretty desk, yes, but one that put function first. One that didn’t sacrifice convenience 
features to design—like a knee-space drawer or a reference shelf (Tempic-9 has both). Our de- 
sign consultants, Robert Zeidman Associates, listened before a single sketch was made. The re- 
sult is Tempic-9, the beginning of a new desk line with function first and good looks too. Dealers 
said they wanted durability and strength, too. Imagine a desk this good-looking traveling from 
factory to you fully assembled. Tempic-9 will take the abuse of shipping because it’s built solid, 
from the floor up. For a complete run-down on Tempic-9 sizes, pedestal styles, colors and top 
materials, credenzas, tables and Mod-U-Ell units, use the coupon. The brochure you'll get back 
also tells the story of the research and design effort that went into making Tempic-9 a modern 
desk that—finally—puts function first. 


ey YAWMAN & ERBE A STERLING PRECISION CORPORATION « 1024 JAY STREET, ROCHESTER 3, NEW YORK 


Please send me your brochure on new Tempic-9 
Name Position 
Firm Street 


City Zone 
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DISTINGUISHED Manufacturers’ Salesmen 
at the WSA annual meeting. They are (left to right) 


receive their awards from the Wholesale Stationers Association 
Arthur M. Carrow, Swingline; Al Lint, Carter’s Ink; 


Jack Luke, Photo Materials; Donald Campbell, Dennison Mfg. Co. of Canada; Franklin E. Riesing, Bankers 


Box; and John R. O'Hare, Boorum & Pease 


Awards Presented at WSA Meeting 


The Office Supplies Division of the Wholesale 
Stationers Association held its 45th annual meeting on 
September 27 at Chicago's Blackstone Hotel. 

The meeting featured a “Fire-Away-Your-Questions 
conference in which attendents were invited to ask the 
panel any questions they wanted answered. The panel 
was led by the new WSA president, RALPH Moser of 
the Carpenter Paper Co., and consisted of WILLIAM 
F. BootuBy, Central Ohio Paper Co.; M. H. CHUTE, 
Bainbridge, Kimpton & Haupt; Howard WOLF, United 
Stationers Supply Co.; and Roy Kerr, Kerr Paper Co 

During the meeting, the first annual “WSA Distin- 
guished Manufacturers’ Salesmen’s Awards’ were pre- 
sented to ARTHUR M. Carrow, Swingline; At LINT, 
Carter's Ink Co.; JACK LuKE, Photo Materials Co.; 
DONALD CAMPBELL, Dennison Mfg. Co. of Canada; 
FRANKLIN G. RIESING, Bankers Box Co.; and JOHN 
R. O'HARE, Boorum & Pease. 

The third annual ‘“WSA Outstanding Manufacturers 
Awards” were presented to the H-O-N Co.; Pickett & 
Eckel; and to the W. A. Sheaffer Pen Co. The com 
panies were honored for their ‘‘significant cooperation” 
between the manufacturer and the wholesaler. 


NEW PRESIDENT of WSA, Ralph Moser, Carpenter Pa- 
per Co., addresses the meeting (top). Below, representa 
tives of the (left to right) Picket & Eckel Co.; the W. A 
Sheaffer Pen Co.; and the H-O-N Co., accept the WSA 
Outstanding Manufacturers Awards 


~— 
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OVER 1500 ITEMS 
for Business, Industry 
and Institutions 























d by 
y're backe 

LL LYON—y° we a 
ne ee ae advertising mg * . 
inavetry ans ornrect * Plant Engineering, 
Lee osk, tory, Mill & Factory, wo 
Business Week, Factory, a it 
arenes ) st, industria ont 
Equipment ern Mat hine Shop, — News, 
: nce. 
Pore Catholic Building & Maintena 





STORAGE CABINE 


WN 
AL 

> METAL 
A provucts 


THIS CATALOG ILLUSTRATES 
THE WORLD'S MOST 
DIVERSIFIED LINE 
OF STEEL EQUIPMENT 
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CHOICE 


TO 


It was Lyon by a landslide in a 1955 pref- 
erence survey conducted by an independent 
organization among key men in companies 
throughout the country. They gave Lyon 
5 times more first choice votes than the 
next highest manufacturer. 

In a comparable survey made in 1960, it’s 
an even greater landslide—7 to 1 is the latest 
margin—and Lyon received more exclusive 
mentions than the next twenty-two com- 
panies combined! 

Your nearest Lyon dealer offers the 
world’s most diversified and most preferred 
line of steel equipment — quality protected 
to give you the most for your investment. 


LYON METAL PRODUCTS, INC. 


General Offices: 1128 Monroe Ave., Aurora, Illinois 
Factories in Aurora, IIl_—York, Pa.—Los Angeles 


® 





FOR OFFICE, STORAGE, 
SHOP PARTS, DISPLAY, 
TOOLROOM ... 





TRADEMARK 


HEAVY DUTY 


STEEL SHELVING 


SHELF 


e ONLY THREE 
BASIC PARTS! 


e FAST ASSEMBLY! 


(less than 5 minutes) 


This is shelving in its simplest form: 3 basic com- 
ponents that can be locked together by hand, 
without fasteners, into a fully assembled heavy- 
duty shelving unit of unsurpassed strength and 


clean-line appearance. 


RIGIDITY ... 

without sway braces 
Patented shelf supports, 
which lock at right angles 
to uprights at every shelf 
location, provide the nec- 
essary rigidity—will not 
twist out of shape. 


OPEN, CLOSED and 
BIN-TYPE SHELVING 
ARRANGEMENTS 


Optional accessory parts 





available: shelf reinforce- 
ments, bin dividers, side 
and back panels, doors to 
enclose each shelving unit 





—all fully installed by hand 
without nuts or bolts. 


Ou Ik-lo 








STANDARD UNITS: 
36” W x 85%” H x 12”, 18” or 24” DEEP 


WRITE FOR 
LITERATURE 


AURORA STEEL PRODUCTS 
COMPANY 


153 THIRD STREET 8 AURORA, ILLINOIS 
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why is FLAGSHIP 


first in every finish... 


and first in quality for every duplicati 
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The FLAGSHIP Line of metallic back car- 
bon papers has earned its number one rating 
by superior performance. When you offer 
FLAGSHIP your customers get longer wear, 
cleaner copies without feed-roll streaks, and 
the non-slip and ease of handling features that 
only FLAGSHIP provides—all at no extra 
cost! Ask the dealer who has a FLAGSHIP 
franchise and he'll tell you that with 
FLAGSHIP you'll sell more carbon easier 
than you ever have. And repeat orders go to 


you because your franchise is protected. 

But FLAGSHIP is only a part of a broad 
line of fine Allied products—for every dupli- 
cating need from orange diazo carbons, a 
complete line of spirit products, to fluid- 
eradicable ribbons. 

The franchise may be open now in your 
vicinity. 

Write today for more information on how 
to make your carbon and ribbon sales an 
important profit producing source for you. 


ALLIED CARBON AND RIBBON MANUFACTURING CORPORATION 


Western Office and Warehouse: 3425 So. Main, Los Angeles 7, Calif. 


| General Offices and Factory: 165 Duane Street, New York 13, N. Y. 
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They | Random Notes 


(en all 
(ry 
me Report 


7 his 75 the ec nd iW a Sevles of 
reports by OA’ editor-in-chief 
based on observations made on his 


recenl irip / Europe 


Getting out of London proved a bit difficult. Skillful 
leading in a pilot car by Bob Hutton of Twinlock got 
us pointed in the right direction but very soon after we 
were on our own, we were lost. Being lost seemed to be 
an established pattern for us while we were touring 
England. In practically every town on our route we 
made at least one wrong turn and had to seek help 
People were invariably kind and explicit in their direc 
tions 

After having negotiated the perils of London's Ring 
Road we headed north and stopped at the Red Lion Inn 
in a delightful little town just north of London's limits 
Early next morning we were on England’s only limited 


One of All-Rite’s fp j a uccess superhighway bound for Leicester and the Im- 


‘ tay 0% | perial Typewriter Company plant. 
pens for every . % A tour of the factory, in which 2000 workers are em 
purpose ... ployed, was followed by tea in the company’s history 
and exhibit room. Imperial models from No. 1 to the 
very latest were on display. Also in evidence, of course, 
was a supply of Imperial catalogs and sales literature. 
A little booklet that intrigued my interest was titled, 
Beginners Keyboard Manual.”” The first paragraph of 
this brief, 16-page typing instruction booklet bears quot- 
ing 
There are two methods of operating the typewriter 
keyboard. One is the simple method which you will en- 
joy following. The other is any old method, resulting 
generally in a fumble-fisted effort with one finger of 
COSMOPOLITAN each hand. The simple method is casier because, when 
you have mastered it, no mental effort is required and 


642” long, pocket/desk mode! x . 

with ania adjustable clip. the phy sical effort is reduced to a minimum. The truth 
Eight in lors: Blue, $ en, black ; . 
Slatelen, anak haouae aK ag is that it is easier to type with all fingers than with only 


#1460: Utility Pen — Medium line -29¢ ea. two fingers 
#F1460: Auditors Pen - Extra fine line - 49¢ ea 
#F1467: Steno Pen - Extra fine line -49¢ ea. . + * 
Compact 1 Dozen Boxes 1 in 300 Britishers Own a Portable 


Each Imperial portable typewriter delivered to a cus- 
tomer is accompanied by one of the typing instruction 
manuals for beginners, of which there are many in Eng- 
land. A recent market survey indicates that only one in 
300 people in Great Britain owns a portable typewriter. 
This demand condition, which is almost paralleled in 


ALL-RITE PEN, Inc. office size typewriters, enables manufacturers to main 


HACKENSACK, NEW JERSEY tain rigid price controls 
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At Imperial headquarters and throughout England 
executive thinking often dwells on free markets through- 
out the world. Wishes may be fathers to the thoughts, 
but certainly immediate realization is not expected. 
Nevertheless it could be the faint beginnings of a trend. 

Incidence of a rose festival added pleasure to our 
Leicester sojourn and a day at Stratford-on-Avon before 
heading north to the busy marts of Liverpool was a soul 
soothing experience 

Taking the tunnel under the Mersey River to Liver- 
pool was anything but soothing. By some stroke of ill 
fortune I found myself driving in the fast lane. A sense 
of discomfort if not danger caused me to move to the 
unoccupied slow lane. When I reported this achieve- 
ment to David Matthews of D. Matthews & Son, Ltd., 
large and progressive office furnishings dealers in Liver- 
pool I was told that I had broken a traffic regulation 
which would have made me subject to a heavy fine, had 
I been caught. I bowed my head in shame but did not 
report to the nearest constable. 


Dealer Confidence in Future 

A fellow Rotarian, David Matthews has a well de- 
veloped avocation in the form of a boys’ club in a poor 
part of Liverpool. In addition to working with the boys 
throughout the year, David, his brother Philip and some 
other Rotarians play an annual cricket match against 
the boys. The match was scheduled for the day of our 
urrival, which gave us the opportunity to accompany 
the Matthews family to Knowsley Hall, the 600-year 
old home of the Earl of Derby and watch the men take 
their annual licking from the boy cricketers. 

Before driving to Knowsley Hall we toured the well 
designed Matthews showrooms and settled down for a 
long and informing chat about the office furniture mar- 
ket in England, past, present and future. The Matthews 
business was established in 1848 and was built, slowly 
at first, to a flourishing present. Confidence in the future 
is indicated by the purchase of a former cotton mill to 
use as a big warehouse. Centrally located with reference 
to the three Matthews sales offices in Liverpool, Leeds 
and Manchester, the warehouse has been remodeled for 
efficient storage and rapid handling of furniture for 
delivery 

Of the estitmated 1000 office equipment and supply 
dealers in England, only about 200 specialize in office 
furniture and accessories. The bulk of the total business 
is transacted by less than 30 firms. 

Back in London after a pleasant hiatus touring the 


OA-11/61 


English countryside, tramping the moors of Yorkshire 
and visiting Southern Scotland. Before boarding a plane 
for Oslo there was time for a satisfying visit with Peter 
Harvey, associate editor of Office Magazine, an effective 
journal circulated among middle management business- 
men in England. 

In addition to feature articles and news about people 
and products, Office Magazine operates a well devel- 
oped program of testing new office machines and other 
office products. After the testing period, which varies in 
length in accordance with the complexity of the prod- 
uct tested, a complete, illustrated report is published in 
the journal. 


Common Market Offers England Benefits 

When the testing program was initiated there was 
some concern about the reactions of manufacturers 
whose products were subject to criticism. These fears 
proved unfounded as the program was developed on a 
strictly impartial basis so that any critical comments 
were definitely constructive. Rather than being hesitant 
about permitting the testing of their products, manufac- 
turers are now seeking the testing service. 

As was expectable, the Common Market came up for 
discussion. Mr. Harvey, in common with virtually all 
British businessmen to whom I spoke, is convinced that 
England's participation would be beneficial to her econ 
omy as well as contributing to the progress of the Euro 
pean nations presently involved. 

Concerning office machines, Mr. Harvey pointed out 
that American machines are too expensive to be sold 
readily in Europe. Some American manufacturers have 
solved the problem partially by establishing production 
facilities in Europe. Similarly many British office ma- 
chines are made in Continental Europe 

A pleasant factor so far as U. S. manufacturers are 
concerned is that currently there are no government re 
strictions on dollars that may be used to purchase U. S 
office machines in England. 

Once again, space is gone. Next month Random Notes 
will be concerned with the industry in Scandinavia 


Wel 8 Nonna 
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Get ready now fo sell... 
and sell... your 

biggest profit-maker 

in desk dictionaries! 


eve Ni 
pa TRONARY § 
Win 


$5.75 plain 
$6.75 with thumb index 


THE WORLD PUBLISHING COMPANY 
Cleveland 2, Ohio 


Christmas! 


7 2 se. 


EAR in and year out, the perfect 
Ya for people of all ages and in- 

terests is a fine dictionary — 
“The gift they'll open 365 days a 
year.”” When your customers are do- 
ing their Christmas dictionary 
shopping, show them the finest dic- 
tionary available today: WEBSTER’s 
New Wor p DICTIONARY. 


NEWEST! BIGGEST! BEST! More than 
142,000 entries. 1,760 pages. More 
than 3,100 terms illustrated. More 
of everything modern people demand 
in a truly modern dictionary. It’s 
“the experts’ dictionary,” used by 
leading writers, scholars, and edu- 
cators, and officially approved at 
more than 1,000 leading colleges and 
universities. 


Stock up now for the big Christmas 
gift-buying season at thesé generous 
discounts: 5 copies, 40%; 25 copies, 
41%; 50 copies, 42%; 100 copies, 
43%. But don’t wait till Christmas to 
display this fast-moving gift item in 
your window. Stationers all over the 
country have found that every day 
is Christmas when you're selling 
WEBSTER’S NEW WORLD DICTIONARY! 
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Roller-shelf cases fill an important 


need in county and municipal buildings. 


Roller-shelf cases are just part of the WATSON Line — 


the Complete COUNTER-HEIGHT LINE 


Unlimited combinations can include: 


letter files 


check files 


cap files box drawers 


document files cash drawers 


card index files 


cupboards 
bill files 


open shelf cases 
and 2812” depth Underwriters Class “C” or “D” label insulated files 


Snap-on Counter front panels or Custom-built Counter fronts 
— Continuous linoleum tops — recessed toe space bases. 
— all in the WATSON Counter Height Line 


Write for Catalog “AB” to Dept. O-11 


WATSON MANUFACTURING CO., Inc., Jamestown, N. Y. 


WATSON Stock Lines include Upright Files, Horizontal Units, Hiline Document 
Files and Roller-Shelf cases, and Bank Counter Equipment. 


WATSON can also fill your SPECIAL jobs and custom-fabricated installations. 


— Since 1887 — 
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Featured above is the new opaque Cellugraf 
Signal, offered for the first time in twelve colors 
with a surface which can be written on and 
erased from. 


Nu-Viz 


There’s a Graffco 


Signal for Every 


Type of File 


Just one line—Graffco-—includes signals for 
all files whether vertical, protected or unpro- 
tected visible, or rotary. In addition, each 
signal is available in a full range of twelve 
distinct colors, packed either 20 or 100 to the 
box. Graffco offers everything you need to 
share in this growing signal business. 


Graffco products are sold only through the 
Office Supply Trade. Write for details on prod- 
ucts and sales aids. 


GEORGE B. Graff COMPANY 


54 Washburn Avenue, Cambridge 40, Mass. 





ae ae Nu-Vise Metal 
e , et 


for Visi 
Systems 





Crimpgraf \-* 
Crimped Sig- | 
nals (Trans- 
parent or 
Opaque) for 
Protected 
Visible Sys- 
tems 


Projecting Signals 
for Vertical Records 
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Merrill Lynch, Pierce, Fenner & 


Smith, New York office 
ra 


appropriate for the executive office... 


The Template Group combines the high-styling and individuality 


of fine, custom-built furniture with moderate cost and durability to 


make it a practical choice for all offices. See this crisp, new 


design in wood office furniture soon. 


The Leopold Company, Burlington, lowa. 





These installations 
recently featured in 
WALL STREET JOURNAL 
and 
BUSINESS MANAGEMENT 











THE 
TEMPLATE 
GROUFYF 


by Leopold 


practical for all offices... 
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First National Bank, Minneapolis, Minn. 








Prospects Unlimited . . . 


continued from page 22 


on a village bank, a bank which he 
passed daily to and from work. The 
sign told the world the bank was 
going to remodel. He stopped his car, 
asked a few questions, told of the 
services he could provide and won the 
job for the design and installation of 
the interiors. 

No business, however, can exist 
as well as grow — on one trait alone. 
Itkin Bros. supports its sales approach 
with a strong promotion program 
Currently, it is running a series of 
one-page ads in the New York Times. 
Each of the series is dominated by a 
photo illustration nearly the full page 
size. The only copy is kept to five or 
six lines at the bottom of the page. 
Other series of an equally restrained 
nature, though not as large, have been 
run throughout the history of the com- 
pany. Many have been reprinted in 
reduced form and used as mail stuff- 
ers. 

Other advertising takes the form of 
radio spots which are geared to special 
promotions. 

Though each of these advertising 
activities are an important part of 
Itkin's program to make the public 
more receptive to his salesmen’s calls, 
he feels the best exposure his com 
pany can get is through the personal 
relations activities in which he spends 
much time. 

Ben Itkin has given speeches before 
most every group in New York. Many 
remote from the purchase of office 
furniture, he nonetheless brings his 
subject around to the services his 
company can perform. 

Advertising and public relations do 
not sell furniture to anywhere the 
degree that selling can. But because 
his city is constantly changing, Itkin 
feels it is imperative to keep this 
market-in-flux alert to his operation 
for any single one of that market 
might be the prospect one of his sales- 
men will call on tomorrow. 





People and Events 


report of activities within the industry 


OA Takes Court Action 
Against Modern Stationer 


OA Business Publications, Inc., the publishers of OF 
FICE APPLIANCES and DaAILy OFFICE APPLIANCES, has 
brought legal proceedings in the Federal District Cour 
in Chicago, asking an injunction against Davidson Pub 
lishing Co., the publishers of “Modern Stationer 

This action has been taken as the result of unau 
thorized reproduction by Davidson of copyright mate 
rial owned by OA, taken from the September 26, 1960 
issue of DAILy OFFICE APPLIANCES. The unauthorized 
reprint was incorporated in a sales brochure used by 
publica 
tion. Consistent with its position as leader in the busi 
ness publishing field, OA has taken this legal action to 
enforce what it considers to be its obvious rights under 


Davidson to solicit advertising for their own 


the copyright laws and to prevent unauthorized use of 
its published material, taken out of context 


Kriloffice Hosts Designers 


In observance of National Design Month, Contract 
Interiors for Business, Division of Kriloffice, Chicago 
Ill., was host October 5 to over 50 members of the Na 
tional Society of Interior Designers 

The theme of the meeting was ‘Can the Interior De 
signer Compete in the Office Furniture Field 

Serving on the discussion panel, were MARSHALI 
SILVERMAN, president of Contract Interiors for Busi 
ness; SAM BORDELON, vice-president and director of d 
sign for Contract Interiors; DUNCAN MACFARLAN 
branch manager of the Art Metal Co.; HERMAN 
BATKO, representative for Directional Contract Furni 
ture Co.; and Caro, SULAK, member of N.S.I.D 


NSOEA Schedules Meetings 


NSOEA’s new 10-man Executive Committee will 
meet for the first time November 18 and 
Marriott Twin Bridges Motel in Virginia. The meeting 
is being held to discuss arrangements for NSOEA's 
1962 Chicago Convention and Exhibit, final arrange 
ments for NSOEA’s Western Stationery and Office 
Equipment Convention and Exhibit, February 16-18 in 
San Francisco, and to consider the report of the associa 
tion's Committee on Bylaws and Objective 

Manufacturers’ Divisional Meetings are set for Tues 
day, November 14 in the Palmer House, Chicago, and 
for Wednesday, November 15, at the Roosevelt Hotel 
in New York. 

The agenda for both meetings calls for discussion of 
the new exhibit space which will be available at the 
Conrad Hilton Hotel in Chicago for the 1962 conven 
tion and an evaluation of the four-day convention sched 
ule used in Chicago this year 

The manufacturers’ Divisional Meetings have been 
scheduled prior to the meeting of the Executive Com 
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mittee so that the manutacturers recommendations ol 
the new exhibit space and the Chicago convention sched 
ule may be presented to the Executive Committee. 


New Book Blames 
Management for Pilferage 


By 1970, 15% of all business failures will be directly 


attributable to insider pilferage and theft. That is 


the forecast of two industrial security specialists whose 
new book, “How to Stop Pilferage in Business and In 
dustry,” puts the blame squarely on management. 

Authors Charles P. Rudnitsky and Leslie M. Wolff 
say further that no business is safe from thieves; that in 
dustrial larceny is one of the most costly and fastest 
growing offenses; that if you make, store, distribute o1 
sell a product in a retail outlet and employ help, you 
are fair game for business pilferers 

The book is available for $3.00 from Pilot Books 


i2 W. 33 St., New York 1, N. Y 


List of Tab Installations Available 


A directory listing the names of 23,050 supervisors 
ind tab installations is now available from Maverick 
Clarke. The names have been divided into 24 metro- 
politan areas and can be purchased for any one given 
area for $15.00. All the names in all of the areas are 
available for $175.00. All orders, accompanied by a 


check in full, should be sent to Maverick-Clarke, 1418 


Rusk, Houston, Tex., attention: George V. Shaw, vice 


president 


Help From West Berlin 


German workers of the West Berlin Smith-Corona Marchant, 
Inc. plant recently sent 600 Marks ($150.00) for the Hurri 
ane Carla Relief Fund of Galveston, Tex. The check was 
presented by W. A. Faour, SCM’s regional manager (left) 
to Galveston’s acting Mayor Theodore Stubbs (center), in the 
hard hit area. In a note accompanying the check, West Berlin 
shop steward Baehr wrote [his contribution shall symbolize 

r deep felt thanks to the American President and his people 
for their resolve and readiness to stand with us West Berliners 
in these critical times. We hope that the money from the col- 
ection will help to alleviate the distress of some of the people 
in your town.” Faour was accompanied by G. F. Hartwell 


SCM’'s Houston representative 
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Business good! Got a good franchise! 
Fine, but how secure are those “hot” 
franchises? What are the odds of a 
change in distribution policy — that 
you'll be squeezed out of the nest — 
like a bad egg — just because you can’t 
live up to the impossible franchise re- 
quirements? Play it smart! Don’t put 
all your eggs in jeopardy for the sake 
of a few feathers in your cap right now. 
Talk to the independent’s friend — 
R. C. Allen. 


For 29 years we’ve manufactured the 
most complete line of business machines 
sold only through the Independent 
Dealer. And this year a new era begins. 
New products. Improved service facili- 
ties. And a refreshing new approach to 
the manufacturer-dealer relationship. 
Sure we've laid a few eggs in our time. 
Who hasn’t? But the plans hatching 
right now can mean a more profitable 


future for you — with R. C. Allen. 


GooD Like to have more information that’s 
JOLT AND 
WHAT 


sure to impress you? Write us! 




















RA M 


S©® BC. Allen 


BUSINESS MACHINES, INC. 
Grand Rapids, Michigan 
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IT 
FITS... 


All sizes and 
shapes with sure 
support and 
broad-shouldered 
comfort 


IT 
FLIPS... 


At a finger-touch, 
seat lifts 
independently 
up and away 


IT 
FOLDS... 


Fast and flat for 
easy portability 
and compact 
storage 


mpden’s 
Versatile, 
NEW, Folding 


Conference Chair, No. 304 


Handsomely at home in conference or waiting room, 
office, or auditorium/classroom. Foam-padded seat, 
arms and contoured back, rich vinyl upholstery and 
baked enamel tubular steel frames combine for lasting 
beauty, comfort and years of rugged use. Write for 
catalog: Dept. F-6, HAMPDEN, Easthampton, Mass. 


Hampden 


Manufacturers of: Easthampton, Mass. 


PUBLIC SEATING » OUTDOOR and JUVENILE FURNITURE + BRIDGE SETS 
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People and Events 


Y & E Conducts Product Sales School 


Yawman & Erbe recently held a sales school for members of 
its C. E. Sheppard Division to acquaint them with the new 
Multi-Rite’’ accounting board. The school was conducted by 
G. R. Bruce Walker, sales manager of C. E. Sheppard and 
more than 50 men attended, representing 18 dealers in Chicago 
and surrounding areas 


Ivan Allen Plans New Retail Outlet, 
Relocation of Company Headquarters 


Plans for the new year include the establishment of 
a new retail outlet and the relocation of the Ivan Allen 
Co.’s main office in Atlanta. The new retail store will 
be 14 block from Five Points in the heart of Atlanta's 
business district. The new main office will be located 
at 219-225 Ivy St., near Harris St. and close to the nev 
Merchandise Mart and the 270 Peachtree Building. 

WILLIAM GLENN, president, said: ‘““The growth of 
our sales in recent years and current expansion of out 
sales force has compelled us to find larger quarters 
Downtown Atlanta is undergoing a tremendous re 
vitalization, and we want to be a part of it.” 


NOMDA Publishes Exhibit Manual 


The National Office Machine Dealers Association 
announced that it is preparing an ‘Exhibitors’ Manual 
for distribution to all companies with displays at an 
nual conventions. Complete regulations governing th« 
display of products as well as pertinent information of 
specific and general nature will be given in this publica 
t10n. 

While the booth contracts carry specifications, these 
are kept in the offices, whereas, the manuals will be 
available on-the-spot during the planning, construction 
and erection of the displays in the exhibition areas 
Quantities of the manual will be sent to the departments 
of suppliers that have to do with the planning of dis 
plays, enabling all concerned to have a book before 
them. 

The current planning of NOMDA is to produce a 
basic manual and in addition print a supplement that 
will pertain to any unusual condition that may exist 
in a certain city or hotel 


Koh-I-Noor Admitted to 100 Year Association 


Koh-I-Noor, Inc. has been admitted to the company 
of New Jersey’s oldest businesses—the One Hundred 
Year Association of New Jersey, Inc., comprising com 
panies in business 100 years or more 

Koh-I-Noor is the fifth oldest firm in the association, 
having been in business for 171 years. 
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Famous B&P Quality 
brings customers back 
again and again. Here’s why— 


—soft-tone lines printed in 
two colors with waterproof inks make figures 
stand out, resist moisture and ink eradicator. 
Erase, rewrite without blur or smear. 


—new formula inks reproduce 
clearly in office copying machines. 


Y — numbered lines 
and numbered columns, every 5th line ac- 
centuated. Top-quality bond paper with 
easy-writing non-glare finish. 


— special adhesive holds securely, 
yet sheets can be easily removed from any 
part of pad. 


ARANCE — new cover de- 
sign, printed in rich green on sturdy ivory 
stock, lists complete lines for repeat sales. 


—B&P pads are shipped from stock 
on time, every time. Just see the Man from 
B&P, or write today. 


Columnar Pad 


Stock Number 4904 4 Columns 


50 Sheets Good Quelity Bond Paper 
ying machines 
mbered columns 


Aveilable in duff, Green or White ine 
wide voriety of styles te ft your needs 
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Boorum G Pease 


Look for this trademark at your stationer 
when you buy Columnar and Analysis Pads 

Accountants’ Work Sheets. Wire Bound and 
Translucent Pads. In all sizes and rulings 











Boorum & Pease 


(A, 4 
SINCE §=SYU[A\T hae 1842 
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Blank Books . ft Loose Leaf 
B-P 
a 
General Offices: 84 Hudson Avenue, Brooklyn 1, N.Y 


Boston 10: 80 Summer Street * Chicago 7: 310 W. Polk Street 
New York 13: 349 Broadway « St. Louis 2: 115 South 8th Street 

















FOR EVERY NEED 


B&P RAG CONTENT 
COLUMNAR AND... 











LEDGER SHEETS 


SHEET NC 


TERMS NAME 
RATING ADDRESS 
CREDIT LiMiT 





Dare 


Sweet WO 


TERMS NAME 
RATING ADDRESS 


see the man from B&P. He’s as helpful as can be! 


B&P COLUMNAR AND LEDGER SHEETS in White, Buff or Green, come in a wide 
variety of rulings to fit every accounting need. Made of unusually fine Rag Content 
Ledger Paper that’s strong and durable with an eye-saving non-glare finish and 
excellent writing characteristics. Lithographed in two colors with waterproof inks 
to insure uniform rulings...stop perspiration 


smudges...resist ink eradicators. Sheets erase, \ #8 Pp 
rewrite without smear or blur. Soft-toned lines oorum &3 ease 





\ 
reduce eyestrain...make figures really legible... \ SINCE ‘¢ 1949 
increase accuracy, Exact trimming and punch- \ — wu . 


ing mean sheets align perfectly in binders. \ Blank Books 


Call the man from B&P...Nov 


Loose Leaf 
\ 





General Offices: 84 Hudson Avenue, Brooklyn 1, N.Y. 
Boston 10: 80 Summer Street + Chicago 7: 310 W. Polk Street * New York 13: 349 Broadway « St. Louis 2: 115 South 8th Street 





People and Events continued 


Remington Dealer Wins Contest 


Bill Krugs, (left), president of Krugs Stationery Store, Liberty, 
N. Y., accepts the new Remington adding machine he won in 
a recent contest from Remington dealer-agent manager, Bill 


Wennar. Lee Brayton (right), Remington regional dealer-agent MOVABLE 


anager was also present during the presentation 


Bassick Adds New Land and Facilities OFFICE 
Approximately 140,000 square feet of manufactur- PARTITIONS 

ing space has been added to the main plant of the Bas 

sick Co., subsidiary of Stewart-Warner Corp., by the 

purchase of land and buildings formerly occupied by Easily Erected Without Tools 

Aluminum Co. of America adjoining the Bassick main Positive interlocked Construction 

plant at Bridgeport, Conn. The newly acquired space Unlimited Versatility 

will be utilized in the manufacture of industrial and MARLITE Honeycomb Panels 

general purpose casters, office chair controls, floor pro Modern Decorative Styling 


tection equipment and other Bassick products, W.K 
MEYERS, president, said 


SCREENS AND 
ROOM DIVIDERS 
Aluminum frames are custom 

ROBERT SEEMAN, general manager of the Blaisdell fabricated to fit flat or corru- 
Pencil Co., has announced a new marketing program gated plastic panels. May be 
called “Project 62 floor anchored or ceiling braced. 


Blaisdell Launches Marketing Program 


It was explained to all of the company’s sales person Send for color portfolio of 


nel at a recent seminar held at the Drexel Institute, "SCREENS AND PARTITIONS” 
Philadelphia, Pa 


The marketing program involves a new method of 
selling products, and three new products accompanied 
by new packaging 


Crayola on National TV Show 1 ) , COUNTER 
PARTITIONS 


Universal extruded aluminum 
post fits all positions: Atend, 
center or corner. 

Takes 1/4” plate or 7/32" pat- 
tern glass. 

Easy to install. 


Ah Yo 


No visible flanges or screws. 
Quick service in all sizes. 


in anodized aluminum or gold 
finish 


STELZER MOLDINGS INC. 


23184 Keller Street * South Bend 28, indiana 


Captain Kangaroo” will be selling Crayola crayons to his Please send information on 

1udience of eight million children and their parents, as a Christ [] MOVABLE OFFICE PARTITIONS 
mas sales promotion for Binney & Smith, Inc. The famous 

uward-winning show is televised six mornings a week over C) ROOM DIVIDERS 


143 CBS-TV stations CL) COUNTER PARTITIONS 
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NEW 
Wiis 


77 


Specially designed for 

office furniture — and 

priced for your profit! 
only $3.95 retail per set 


You'll /ike the new Meteor Supercasters. They're easy- 
rolling . . . instant-swiveling ... and guaranteed by 
Shepherd for the life of original furniture! 


You'll like se//ing the Meteor too. From our New 
Custom Kits, your customers can choose beautiful 
beige, gray or black casters to blend with any wood 
or metal furniture. 


Your stock needs are sma//—because casters (each 
color) and fastenings (each type) are separately pack- 
aged in sets of 4. Just select the desired caster color 
and snap the proper fastenings into place! No tools, 
no effort needed. You'll please any customer with a 
minimum of stock! 


For fast turnover and excellent profits on a small 
investment—sell quality Meteor Supercasters for 
office furniture... 


@ For carpet or hard surfaced floors 
@ Molded of tough, self-lubricating Du Pont Delrin® 
@ Guaranteed for life of the furniture. 


New Custom Kit Plan 
cuts your inventory... 


WRITE TODAY FOR 
NEW 0.E.D. CATALOG 





People and Events continued 


Gestetner Adds Los Angeles Branch 


The Gestetner Corp. has advanced its West Coast 
sales and service operations with the construction of a 
new building in Los Angeles 

The colorful two story building, located at 3000 Bev- 
erly Blvd., is, with the exception of a small fraction, 
made up entirely of glass panels. In this building, the 
Gestetner stencil duplicator and Gestafex stencil maker 
will be exhibited, demonstrated, sold and serviced. 

The company’s West Coast operation is an outgrowth 
of the Walter Radell Co., office equipment dealer. Mr 
Radell is the active president of the Gestetner California 
organization. 


Jackson-Cross Named S.P.S. Agent 


The Jackson-Cross Co., has been appointed exclusive 
agent by Standard Pressed Steel Co. for the sale of its 
Columbia Steel Equipment Division plant in the Fort 
Washington Industrial Park, Fort Washington, Pa., it 
was announced by RONALD K. Porter, vice-president, 
Jackson-Cross. 

The 141,000 sq. ft. plant contains 12,800 square feet 
of air conditioned office space and is located.on a seven- 
acre site. The plant was built in 1955. Manufacturing 
facilities were added in 1957. 

Manufacturing operations of the plant are presently 
being moved to Standard Pressed Steel's main plant in 
Jenkintown and to its Flemington, N.J. plant, acquired 
in January, 1961. The move is expected to be completed 
by January 1, 1962 


Aico Quarter Century Club Meets 


A a. 


The G. J. Aigner Co. held its annual meeting of the Aico 
Quarter Century Club recently. Three new members, Joseph 
G. Weiskopf, Alfred L. Jacobs and Richard Breckel, were wel 
comed to the group which consists of (left to right): seated 
Joseph G. Weiskopf, Elmer E. Krumwiede, G. J. Aigner, Mrs 
Clemen 


G. J. Aigner, Joseph George Aigner, and C. W 
Standing, Frank Wasko, Leo Mandl, Howard Duffy, Selma 


Meteor Pats. Pending Of 
shepherd, casters INC. Marrs, Joseph Kohnke, Richard Breckel, Helen Begley, Herbert 


P.O. BOX 672, BENTON HARBOR, MICH W. Thorfeldt, Edward Marquardt, Mae Padian and Alfred L 


ob 
In Canada: Shepherd Casters Canada, Ltd., 23 Raliside Road, Don Mills, Ontario Jacobs 


' 
THE ORIGINAL SPHERICAL CASTER ~~ 
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Sell your customer the exact number of ex- 
clusive Victor single slide sections that give 
him a tailor-made capacity for his record 
requirements. Then sell him additional sec- 
tions as his record needs expand. Only Victor 
Sectional Visible gives you this base on 
which to build profitable repeat business 
But there’s more to Victor Sectional Visible 
than sales flexibility 


@ QUALITY & VALUE: The Victor Sectional 
Visible has been built to last a business life- 
time. M THREE MOST POPULAR SIZES: 
The single sections are available in all three 
sizes that accommodate the cards most often 
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used—8 x 5,6 x 4 and5x 3. @ UNIFORM 
POCKETS: The card-holding pockets, made 
to resist warping and curling, provide a uni- 
form %” visible margin exposure. i SIGNAL 
ASSORTMENT: Victor has the variety of 
style and color signals to meet just about any 
attention-getting requirements. Mj ANY 
CARD FORM: There are available more than 
100 card forms and title inserts. Victor also 
helps you design forms or sends you free 


VICTOR SAFE FS 
& EQUIPMENT Gas 


2 


122 EAST 42ND ST 


samples from its special forms library. 
@ SALES PROMOTION AIDS: Any dealer 
who stocks and sells Sectional Visible can re- 
quest newspaper ad mats, catalogs, mailing 
or package literature, Visible Case Records, 
Application Suggestions, the Visible Reading 
Course, and a full color, three dimension 
counter display with an actual demonstrator 
slide. For complete information on the sales 
profitability of Victor Sectional Visible, write 


Remington Fland Systems 


DIVISION OF SPERRY RAND 


CORPORATION 


NEW YORK 17 WN Y¥Y 





People and Fvents 


COUNT ON “Short, Short” Story Winner 
OFFICE AIDS | | 
for quality in quantity! 


“BUILD UP’ HORIZONTAL DESK TRAY. Use 
singly, as a pair, or multi-level. Eliminates 
parts, posts and clamps. Interlocks exactingly 








Miss Margaret Shriver of 6023 Woodland Dr., Dallas, Tex 
receives a Remington portable typewriter as her prize in the 
nationwide 1961 Short Short Story Contest sponsored by 
Writer's Digest magazine. A. M. Barsh, district sales manager 
tor the Remington Typewriter Division, is presenting the 
vard. Ten portable typewriters were awarded by the Division 
to top winners in the contest which drew thousands of entries 


ill over the country 


Friden Plans European Expansion 


Friden, Inc foresees a decade of great economic 


strides ahead in western Europe and plans to participate 


through a fully integrated operation, officials of the 
company stated. PHILIP SAMWELL, vice-president and 


FLEXIBLE STEEL KLERADESK—MOD- FLEXIBLE STEEL KLERADESK—MOD- 4 
EL D. Occupies minimum desk space, Ska, Davies inotedtiew iteen ter zeneral manager, said the European economic com 


improves appearance, efficiency papers. Saves time, space munity has produced “a mass market’ which will sur 
pass the U. S. market in 10 years 
There is a pent-up demand in Europe that is going 
to lead to a decade of boom he said at a recent press 
conference 
Samwell has just returned from setting up subsidiary 
distributing organizations [or Friden oftice equipment in 
Germany, England and Holland 
Friden has operated an assembly plan in Holland fo: 


FILE-A-SIST ADAPTO-RACK CATA-RACK FOR 
SPEEDS FILING SECTIONAL ORGANIZER CATALOGS AND BOOKS several years and plans to begin parts production soon 


The Holland plant has increased from 500 employees 
to 700 currently and may g 1000, Samwell said 


= ATMA | 
ALL AMERICAN QUALITY 
FOR SCIENCE, INDUSTRY, & EDUCATION 


ic ee) ~ — 
**CAPILLARY ACTION'' NO-OVER-FLO SPONGE IDEAL SANITARY a 
cup 


HANDI-PEN DESK SETS MOISTENERS 


'$ 


Write today for full information and prices. 


( 3 y PICKETT «@ ECKEL, INC. 


3-11 Sengbusch Building S542 South Dearborn Street, Chicago 5, Illinois 
Milwaukee. Wisconsin 


MIT RYI 1 
°0e@ 
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Globe-Wernicke dealers 
profit with 


TECHNIPLAN |! 


Sell TECHNIPLAN ... and solve your profit squeeze problem. At the same 
time, you'll be solving the office squeeze problem for others. Here are a few of the 
many TECHNIPLAN sales features enjoyed by Globe-Wernicke dealers: 


Free-standing modular partitions that provide privacy 

Basic metal modular components that easily assemble into an L-shaped unit 
Exclusive Sec-Tray* stationery compartment 

Exclusive Arc-Swing typewriter platform 

Exclusive Desk Arm Slide with Visible Card Record Tray 

Exclusive pedestal file drawers that require no extra frame for hanging folders 


Investigate TECHNIPLAN’s profit-plan today. Learn how you can solve 
your profit squeeze problem. Write for complete information to Dept. DO-11 


Reg T.M ec-Tray patented. 


TECHNIPLAN® means: 
... more people in less space 
» +» with more privacy 
«++ and greater productivity 


Se Sa, = a (eS 


THE GLOBE-WERNICKE CO. + CINCINNATI 12, OHIO 
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SPEED-O-PRINT 
Worlds. Finest Plote--Copicr 


COPIES EVERYTHING 
IN SIGHT...IN SECONDS 


If you have been under the impression that all 
photo-copiers are pretty much alike, don't buy any 
machine until you see the Speed-O-Print. 

In 59 seconds, your Speed-O-Print dealer will 
show you why hundreds of thousands of users— 
from one-man offices to leaders in business and 
industry—prefer this superb Photo-Copier to 

all others. Or, if you prefer, send for illustrated 
brochure describing the six Speed-O-Print 
nakole[-1k-Wam MOlUM I Milale Melat-Mial-iai-)t- (ei) | 

meets your budget and surpasses your 


most exacting requirements. 


Sloeed 


1801 WEST LARCHMONT AVENUE, CHICAGO 13, ILL. 


Gentlemen: 


| want to know why the Speed-O-Print Photo-Copier is 
superior. Please send, without obligation, complete details, inc/uding eed - a intl 


a photo-copy of this request. 


— CORPORATION 


Ti 
Bt 1801 WEST LARCHMONT AVENUE 
CHICAGO 13, ILL. 


Company 
Address 


rs 
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People and Fvents ntinued 


Wausau Completes Expansion Program 


An extensive, multimillion dollar expansion program 
at Wausau Paper Mill Co., that started in April, 1959, 
has been completed. The expansion’s main purpose is 
to increase paper production from 125 tons to some 235 
tons daily. 

The expansion has consisted primarily of two major 
developments—the installation of a new, modern paper 
making machine that was completed in May of this 
year, and the building and equipping of a new finishing, 
assembly and shipping addition. 


Baltimore Business Forms Expands Plant 


Baltimore Business Forms, Inc. announced a $215,000 
expansion of its continuous and tabulating forms plant 
on September 15. A new $65,000 building covering 8,- 
500 square feet, and additional press and related equip- 
ment valued at $75,000 have been added to the com- 
pany’s subsidiary manufacturing plant, Eastern Business 
Forms, Inc., in Chestertown, Maryland. An additional 
$75,000 press is on order 


Oklahoma Firms Consolidate Assets 


The formation of a new $3 million corporation re- 
sulted recently from the consolidation of Western Bank 
and Office Supply Co. with the Sanco Finance Co. 

VINCENT W. Messer, president of Western Bank, 
says the transaction is an unusual one in that both of the 
Oklahoma City firms will maintain their identity while 
combining their assets. Western Bank is one of the 


m600 


oldest office supply and printing firms in Oklahoma. 
Messer bought control of the firm in 1957 from the 
Jesse L. Beck family. 

In the merger, Messer continues as president of Wes- 
banco and will become executive vice-president of the 
Sanco operation, of which he has been a board mem- 
ber. RAYMOND R. SANTILLI, president of Sanco, assumes 
the position of general manager of Wesbanco. 


Typewriter Exchange Moves 


Typewriter Exchange, for the past 26 years located at 
130 S. Baum, Saginaw, Mich., has moved to 113 S. 
Baum. The firm specializes in office equipment, ma- 
chines and supplies, including repair service. 


Bankers Box Holds Sales Meeting 


oaed 


The Bankers Box Co. recently held its annual sales meeting 
for sales representatives at the company’s headquarters in 
Franklin Park, Ill. New products and fall promotion material 
for dealers were features of the full day program. At the close 
of the day's session, the group adjourned to the Union League 
Club of Chicago, where they were joined by their wives for 
their Annual Banquet 


designed by Norman Hekler Associates 


The executive swivel chair certain to please any 


customer. It’s styled for prestige, engineered for 
efficiency and extreme comfort. 100% foam filled 


mm MONARCH 


back and seat plus other superior construction fea- 


tures mean another satisfied customer for years to 


come. Swivel chair features a solid walnut base. 
Same barrel chair available with solid walnut base. 


SHOWROOMS: New York, Anthonson & Kimmel Associates, 440 Park Avenue, South e Dallas, Dick Lowe Associates, 3720 La France 
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and Events 


SPECIAL IMPRINT BINDERS Roberts & Son Begins Expansion Program 


An expansion program by Roberts & Son, one of 


CAN INCREASE the oldest business firms in Birmingham, Ala., and a 


move of location that contemplates doubling the size 


YOUR TURNOVER! of present operations was ann¢ unced by Frep E. ARN, 
. president 


$200,000 


(Another Profit Tip of new equipment has been added in the plant, but 
Roberts & Son has continued to grow at a rate that has 


Within the past four years, more than 


from Royal Vernon) 
n essitated enlargement of the company, said Arn. 

In addition to its printing facilities, the company 

maintains an office equipment and supply division which 

includes a complete line of office furniture, decorating 

service and general office supplies. ‘This division it 

lf will be enlarged with our new move,” said Arn 

A stepped-up program of sales and the inclusion of 

xtensive show room and retail outlet is included 


oracen maneat I Our plans 


Rubbermaid Acquires Fusion, Inc. 


@ More and more business Rubbermaid Inc. has acquit d a new subsidiary, 
firms are using special im- Fusion, Inc., Statesville, N.C., and limited processing is 
print binders to create a dis- under way there on the company’s new line of fusion 
tinctive personality for their molded products 

company ... make a better Announcement of the acquisition was made by Presi 


isron ves 


impression on their custom- dent DONALD E. Nose. Operation of the new wholly- 
ers and sales people. owne d subsidiary will be under dir« ct supervision of 

ROBERT O. EBERT, who becomes manager of Fusion, 
Dealers everywhere are de- 
veloping this type of business 
until it has become a big part 
of their total sales. 


> 


Inc., and THOMAS R. SCHIDEL, who will be chief engi 


nec 


Ulbrich Doubles Hamburg Center Space 


Otto C. Ulbrich, Inc., office supply firm in the East, 
@ To assist you in getting your has opened a larger store in the Hamburg Shopping 





SPECIAL 
IMPRINT 
BINDERS 
produced by 
Silk Screen 


Appliqué 
ret need will be done for you 


share of this profitable business, Center, Hamburg, N.Y. The new unit more than dou 
we have established the Royal bles the floor space of the firm's former store in th 
Vernon Dealer Service Center nter. This is the largest suburban store in the Ulbrich 
where designs, copy, art, special hain of seven. WILLIAM INSKIP is manager of the new 


. " juarters 
constructions ... everything you : 


~ “ New Multicolor Offset Press for Ennis 
ampe 

nessa Talk to the Royal Vernon Ennis Business Forms, Inc., has announced the ex 
Many materials, | representative next time he visits — ee ae multi-color major 
many colors to you. Tell him your Special rinted media field. Disclosure of these plans was made 
choose from. Or, ; ; y GARNER DUNKERLEY, JR., president 

binders can be Imprint problem ag - he — Our new 10,000-square foot, air conditioned, humid- 
Hyg — Dealer eopel ee sais ity controlled building at Ennis, Tex., will house a 
tt al working on it quickly, efficiently Miehle 22-3/,” x 36” web offset lithographic perfecting 
and inexpensively for you! uipment,” Dunkerley 








ss and comprehensive allied e 





l 
| 
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i 


our colors each side 


KEEP YOUR EYE ON ROYAL VERNON of the sheet simultaneously and with speeds up to 800 


feet per minute 25,000 signature folds or 20,000 


FOR EYE-MAGNET MERCHAND/S/NG sheets per hour this press has the largest capacity in 


the Southwest for this kind of work. We plan to ex- 


d Printing in eight colors 


ploit to the fullest the skills we have acquired through 
xperience in offset lithography 

S. E. & M. VERNON, INC. Also, Dunkerley announced the appointment of 

79 WORTH ST. © NEW YORK 13.N.Y ROBERT L. GLEASON, graphic arts specialist to the 

ompany’s executive staff, as manager of major printed 


m<é di i 


OA-11/61 





Esterbrook “Super’’ Marker 
never runs dry... it’s 
refillable! 1's the most economical felt -tip 


marker for office use. When the ink is used 
up, it can be refilled 2 ways: Thread off the 
marking head and thread in Esterbrook’s 
Refill Cartridge—only 50¢...or, use the 
Flo-master Transparent Refill Ink. 2-oz. 
20-refill can, only 60¢. (3¢ a refill.) 

“Super” Markers come in 8 transparent, 
waterproof colors. Write on anything! 
Cost? Only 89¢ each. Regular size marker, 
not refillable, only 49¢. Esterbrook markers 
write smoother, last longer...8 vibrant colors. 


ooo reeeome BRO K 


CAMDEN 1, NEW JERSEY 
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People and Events 


Brush Expands Rochester Plant, Warehouse 
| The John D. Brush & Co., Inc., manufacturer of 
Sentry safes, recently completed a 4000 square foot ad 


dition to its Rochester, N.Y. plant 
The new addition will provide the company more 
BALL OF NS inventory and warehouse spa it will also make pos- 
sible the expansion and improvement of the existing 
assembly area and quality control checking area. The 


addition is the latest step in a plant improvement pro 
gram begun two years ago 


West German Stationers Visit Acme 


MEDIUM POINT 


39¢ 


EXTRA FINE POINT 


Thirteen stationers from West Germany, shown boarding their 
plane for the United States, recently toured this country and 
made a visit to the Acme Stationery & Printing Co., Newark 
N. J. Al Pickar, Acme president, with his wife and son, showed 
their guests through the store 





supply of Scott 
2-ply wipers with r ae 3 3 


sample or first order 


@ REGULAR INKS 

@ REPRODUCING INKS 
© MEDIUM POINTS 

@ FINE POINTS 
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Fisher 
MEANS QUALITY 
and EXTRA PROFIT 
FOR YOU 
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FISHER PEN CO. 


FOREST PARK, ILLINOIS 
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Forty Years of Service with Bankers Box 


Peterson (right), chief foreman of the Bankers Box Co 
retired from active duty September 29, 
Fellows, 


Arthur 
Franklin Park plant 
after forty years of service with the company. H. L 
chairman of the is shown thanking Peterson for his 


faithful years of service 


COMDA Holds Fall Meeting 


The Chicago Office Machine Dealers 
held its October meeting in Gary, Ind., under the chair- 


board 


Association 


manship of JACK TAYLOR. 
The meeting began with a plane trip from Chicago's 


Meig Field to a Gary Steel mill for a tour and lunch, 


courtesy of United States Steel. The business portion 
of the meeting was held at the Gary Hotel and the 
day concluded with dinner and entertainment for deal- 


ers and their wives 





STACOR Lifetime Steel 


elas ables 
Roll File 


low-cost— 
space-saving 


Rolled drawings, maps, plans, blueprints, 
tc., stay cleaner, safer, easier to find i 
Ww < avingd 
1 A 

sizes—4 ID's, 8 lengths: 18", 
36", 42", 48", 54", 60". Fil 


36-TUBE 81-TUBE 


desired 2\a" 10 
Write, Wire 
on STAKTUBE 


STAC O R EQUIPMENT Co. 


309 Emmet St., Newark 14, N. J. * Bigelow 2-6600 = 


Warehouse Stocks In: Boston, Chicago, Detroit, Hartford, Indianapolis, Los 
Angeles. Montreal, Philadelphia, Rochester, Saint 
Johns, N.B., San Francisco, Toronto, Washington, D.C 


Phone RIGHT NOW for literature 
and complete Stacor catalog 
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WANTED: 


DIRECTOR 
OF 


SALES 





Stein Bros., 1401 


A real opportunity 
for an alert, aggressive 
young man. National 
sales management 
experience will be 
required. Salary, incen- 
tive plus opportunity 
for future advance- 
ment with Stebco 
Products, the leaders 
in the briefcase 

field for 43 years. 


Send resume to 


W. Jackson Bivd., 


Chicago 7, Ill. Attention: Ed B. Stein. 








New Tubular Steel Costumers 
Mirror bright Chrome or Baked Enamel to match any decor. 


Floor Pedestal 


W 


i 


Stumble 
proof 
legs. 

3 Hook 
$7.95 
list 

4 Hook 
$9.95 
list 


Immediate 
Delivery 


Shipped KD 


for Parcel Post. 


Reduce Storage 
and Delivery 
Expenses. 


‘Hook Bar 


\_| \ 
| a= 


J 




















Coat and Hat Racks 


— 36” Double Shelf $16.45 — 
Single, Double, Triple Shelves 2 to 6’ lengths. 
Also Floor Models and Hangers 


Flat 1 to a carton 


Wall Bracket 4 


18 to 60” lengths 24” as shown $3.45 $3.45 


BEVCO Precision Mfg. Co. 


831 Chicago Ave. 
Evanston, Ill. 
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Your Best Christmas 
Gift 
Suggestion 


CRAM 
Quality Globes 


Year ’round enjoyment 
for the whole family 


An excellent business gift. 
Ideal for student's use. 


Up-to-the-minute reference to follow 
fast-breaking world events. 


Beautiful colors for home or office decor. 
A complete price range, to fit any budget. 
DON’T SELL THE DEMAND SHORT! STOCK UP TODAY. 


Globe and Map Publishers Since 1867 


coo. CR AM co. x: 


730 E. WASHINGTON ST. @ INDIANAPOLIS, IND. Y 


SRS LSE LSS VSS PSS SS PSS PSS YSRS PSS VERS VETS YSRS PSE YES YORE VERS YEE YE 


A wonderful new-O2 


way to correct 
typing errors! / 





Just paint on—type over! 
SNOPAKE is a handy desk 
mate for every typist. 


LITHO-ART PRODUCTS, Inc. 


3405 N. Janssen Chicage 


cently 








Suggested 
Retail Price 50¢ each 


STAINLESS « 


$$ DEALERS MAKE MORE MONEY $$ 


gue BLIP-FAST 


The New Minacke 


FINGERTIP MOISTENER 


aa The New Way to Handle and Sort Papers Fast! 
%® Nationally Advertised 
% Quality Controlled 


% One dozen Attractively boxed in an eye- 
appealing Pink and Gray Display Carton 


ODORLESS -« peta LASTING e GREASELESS 
d Dealers and jobbers write 
Milne Manufaceae Co. 


1235 WAZEE ST DENVER 4, COLORADO 





People and Events 


Wilson Jones Completes Addition 


Consolidation of the Eastern shipping facilities of 
Wilson a new $450,000 addition to the 
company’s plant at Elizabeth, N.J. has now been com- 
to JACK LINSKY 


Jones Co. in 


pleted, according company president. 

The Eastern shipping operation were formerly cen- 
tered in New York City. 

Linsky said the consolidation will permit direct ship- 
ping from the Elizabeth plant to Eastern customers, pro- 
viding improved service to dealers. Substantial operat- 
ing economies will also be effected, he said, by eliminat- 
ing trucking costs to New York City and labor used in 
rehandling merchandise 

A new conveyor system, now being installed in the 
Elizabeth plant, will further increase efficiency in fac- 
tory and shipping operations, he added. 

With the new 55,000-square-foot addition, the com- 
pany has 171,00 square feet of floor space in its Eliza- 
binders and sheets, 


expanding files and portfolios, diaries and other office 


beth plant, where business forms, 
supplies are manufactured 

Linsky also announced that Wilson Jones is now con- 
structing sales offices and showrooms in New York City, 
and will soon open the new facilities at 270 Madison 
Ave. The company’s sales offices and display rooms were 
previously located with the shipping 
in New York City 
sold this building to the 


HEDGES 


Operations in a 
four-story building The company re- 


Underwood (¢ orp. 


takes over at 
the end of a 
record year! 


BOTH AVAILABLE — 
IN LEGAL SIZE 


ve 
no. 21 wooden transfer 
case 


HEDGES merc. co. 
1441 CIRCLE AVE. 
FOREST PARK, ILLINOIS 


no. 7 corrugated transfer case 


ai cnets Forti Dealers 


Order All From One Source! 


IBM TABULATING CARDS 
CUSTOM CARBON INTERLEAVED SNAPSETS 
CARBON INTERLEAVED CONTINUOUS FORM 


Ship in your name . . . we manufacture 
for the trade only. 


VALLEY FORMS, 


BOX 205 


INC. 


SPRING VALLEY, ILLINOIS 
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Webster's New Collegiate Dictionary. $5 plain; $6 indexed. Deluxe gift bindings to $15. 


Get ready for record Merriam-Webster 
sales this Christmas! 


The demand for Merriam-Webster diction- 
aries last Christmas left stores sold out! 
This year, to send customers into your 
store, ads in LIFE, READER’S DIGEST, TIME, 
NEWSWEEK, NEW YORKER, SATURDAY 
REVIEW, ATLANTIC, HARPER’S — plus 
television and newspaper publicity — will 
create a record demand for all four of the 


Merriam-Webster titles shown on this page. 


Don’t miss sales by running out of stock! 





You can be sure of record sales and profits 
if you have plenty of stock of all four titles 
— prominently displayed. Check your stock 
and send your order in today! 


G. & C. MERRIAM COMPANY 
Springfield 2, Massachusetts 


NEW! Webster's Third New International Webster’s New Secondary School §Webster’s Elementary Dictionary 
* Dictionary. $47.50 and up. Dictionary. $5.75. $3.75. 
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Merchandiser Packaging Award Winners Named 
In 25th Annual Competition 


One gold and four silver awards 
were presented to manufacturers of 
office supplies in the Stationery Divi- 
sion of the 25th Annual Packaging 
Competition sponsored by Variety 
Store Merchandiser magazine. Judges 
representing retailers, consumers and 
professional designers gave a total of 
12 gold and 35 silver awards in all 
categories as well as eight gold and 
four silver awards for outstanding 


point - of - purchase merchandisers 
which supplement the packages on 
retail store counters. 

The judges commented that “The 
fact that more than 1,000 packages 
and 150 counter displays were entered 
in this year’s competition reflects the 
growing awareness that good packag- 
ing is necessary to sell today’s sophis- 
ticated consumer.” 

The judges also felt that the com- 


ADVANCO PUNCHLESS PAPER HOLDERS 
Hi-Strength, Lo-Height, Split Second, Super Tight 


ONLY 2 PARTS 


with fingertip pressure. No Wires. No Coil Springs. Never loses its 


shape. 


. . Base, and Spring Steel, Long 
Length, Flat Compressor. Works 


SIMPLICITY ITSELF! 


Lo-height means minimum chafing and wear on binders. Expedites 
quick insertion and removal of sheet from any place in binder. 


Bulldog-grips 12" capacity (appr. 150 sheets). 


Letter & Legal sizes 


Now available in 6 inviting colors: 
RED - GRAY + BLACK +« TURQUOISE - YELLOW - ORANGE 


25 of a color to the box. Also 25 in assorted colors to the box. 
Send for new catalog and price sheet, or ORDER TODAY! 


MADE IN U.S.A 


REG. U.S. PATENT OFFICE 


ADVANCO PRODUCTS, LNC. 
76-05 51st Avenue, Elmhurst 73, L.!., N.Y. 





_) EPAGE's 
/ THRIFTAPE 
SPECIAL 
PAY Onty 


Silver Award: the Papercraft Corp's Cello 


phane ‘Thriftape”’ role. 


petition revealed a number of strong 
trends, including continuing efforts on 
the part of manufacturers to trade-up 
their packages by giving them a con- 
temporary look of quality. Blister 
packs continue strong in hardware 
and housewares and show evidence of 
broader use in stationery. Multiple- 
unit packaging was on the increase in 
nearly every category of merchandise, 
the judges reported. 

It was their consensus that today’s 
self-service selling has resulted in 
packages with brighter colors, stronger 
and cleaner graphics, more detailed 
use information. As shoplifting con- 
judges 
permit 


tinues at an alarming rate, 


looked 


the consumer to examine the product 


for packages which 


yet discourage pilferage. 
In the Stationery 
judges gave Gold Award to Scripto, 
Inc., for its ‘Escort’ ball pen and 
pencil set. Silver Awards were given 
to Eberhard Faber, Inc.’s ‘Hold-It,”’ 
the American Crayon Co.’s package of 
16 sticks of white chalk, the Paper 
craft Corp. for its Le Page's cello 
Venus 


Division, — the 


phane “‘Thriftape,”” and the 
Pen & Pencil Corp.'s “Cascade” Pen 
cils Special Value 99c Box. 

The awards will be presented to the 
winners at the Annual Variety In 
dustry Dinner at the Hotel Pierre in 
New York City on November 2. At 
that time, the still unannounced win 
ners of the “Best Package of the 
Year’ and the “‘Best Point-of-Purchase 
Merchandiser of the Year” will be 
made known. 

In judging packaging, many ele 
ments were considered in addition to 
overall package design. Ease of pric 
ing proved an important considera- 
tion to retailers whose profit can easily 


be wiped out by difficult or time- 
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Gold Award: Scripto, Inc Silver Award: “Cascade”’ pencils, Silver Award: the American Silver Award: Eberhard Fa 
Escort” ball pen and pen Venus Pen & Pencil Corp Crayon Co.'s box of chalk. ber, Inc.’s “Hold-It.” 


consuming pricing or tagging. The 
trend away from pre-pricing was also 
noted, as manufacturers and retailers 
recognize the many _ uncontrollable 
factors which influence the final retail 
price at thousands of different local 
levels 

In the self-service area, retailers 
insist that packages give the consumer 
the necessary information or instruc- 
tion in the sequence in which it is 
needed. Judges stressed that the con- 
sumer wants to know what the prod- 
uct is, what it does, how it is used, in 
a type size large enough to read. 

With business lost to shoplifting 
estimated at 1 to 2 percent of total 
retail sales in variety stores, packaging 
which combats pilferage is of utmost 
importance. Polyethylene bags, blisters 
and bubbles have proved successful in 
curtailing pilferage of small items. 
Retailers warn, however, against a 
tendency to over-package, pointing out 
that such items are not easily stocked 
and waste valuable counter space. 

In examining the point-of-purchase 
counter displays that go hand-in-glove 
with packages, the judges emphasized 
the need for flexibility, since these 
displays will be used on different 
sized counters in both large and small 
volume stores. Attachments, such as 
extension arms, key-slot adaptors and 
upright supports, are an important 
factor because they permit the counter 
merchandiser to be used in a number 
of ways depending on the individual 
store s fre quirements 

It was also pointed out that the re- 
tailer will examine each counter mer- 
chandiser on the basis of what his 
return will be on the investment of 
the amount of footage required by the 


rack 
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VERSATILITY 
IS THE 


KEYNOTE 


of 
WESCO’S NEW MODULARS 


Wesco’s new Fashion-Aire Modular 
units are designed to sell, because 
they meet the consumers’ demands 
for efficiency, convenience, com- 
fort and beauty. 


Existing work areas are used more efficiently, and the work 
out-put is increased because a larger work surface and a 
closer proximity to files and records is provided. 


Offering an unlimited choice of 
arrangements, Wesco Modulars 
are equally adaptable to present 
or future requirements, while 
providing the beauty and dignity 
of custom-styled furniture at a 
realistic price. 


Available in Wesco’s standard decorator colors: 
Office Grey, Olive Green, Sea Mist Green and Desert Sage 


Write today for colorful new WESCO 
CATALOG NO. 15 .. . see our complete line. 


oe | EE OU ela te 


WESCD WESTERN MANUFACTURING COMPANY 


AURORA. IL Dept. 211 AURORA, ILLINOIS 
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LISTS FOR 
ONLY 


looks like twenty 
in its new case! 





Notary and 
No 1 
$8.00 


**Justrite’’ 
Corporation 
Pocket Seal 

Dealer Discount 


5 reasons to concentrate your orders with “Justrite” 
1. Same Day Service. 2. A Fair Profit for You. 3. No 
Direct Selling by ‘“Justrite.” 4. Engraved Letters 
(instead of punched) for Maximum Sharpness, Uni- 
form Spacing. 5. Handsome Presentation Case with 
every Pocket Seal. 


Ask for our FREE 86 page catalog of “‘Justrite’ Seals, Rubber 
Stamps, Daters, Numberers, Time Stamps, Pads and Supplies. 
All merchandise sold exclusively through dealers. 


LOUIS MELIND CO. 


Telephone GR 7-4200 
CHICAGO 13 


Founded 1893 
3524 NORTH CLARK STREET @ 


People and Events 


Exhibitors’ Publicity Book Issued 


Aimed at broadening the relationship between mem- 
bers of the working press and exhibitor public relations 
personnel, a booklet covering the special factors of ex- 
position publicity has been issued by Business Equipment 
Manufacturers Exhibits, Inc., subsidiary of Business 
Equipment Manufacturers Association. Initially dis 
tributed to all exhibitors for the forthcoming presenta 
tion of the Business Equipment Exposition (McCormick 
Place, Chicago April 9 through 13), the information 
booklet 1S 
trade exposition 

Entitled, ‘‘Exposition 
GEORGE H. GUTEKUNST, JR 
BEME, 


corporate, 


general in scope, applicable to any type of 


and written by 


manager of press informa 


Publicity, 
tion, the booklet pinpoints the differences be 


tween or product, publicity and exposition 


techniques. Its main theme is cooperation showing 
the need for concentrated service by exhibitor person- 
nel to the varying needs of the working press. 

The booklet covers the most important areas of ex 
position publicity techniques from basic editorial 
and physical rules for press releases, through personal 
contact with the press on the floor of the exposition 
or in press conferences, to the creation and development 
of newsworthy elements within the exhibitor’s display 
available, 


the supply lasts, on re quest to Business Equipment Man 
i2nd St., New York 


Copies of Exposition Publicity” are whilk 


ufacturers Exhibits, Inc., 235 East 


17, N. Y 


To LYS BUSINESS 
nd YO 


U can get it! 


acting as a dealer for International 
Business Forms. When you do business 
with International, you are assured of 


QUALITY PRINTING and perfect collation thanks to the 
most modern high speed ROTARY EQUIPMENT 
COMPETITIVE PRICES, 
this profitable business. 
GENEROUS DEALER DISCOUNTS m of 
International's one-time carbon forms a worthwhile addition 
to your sales. 

PROMPT SHIPMENT—AS PROMISED. We 
prided ourselves on meeting delivery schedule 
depend on our delivery promises. 
EASY-TO-USE LIST—FAST QUOTES. Ou 
designed to make it easy to figure your own prices or, if you 
prefer, our Quotation Department will handle your price 
requests within 24 hours. 

NO DIRECT SELLING. We sell only through 
never direct. You are protected! 


assuring you of your share of 


ake the selling 


have long 
s. You can 


price list is 


our dealers, 


REMEMBER - - - 

We want to do business with you, and we 
sell through 

DEALERS ONLY 

Try us! We are sure we can satisfy you and 
your customers 


MORE and MORE BUSINESS FIRMS 
are using time saving snap-aparts 
and continuous forms. Even small 
companies have found that they 
save valuable clerical time and so, 
why don’t YOU - - - 


GET YOUR SHARE OF THIS BUSI- 
NESS with — NO INVESTMENT IN 
EQUIPMENT —NO INVENTORY OR 
PRODUCTION PROBLEMS— 


Write today for complete informa- 
tion on this profitable line. 
WRITE NEW DEALER DEPT. 4 


> INTERNATIONAL BUSINESS FORMS 4 


tea A 
1600 E. 26th St. e 


INCORPORATED W's 
Little Rock, Ark. 
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R. R. Bentson Buys Riteform Chair Co. 


ROBERT R. BENTSON and a 
group of associates has purchased 
the Riteform Chair Co., of Quincy, 
Ill 

He recently disposed of his re- 
tail store interests and will devote 
himself exclusively to manufactur- 
ing and marketing at Riteform. aa 

No changes in operating and 

R. R. Bentson 

personnel are contemplated at this 
time, states Bentson, who has assumed the post of Rite 


form president 


NOMDA To Release Machine Rental Rates 


With figures from hundreds of retail office machine 
dealers already in the office, NOMDA will soon dis 
tribute to its roster, the results of its recent member 
ship-wide survey on rental rates on typewriters and 
adding machines. This is a survey that is conducted 
at stated intervals to determine what is occurring in the 
industry in the matter of charges for services. It has 
proved extremely valuable in the past for dealers in 
various areas to know what is being done in other places 

Included this year in the questions was one on what 
charges, if any, are made by dealers for delivering and 
picking up rental machines. Many requests have been 
received in the past for this information which also 
can serve as a gauge to all dealers, both as a policy and 


in amounts charged 


CONVENTION SPECIAL EXTENDED 
FOR ONE MONTH ONLY 


BUY ANY ORNA-METAL DESK... 
GET THIS REG. $19.95 UTILITY TABLE 





Buy ANY Orna-Metal 
Desk . . . and get this 
all-stee! utility table 
FREE! This $19.95 retail 
table is 18” x 34” x 
27” high. Use it as your 
own or sell 
the tables separately! 


oN 
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A NEW CONCEPT IN TIME! 


TYMETER- 


ELECTRIC NUMERAL CLOCKS 


Retail . ... 19.95 
Dealer's Cost 11.97 


INTRODUCTORY OFFER 


BUY 5..GET 1 FREE 


+900 BELVEDERE— a dignified, modern clock in carefully 
selected wood . . walnut, mahogany, or blonde. Gold plated bezel 
matches metal gold ball feet. Height 4!/g", width 7!/2", depth 
31/4". Wt. 2% Ibs . . . retail $19.95 plus applicable tax. 

25 other models from $9.95 to $100 


Write for full color Catalog and Price List 


PENNWOOD NUMECHRON CO. 
7249 FRANKSTOWN AVE. PITTSBURGH 8, PA. 





A TIMEly suggestion 


wherever business is concerned! 


STARK 


CALENDARS 


Also available 
with Half Hour 
Time 
demarkation 


wea” © Easy To Read 
STARK... GH « tasy To Use 


A quality line of stands and pads featuring all popular 
styles and sizes. Calendar pads are lithographed on a high 
grade, white — 16# paper. Stands available in brown and 
grey. DAILY FIGURES ON SMALL MONTHLY PAD 
PRINTED IN REVERSE FOR QUICK REFERENCE. 

Slot punched for neater appearance after removal of page. 
No more perforation. 


write or phone for complete details 





CALEN DARS.INC. 








100.112 OISSEL STREET . JOLIET, MLLINOIS 
TELEPHONE JOLIET SA 3.0654 AND SA 3.0855 











Time Stamps Job Time Recorders People and Events continued 


pdoanper Anken Names International Sales Agency 
locks 
: The Anken Chemical & Film Corp. announced the 
Payroll appointment of the American Steel Export Co., Inc. 
Time as international sales agency for its Ampto and Ludwig 
Recorders : 2 
product lines. 
: American Steel Export, with world headquarters at 
Cut yourself a larger slice 347 Madison Ave., New York City, had previously 
of the $21 million* represented F. G. Ludwig, Inc. subsidiary of Anken. 
Time Recorder market The new appointment broadens the base of representa- 
tion overseas by including the Ampto, Inc. subsidiary, 


with case as well. Ampto, Inc. is located in Newton, New Jersey. 
7 ) F. G. Ludwig, Inc. operates its plants in Old Saybrook, 
qGipment Conn 


Time is big money when you sell Lathem time recording 
equipment. Precision-built with the features that make International Photocopy Expands Research 
each the finest in its field. Pre-sold through national ad- 
vertising. And competitively priced with a full 40% : 
mark-up. Send today for full details of Lathem time A sharp acceleration in the development of a dry 
equipment that can help you gain a bigger share of the electrostatic copymaker by International Photocopy 
$21 million time recorder market. Corp. was recently announc ed by Orro A. CLARK, 
*Office Appliance Magazine November 1960 company president, with the establishment several 


months ago of new Electronic Research and Develop- 
LATHEM TIME RECORDER COMPANY ment Laboratories near Frankfurt, West Germany. 
64 Third Street, N.W., Atlanta, Georgia Under development at the new facility is a high- 


speed, portable, dry electronic copymaker capable of 


Gentlemen: Without obli- Name a i 
) reproducing high quality, black-on-white copies of any 
1 
i 
' 


gation, please send full in- 
formation about Lathem 
time recording equipment Cte 

and supplies, prices and City . Zone 


Company-— 
document, in any color, up to 11 inches in width, at 


a per copy cost of less than half that of processes pres- 


pom paognayneg ently available with similar copying capabilities. 





TWO NEW 
ARCHITECTURAL DESIGN GROUPINGS 


with clean sweeping styling in 
iew from approac 
side showing hinged 


storage area the 
ne acemislr SERIES 


WOOD OFFICE FURNITURE 


New additions to the Spacemaster Series that fit 
an important need in “compatible” office planning 
— especially when done by architects! Execu- 





Executive arrangement with atl tive and secretarial arrangements look similar 
attractive tambour front, file space, 
wastebasket niche, storage area. 








from the front, but each has distinctive features 
particularly suited for individual convenience and 
performance. Priced competitively with any other 
office furniture — with normal dealer markup! 











Secretarial arrangement features 
tambour front, typewriter pedestal, 
file and storage areas. 


JASPER OFFICE FURNITURE COMPANY 
JASPER, INDIANA 
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Recent additions to the research team, under Director 
KARL MurGas, are WILHELM KNECHTEL, internation- 
ally renowned as the developer of the famed Minox 
miniature camera, and until recently engaged in the 
development of electrostatic copying equipment at 
Minox; and LuDWIG LENZ, a former associate research- 
er in electrofax copying development with the Minox 





Company 


Eversharp Plans Christmas Ads 


An advertising program to provide dramatic point- 
of-purchase selling support for the Christmas gift sea- 
son has been announced by the Eversharp Pen Co., 
which has scheduled two more pages in Life for the 
holiday season. 
The first of these, appearing November 3, will high 
light the new Big E pen “a 2-way pen at $2.98 
The ad describes how the pen fills like a fountain pen = |) 7 
or loads like a cartridge pen and emphasizes, “Where | you build a solid business 


else can you get so much pen for so little money?” 
a , . , rubber 
The ad guarantees the pen for one year against de with bend 
fective material or workmanship and revives the familiar - : _ 
PH Every type, size, width 


= 
slogan, “You're right with Eversharp.””’ . 
e and color for any need. // 
oe 7 


On December 15, Eversharp will feature its new 
Christmas gift set in a full-page, four-color advertise @ FLAT STYLE OR ROUND 
or : SOLD IN BULK 

. ' ; » a . ; oe 
ment. The set includes the Big E pen, matching mech * OR BOXED ; 
anical pencil, Rainbow cartridge pack, a packet of lead @ KENNETH B. MILLER, Pres. 


and packet of erasers for $5. "4 E EF N E 9 i mec. 


This ad will be available as a four-color counter card 
“The Name Indicates the Quality” * 


to carry the impact of the Life ad to the sales counter 
722 COMMERCE ROAD « ALLIANCE, OHIO @ 
PHONE TAlbot 1-1880 











(ar lolms 


better business forms because of... 


Star Forms are sold only through authorized dealers. 
In no instance will Star sell direct to the consumer. 


Star Forms are uced with quality papers. Work- 
manship by craftsmen with years of forms experience. 


10 to 14 day shipment on standard forms, 7 days 
more on custom forms. This is a Star Forms Policy. 


WISTAR+FORMS 








EXCLUSIVE MFGS. OF REGISTER FORMS — ' 
WRITE TODAY FOR OUR SO PAGE CATALOG 


ese i a ek 
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we do not sell consumers 


People and Events continued 


New Oxford Plant 


The Oxford Filing Supply Co., Inc., 
will open a new factory in St. Louis 
early in 1962. Currently under construc 
tion on a 51) acre plot in the Warson 
Lindberg Industrial Center in St. Louis 
County, the new facilities will provide 
a wider range of products and services 
for Oxford dealers in the Mid-West 


Dealers handling 
JUSTRITE 


Deposit Receipt Cases 
are 
making MONEY! 











WALLET STYLE 
Legend says everything King Midas 
touched turned to gold. Phooey! Dealers 
handling JUSTRITE’S Deposit Receipt 
Cases do much better. They turn them 
into money ... profits! Used by banks 
and savings institutions, these durable 
envelope cases provide long-lasting us- 
age for holding mechanically printed 
deposit receipts, as well as customer ; 
convenience. Come in red rope or col- selling Justrite 
ored fiberine stocks. 2 popular styles. envelope prod- 
Wide range of sizes, including those for ucts. 
Burroughs and National Cash Register 
machines. For money’s sake, get ’em! 


Write any one of 
our factories for 
samples and 
complete infor- 
mation on these 
and other fast 


VOUCHER STYLE 


Three Modern JUSTRITE Factories 


. NORTHERN STATES ENVELOPE CO. 
nite, 300 East Fourth Street « Saint Paul 1, Minnesota 


JUSTRITE ENVELOPE MFG. CO., INC. 
523 Stewart Avenue, S.W. ¢ Atlanta, Georgia 


NATIONAL JUSTRITE ENVELOPE CO. 


2220 West Beaver Street « Jacksonville, Florida 


Direct to you— 


Smith-Corona Premium 


Smith-Corona Marchant Inc., re 
cently launched its back to school ad 
vertising campaign, featuring a new 
“Ten-Day Touch Typing Course’ as 
a premium. The promotion will be 
carried in spot network television and 
magazine advertising. 

The “Ten-Day Touch Typing 
Course’ was developed and produced 
by Smith-Corona. It will be offered 
to customers for $3.95 with the pur- 
chase of any Smith-Corona portable 
typewriter. The course consists of five, 
seven-inch long-playing records and 
includes an instruction book. 


New Owners for Olson’s 


HAROLD SAMs and SAM Guy, own- 
ers of Sherwood Supplies, La Grange 
Park, Ill., recently purchased Olson's 
Office Supply, Forest Park, Ill. 


Detroit Firm Opens New Unit 


Gregory, Mayer & Thom Co., 
Detroit office supply firm, has estab- 
lished a data processing division in a 
further expansion of its office serv- 
ices. The division, which will be 
headed by CARL MAYLAND, formerly 
of Manufacturers Electronics Service 
Corp., will be housed at the main of- 
fice at 41 Cadillac Square. 


Machine Dealer Honored 


WILBUR E. WALKER of the Walker 
Co., Wichita, Kans., was named as 
the second dealer in the United States 
to join the “Million Dollar Club” of 
the Victor Adding Machine Co. 

As of December, the Walker Co 
sales of Victor adding machines and 
calculators totaled more than one mil- 
lion dollars 
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Royalmetal Opens New Plant 


This new plant in Michigan City, 
Ind. is the first phase of a long-range 
building program designed to in- 
crease the productive capacity of 
Royal Metal Manufacturing Co. The 
installation includes 150,000 sq ft 
of factory space and 19,000 sq. ft. of 
offices. It will also house Royal's re- 
search center 

The new plant contains the latest 
metal fabricating machinery, mate- 
rial handling equipment, and auto- 
matic plating system 

An open house attended by more 
than 250 dealers was held on Sep- 
tember 25. Richard O. Ristine, Lt. 
Gov. of Indiana, in an address to the 
group hailed the plant as a stimulus 
to the economy of Michigan City in 
particular and to the state in general. 


New Discount Policy For Howe 


A new dealer trade discount policy 
on all of its Standard, CustomLine 
and Leader Line folding tables has 
been announced by Howe Folding 
Furniture, Inc 

Dealers can obtain catalogs and 
new list prices by writing the company 


at 1 Park Ave., New York 16, N. Y 


TOMDA To Host Dealers 


On March 23 and 24, 1962, the 
Texas Office Machine Dealers Associ- 
ation will host, in Abilene, a regional 
meeting of dealers over a wide area, 
covering Texas, Oklahoma, Arkansas, 
Louisiana and New Mexico 

In addition to the dealers, TOMDA 
is inviting the local public to view the 
displays and special invitations are go- 
ing out to the commercial departments 
of two colleges, one university, three 
senior high schools and four business 


colleges 
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NOW !... PICK UP MORE LOCKER 
BUSINESS WITH LESS BOTHER! 


Offer up to 112 different combinations of 
types and sizes...we'll deliver in 1 week! 











Now fill orders fast with a wide selection of styles, 
sizes and door arrangements on a one-week deliv- 
ery basis. Or, from a minimum of non-duplicated 
stock. 

Here’s the plan 

You choose between building your own compact, 
minimum, interchangeable stock, or using our fast 
delivery service. 

We now package, in two separate cartons, 6 pop- 
ular locker models as either single units or 3 units 
per set. 

Carton 1: includes all body parts. You choose size, 
flat or slope top, in a single or 3-locker package. 
Carton 2: includes doors and frames in the size and 
style of your choice—with or without legs. 

New low prices 

Because we are producing lockers in larger quan- 
tities, with improved production techniques, some 
locker prices have been substantially reduced. 
Here’s a practical locker plan geared to your sales 
_. . there’s nothing like it in the industry. Write 
for complete data now! 


ALAN WOOD STEEL COMPANY 
PENCO DIVISION 


428 Brower Avenue, Oaks, Pennsylvania 











These Class A shares are being sold 

to the general public by a group of investment dealers, 
including the undersigned. The offering is made 

only by means of the official Prospectus 


Not A New Issue 


} 200,000 Shares 


Swingline Inc. 
Class “A” Stock 


($1.00 Par Value) 


» Price $41.50 per Share 


You are invited to ask for a Prospectus describing 

these shares and the Company's business. Any of the underwriters, 
including the undersigned, who can legally offer these 

shares in compliance with the securities laws of 

your state will be glad to give you a copy 


Paine, Webber, Jackson & Curtis 
Bache & Co. Blair & Co. 
Francis |. duPont & Co. 
R. W. Pressprich & Co. 
William R. Staats & Co. 


Walston & Co., Inc. 


A. C. Allyn and Company 


ncorporated 


H. M. Byllesby and Company 


(Incorporated) 


Hallgarten & Co. Hayden, Stone & Co. 


Shearson, Hammill & Co. 


September 28, 1961. 








What more can anyone ask for . except big profits 

. and Major Metalfab offers you BIG profits, too! Our 
coin counting, bank and cashier equipment, engraved 
formica and plexiglas signs (name plates, directional, 
illuminated), bulletin boards, perpetual calendars, litera- 
ture racks, and many more items—all priced to sell and 
give you an excellent return. What's more—Major Metal- 
fab offers fast, dependable service from highly-skilled 
Personnel . PLUS A CATALOG THAT WORKS FOR 
YOU. Write MAJOR METALFAB and find out how you 
con make BIG profits from Major's quality products, 
reasonable cost, and BIG RETURN no obligation, of 
course! 


MAJOR METALFAB, INC. 


Mail Coupon Today! 


People and Events . . . continued 


Shrex Opens New Division 


Shrex of Fort Wayne recently opened 
its new Office Equipment Planning 
Division on the ground floor of the 
Landmark Building, Fort Wayne, Ind., 
which is being operated in addition 
to the main Shrex office at 712 S 
Clinton St. 

The large showroom in the Land- 
mark Building has been divided into 
model office settings, illustrating not 
only office equipment, but wall, ceil- 
ing, and floor treatments to comple- 
ment the office equipment. NORMAN 
Cook, with Shrex for ten years, is 
in charge of the Planning Division. 
Davip SHIRMEYER is serving as office 
interior designer for the firm. 








Name Change Announced 


The Dorner-Wise and _ Central 
Washington Office Supply Co., Moses 
Lake, Wash., has changed its name 
to Hutchinson's. There is no change 


in ownership or personnel. 


Apsco Sales Office Moves 


The New York sales offices of 
Apsco Products Inc., manufacturers of 
pencil sharpeners, recently moved to 
450 Seventh Avenue, New York 1, 
N. Y 


New Address For Hazel 


Hazel County Record Binders has 
moved to 1200 §. Stafford, Washing 
ton, Mo 


Standard Office Supply Moves 
The Standard Office Supply Co., 


Inc., has moved its office and show- 
rooms to new and larger facilities at 
943 W. Genesee St., Syracuse, N.Y 


MAJOR METALFAB, INC. 
P. O. Box 3323 « Merchandise Mart + Chgo. 54, Ill. 


SHOW ME how | can get BIG PROFITS from Major's 
fine line. Send me a sample catalog and Confiden- 
tial Dealer Discount Price List. 


Name 
Company 
Street 
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Yale Filing’s New Office & prion 


The Yale Filing Supply Co., west coast division of 
Smead Manufacturing Co., recently completed transfer 
of its offices and factory to a new building in Los 
Angeles. 

Yale’s new address is 6865 E. Washington Blvd., Los 
Angeles, Calif 


Royal Reaches 5 Million Production Mark 


The five-millionth Royal portable typewriter was 
produced at the Royal McBee plant recently. 

Among those on hand as the historic Futura model 
typewriter came off the assembly line were W. H 
BECKWITH, vice-president in charge of the appliance 
division of Royal McBee, and KENNETH C. BEGG, 
general manager of the Springfield plant. 


British Association To Publish Journal 


The Stationers Association of Great Britain and Ire- 
land has decided to publish its own official journal, 
beginning early in 1962. It will be called the “New 
Stationer 





AC-THRU PROFIT PAIR 


Just 2 in the fast selling, 


profitable C-Thru line 
C-THRU AT-8 


ADJUSTABLE 
TRIANGLE 


Traces any angle from 0 to 90° 
Offers more features at less 
cost than any other adjustable 
triangle. Clear eye-ease plas- 
tic. Openings for drawing cir- 
cles. Tapered %4” spaced holes 
for division of any line into 
equal parts. 


C-THRU G-150 
DRAFTSMAN SET 


5 useful items for profes- 
sional or home use in 
colorful box. T-Square 
calibrated in 16ths and 
centimeters, accurate pro- 
tractor, French curve and 
2 triangles comprise the 
et. Only $1.50 list. 


ei 


ETHIAL Kale lompany 


HARTFORD CONN 
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“execappeal” 


From the aspiring young executive to the 
corporate head — each takes pride in the 
appearance and comfort of his office. Bent- 
son’s matchless beauty and design efficiency 
can inspire this pride... pave the way for 
better job performance. 


Every feature is functional with lasting de- 
pendable service. Including the appealing 
color decor. Bentson reflects nearly 50 
years of providing quality steel office fur- 
niture that “really gives” and continues to 


“give” — year after year. 





Office contentment can 
be planned. A Bentson 
catalog is the begin- 
ning. Competent Bent- 
son office engineering 
will do the rest. 





BENTSON MFG. CO. 
650 Highland Ave. Aurora, lil. 


TWinooks 7-9237 








W-2 FORMS 
Approved Federal, State and City 


wage-tax reports for 1-write oper- 
aioe | Menon the Move 
matic. Also IBM Continuous, mar- 


ginally punched; and State cards. 


STOCK FORMS 


Se Invoices, bills of lading, purchase orders 
reply messages, etc. You take the order, 
we fill it in your name, 
Forms imprinted or plain. 
PROMPT SHIPMENT MILLIONS OF FORMS 
ALWAYS IN STOCK 


Excellent profits—write for PROFIT-PLAN 
now! Serving the trade coast to coast! 


APEX S « 99 Hudson Street 
Business Systems New York 13, N.Y. WA 5-4050 





Robert Wendling Charles Hathaway 


“My own brand carbon paper & iaeEae? Promotion of ROBERT L. WENDLING to vice-president 
——— and general manager of the new Hamilton Cosco, Inc., 
‘Sure, lots of smart stationers sell under their plant to be built at Gallatin, Tenn., was announced 
own name. Plenty of profits ... and prestige.”’ recently. At the same time, CHARLES W. HATHAWAY 
“Don't I have to order big quantinieee” was named to succeed Wendling as director of purchas 
ing at the company’s headquarters plant in Columbus 
‘Not at all. Minimum order for carbon paper is Wendling has been a vice-president and director of 
only 50 boxes. For ribbons, only one gross.” Hamilton Cosco since 1958. In his new post, he will 
direct construction of the Gallatin plant, as well as be 
Eaton Allen offers you top quality carbon paper, ribbons, in charge of all plant and office operations, including 
ome) Ienprleted Gin aaue aa name, Younes marketing for the company s office and upholstered 
will appreciate the savings... you'll appreciate the profit. furniture division. He will also supervise the division's 
Why not write Samay %er ee move to Gallatin from Columbus 
[3 EATON ALLEN CORP., 170 Tillary Street, Brooklyn 1, N. Y. Prior to joining Hamilton Cosco, Wendling spent tive 
years with the S. S. Kresge Co. in stores at Vincennes, 
- : ee aoe Lansing, Mich., and Buffalo, N. Y. Since 1959, he has 
SPECIALIZED SERVICE been president of the Columbus Redevelopment Com 
mission, resigning a month ago when it became appar 
be the Office Machine Dealer nt the Wendling family would be moving to Tennessee 
in 1962 


ae FUTURISTIC elas Hathaway, the new director of purchasing for the 
‘ rey Va 4) 3 Tools Columbus plant, has been with the company since 1948 


as purchasing agent. Prior to joining Hamilton Cosco, 


Platens Shop Equipment he spent six years in the purchasing department of Cum- 


mins Engine Co 





and Office Machine Rolls Supplies 


AMES SUPPLY COMPANY 


HOME OFFICE: 564 WEST RANDOLPH ST. 
CHICAGO 6, ILLINOIS 


BRANCHES AND AGENTS IN PRINCIPAL CITIES 


STAND-B THE VERY BEST VALUE ’ 
IN COPYHOLDERS i 

@ Patented Knee-Action Grippers 
Hold All Copy Securely 











Courtney Reeves Donald Williams John Fearing 


Changes affecting executives in three regional offices 
of International Paper Co.’s Fine Paper Division have 
been announced by L. E. GRAHAM, division sales man- 
19er 

CourTNEY H. Reeves, JR., formerly regional man 
iger at Cleveland, has been promoted to assistant man- 





iger of merchant sales in the division’s New York head 
juarters. Reeves joined the company as a salesman in 
1958 
DONALD S. WILLIAMS, a salesman with the company 
a since 1954, succeeds Reeves as acting regional manager 


Carbons Ribbon 


1,N Y¥. * Cable CURTYOUNG if Cleveland 
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JOHN B. FEARING, who has been serving as a sales- 
man in the Atlanta regional office, was transferred to 


the San Francisco regional office and promoted to as- N EW! 
: Mi 


sistant regional manager. He joined International Paper 


as a sales trainee in 1950 and had been assigned to the improved channel 
Atlanta office since 1955 anodized (no-smudge) 
aluminum edge 
drawing boards 


7 sizes at reduced prices! 


Made of the same fine grade of smooth sanded select lumber 
as in all ANCO boards, for cleaner more accurate drawings. 


SIZES: LIST PRICE 
No. 710M-1 12’x17” $2.00 
No. 710M-2 16x21” 2.95 
No. 710M-3 18x24” 3.85 
No. 710M-4 20x26” 4.45 
No. 710M-5 23x31” 5.80 
No. 710M-6 24”x36” 7.25 
No. 710M-7 31x42” 11.65 


Bob Moore Lee Emery 


Four district manager appointments have been an 
nounced by the Globe-Wernicke Co. 
According to RoBerT W. SpPROTT, \ ice-pre sident 








Available through Art Materials, Drafting Supplies and Stationery Dealers. 


sales, equipment division, they are: 

W. L. “Bitt” Boso, who will headquarter in Rich 
mond, Va., and service an area including Washington, 
D. C., Maryland, North Carolina, South Carolina, and 
portions of Georgia, Pennsylvania, Virginia, and West 
Virginia. Boso was formerly with the Cincinnati home 








office of the Globe-Wernicke operation. 
Lee F. Emery of Madison, Wis., who will service 


an area including Minnesota, Nebraska, North Dakota, ty ae ee. Upholstered Furniture of 

South Dakota, Wisconsin and portions of Iowa and y Distinction For Offices, 
ul 

Hotels, Institutions 











Michigan. Emery was formerly associated with a Globe 

Wernicke dealer . 
JoHN M. Homer, formerly district sales manager = Write For New 

for G/W’s equipment division in the North Central : 

territory, who will move to Cincinnati as district manager 

for portions of Illinois, Indiana, Kentucky, Ohio, Ten 


nessee and Virginia modernize INC. 


Ropert B. Moore of Corry, Pa., who will serve 





the states of New York and Pennsylvania. Moore comes _ 
to the company with a background of many years ex- Show — Recommend — and SELL the Leader: 
perience in the sales of business equipment. 
HAROLD J. MOYNAHAN has been named director of BEACH Books 
the dealers’ sales division of Consolidated Business Sys- | 
tems, Inc., it was announced by J. WILLIAM PIERCE, e 
president MOST Complete, Sturdy, 
Moynahan will be in charge of company sales to the and Easy to Use . . . for 
trade and will franchise new dealers and jobbers | the DETAILED expense 
throughout the country records needed to protect 


In his new capacity, Moynahan will also direct the TAX deductions. 


company’s stock forms division. Pe 5 Ry Be 


He was formerly vice-president of sales and director that builds sales 


of Rogersnap Business Forms, Inc. He was also sales ——— 


manager for Logan Business Products and manager of BEACH PUBLISHING CO. 
sales promotion, dealer division, for the Philip Hano Co 19829 W. McNichols, Detroit 19, Mich. 
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Men on the Move 


Baltimore Business Forms, Inc. has announced the 
elections of CHARLES D. Woop and PAUL O. WILSON 
as vice-presidents. Wood is responsible for the finance 
and administration division and Wilson manages the 





manutacturing division. 

Wood joined the company as executive assistant in 
March. In May he was appointed manager of finance 
and administration 

Wilson formerly managed business forms plants in 
California, Oregon and Mexico. He has more than 25 
years of business forms manufacturing experience and 
joined Baltimore Business Forms as manager of manu 
facturing in April of this year 


JOHN J. Murpuy has been 
appointed national service manager 
for Photek, Inc., recently formed 
Textron subsidiary in the office 
copying equipment materials and 
supply field. He will be respon 
sible for developing and supervising 
the new company’s machine main- 
tenance and service program on a 


hn Murph 
Jo a ta national scale 


A new, graceful look... Murphy is former Acting Branch Manager for Pho- 


a new standard of comfort tek’s New York office. He came to the company from 
Minnesota Mining & Mfg. Co. where he held a super 


- SENG'S visory position in field sales and service administration 
with new | 





Verti-Spring Posture Control PPT PVMEL le (amy Tk 


Here’s a chair control that is not only a new idea : 3 
and different in appearance, but is a better de Finest quality, low cost pocket seals 


vice — better in every way. used by Architects, Clergymen, Gye 


It looks right the 3”-high control unit hides Corporations, Engineers, Fraternal 4 rem eae 
under the seat; the vertical tension spring blends Organizations, Lodges, LEGAL 


into the slim-line silhouette. Adaptable to single Notaries Public and Sur- IMPRESSION 
post and hairpin backs. veyors. 
It sits right — the long pivot arm gives a float 
ing action and the back is adjustable for height: Make beautiful raised 
nylon bumper cushions the rear stop. letter, tamperproof, per- 
It wears right the Verti-Spring control has manent impressions on 
been exhaustively tested, is readily adjusted and various types of docu- 
has a durable nylon bushing. ments and legal papers. 
For easit laste! 
sales, ask your mai 3 die sizes to suit most every possible 
ufacturer to show you use. Dies are interchangeable permit- 


is ; hair | i . - 
his new ae ting lifetime of use. 
featuring the Sen 


Verti-Spring post . 
desi i When ordering pocket seals be sure SUPPLIED 


— © to specify LEGAL POCKET SEALS. wea 

Control FREE 
Liberal, profitmaking discounts. Selec- PERSONAL 

THE tion of sizes and styles plus guaran- POCKET 


teed quality. CASE 
— Lae N CS CONSOLIDATED STAMP MFG. CO., INC. 


C @] Mw PA N CHICAGO AND LOS ANGELES CHICAGO+ DALLAS+ LOS ANGELES* NEW YORK CITY* SPRING VALLEY, N.Y.e TORONTO 
General Office: 1450 N. Dayton St., Chicage 22 
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W. T. Quinn, Jr. has been ap- 
pointed store and merchandise man- 
ager for the Stan Antonio, Tex., 
store of Maverick-Clarke, at 215 E. 
Travis St. 

Quinn has been associated with 
his father, W. T. QuINN, SR., in 
the office supply business in Vic- 

7. T. Quinn, Jr. toria, Tex. for the past 13 years. 


JOHN L. Paice, national sales 
manager of the Waterman-Bic Pen 
Corp., announced the appointment 
of Eric ROBERTS as district man- 
ager for the Eastern Pennsylvania, 
New Jersey and New York District. 
Roberts was, for two years, the 
company sales representative for the 
Boro of Brooklyn and Bronx and 
Westchester County 

Other company appointments are the promotion of 


Eric Roberts 


JACK SCHIFFMAN from retail salesman to sales repre- 
sentative for Brooklyn, and the addition of Westchester 
County and Boro of Bronx to the sales territory of BIL! 


SALT pr sently covering Long Island. b a RN A N 


Stanley Werkman & Associates, Boston, Mass., has 


added four new members to its New England area staff. 
MILTON R. Lawson will handle sales and engineering; EX t RA 10 
Hy Zest, dealer sales; IDA COHEN, contract sales and 0 


color coordination; and JACK DENNIS, drafting and 





steel erection 


ee 7" on brief covers with 





new LARGE size Amberg s “Combined 
INGENTO TRIMMER Order Basis” discounts 


e Cuts 36” Sheets 


¢ Foot Operated “Hold Down" Bar This extra 10% is money in your pocket — 
e Heavy Duty extra profits earned because you're a careful 
buyer. And the extra 10% discount can be 
earned on your complete order . . . . including 
any of the almost 1,000 items offered by Am- 
berg: file folders, filing supplies, files, albums, 


record cases, and many others! 


At last—a 36” cutter for . . . 
in aan aie See your Amberg representative or write di- 
framers, factories, shipping ee ° ° 
sone, bine Belek houses, rect for full pricing information. And be sure 
etc. Will cut mat board, | " J 

show card, corrugated, ace- to ask for your free copy of Amberg's big 
tate, and hundreds of other | 


materials. profit-packed 1961 catalogue! 


Sales Representatives 

M. G. Patterson Wm. P. Corbett Joe M. Davis Co. 
3710 Grosvenor Charleston Village 170 N. Robertson Bivd. 
Cleveland, Ohio Phoenixville, Pa. Beverly Hills, Calif. 
Martin M. Moldow Assoc. Harry Tehan, Jr. Harry B. Gorline 

401 Broadway P.O. Box 2762 930 Sutter St. 

New York 13, N.Y. Jacksonville 3, Fla. San Francisco, Calif. 


IDEAL SCHOOL SUPPLY CO. Hil - ee eo ee 
Kankakee, Ill. 


8318 S. Birkhoff Avenue e Chicago 20, Ill 
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CONSUMER ADVERTISING 








el 








HELPS MAKE 


RITE-LINE copyvuoiper 
A READY SELLER... 


sf 9.5 BESIDES: 


@ It's an excellent door opener for new business 
TAX EXTRA 











@ Has an outstanding price advantage 


@ Requires no service 
@ Takes all widths of copy up to 20 inches 


@ The Line Magnifier is available as an extra 











And RITE-LINE Corporation does not compete with its 
dealers. For full particulars, discounts, etc., write to: 


RITE-LINE CORPORATION, 4209 39th Street, N.W., Washington 16, D. C. 


KEW 


Wy, 
RY 


(« 
« 


I, 
A 
Ky 


: 
= 
SD) 


NX 


You'll find... 
“THE CROWN LINE” 
OF DATERS 
CLINCHES THE 
EXTRA SALES! 
guaranteed to 
outlast any 
competitively 
priced stamps 
on the market. 
Send for information 
on our complete line 


today! 
R. A. STEWART AND CO., INC. 
80 Duane Street + New York 7, New York 





Men on the Move 


Robert Hazlett 
Western Reserve University, both as an instructor of 
economics and working toward an MBA degree. 


writing 
Louis M. BRowN, president. 
Bohlin joined Eberhard Faber in 1929 as an assistant 


ntinued 


» €¢ 


ROBERT N. HAZLETT was recent- 
ly appointed administrative assistant 
to the general manager of the busi- 
ness machines division of Fairchild 


Camera and Instrument Corp. 

Prior to joining Fairchild, Haz- 
lett was associated with the Harris- 
Intertype Corp. where he was as 
sistant to the director of marketing 


He is currently associated with the 


The board of directors of Eberhard Faber, Inc. has 
ected Eric Q. BOHLIN executive vice-president of the 
it was announced by 


instruments company, 


in the merchandising department, his first job. 
For the past eight years he has been vice-president in 


charge of manufacturing and a member of the board 
of directors. He also served as merchandising manager, 


assistant plant superintendent and as general plant su 


perintendent 
WiLLiAM G. HERKEs has been appointed director of 


marketing, a new post, by Pickett & Eckel, Inc., and af- 
filiated companies 
Herkes will headquarter in the Pickett sales offices, 


i2 S. Dearborn St., Chicago, IIl 


TO WORK! SHOW 


PUT YOUR WALLS 


Claridge Chalkboards 


and CORK BULLETINS 


FULL LINE OF STOCK SIZES 


in many colors and sizes. 


PROFITS FROM WALL SPACE... 


GOOD TURNOVER, too! 
4 stock of chalkboards 


corkboards consumes little 
storage space yet pays big 
profit. Your walls are your 
display area. Every custome 
entering your store has need 
in his office or plant for one 





Chalkboard, 3’x5' with 


Duracite 
sotin aluminum frame. Many sizes 
of these units. 


[hese quality boards come 


AMERICA’S LEADING PRODUCER of FINE 
CHALKBOARDS for SCHOOLS & OFFICES 


Claridge is pioneer 
developer of major 
advances in styling, 
colors, trim, no-glare 
surfaces. Tremendous 
production for schools 
assures you know-how, 


and volume economies. 


Cabinet bulletin boards 


with hinged door & lock 
\ 


\ 
——— 
Series 46 cH 


Reversible 
Chalkboard 


Top quality. 


Send 
for CATALO 


G, 
DETAILS, DISCOUNTS 


HARRISON, ARKANSAS 


Claridge | 


Claridge Products and Equipment, Inc 
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ELMER B. GLASMEIER has been 
appointed manager, government 
sales division of the Globe-Werni- 
cke Co., according to R. W. DORE ART BA COLORS eT a Quality 
SPROTT, vice president-sales, equip- 5 ; 

3 TEMPRA 


ment division. 


Prior to his new appointment, 15 That WON’T 
Glasmeier spent eight years in the BLEED 
; ’ 


; . dealer service division of the G/W 
a sales department. In his new posi- | | 7 CHIP OR 
tion he will be responsible for sales of G/W equipment ; 
ind systems to all branches of the federal government. 





WILLIAM J. Horn, formerly with C. B. S. Electronics 
in New York City, has been named merchandising 
manager of the B. F. Goodrich Co. consumer products 
marketing division responsible for advertising and pro- 
motion activities, it Was announced by WILLIAM A 
DrisLER, JR., division vice president. 
Horn will make his headquarters at 300 Park Ave., 
offices of the company’s consumer products marketing | Duro colors are water resistant when dry 


group = easy and safe to use. Will also adhere to 
vinyl and acetate 


Appointment of Davip C. Horton, JR., as branch . oe —— e . free 
manager of the New Haven office of Elliott Industries, 1% Gates i aiden aaah 
Inc., was announced by Francis D. WHITING, vice- ae ’; 
president of marketing 

The New Haven office is responsible for sales and 
service of Elliott data imprinting equipment in Connec- 
ticut and western Massachusetts. 

Horton started his sales career with Elliott in the 


Boston sales office in 1960 


Subsidiary of Duro Decal Co., Inc. 
1834 Juneway Terrace Chicago 26, Illinois 


in Wood Office Chairs... 
JASPER SEATING HAS THE LINE! 


i” Now... > | MODERN 
a Wood 'n’ Metal SCANDINAVIAN 
Chair to Match 
Newest 
Metal-Frame Desks FUNCTIONAL 











TRADITIONAL 

















A perfect match to the ultra-modern desks that feature metal 
framing of modular wood pedestals and units. Aluminum frame 
and base reinforced with steel for strength. Choice of silver, 
brass, or bronze finishes at no extra cost. Color permanently 
anodized into the aluminum. Arms and rails are Genuine Wal- 
nut, finished in your choice of Jasper Seating Company finishes 
at no extra cost. Richly upholstered in Elastic Naugahyde or 
Mansfield, Elastic Naugalite, Top Grain Leather or Gros Point. 
Polyfoam seat and back, with seat suspended on rubber 
webbing. 





One of 113 chairs 


to meet every style A RAFTSMAN Cuairs 


No. 5000 and functional need 


Executive Swivel Chair for office, school, by JASPER SEATING COMPANY 


library, cafeteria, Jasper, Indiana 


No. 5000UA — same styling ad a 
and courtroom. 


with upholstered arms 
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$pellg the profits 
you make with 


MSS | F-Shelf 


first and foremost in its field 
with 3 fast selling series to 
solve every filing problem! 


i 


\ nT 
4 


3 


SERIES (short depth- 
economy series) 
Maximum filing 
economy in letter 


SERIES 
(Open Type Series) 
Offers maximum 
filing space, maxi- 
mum space saving. 


SERIES 
(Door Series) 


Where maximum 
record protection 
from dirt, dust, or legal size with 
water and fire is a 3” frontal over- 
the factor. hang. 


All Units Available in Letter or Legal Sizes 
— 30” to 36” Widths — 7 to 10 Openings 


Exclusive VS features include: 


FINGER TIP COMPRESSORS 
r Positive lock 
wy cs ing 


© Free movement 


© Fully adjustable 


Lightweight patented Drop Doors 
Face mounted Reference Shelves 


plus National Advertising that 


tells the VS Story to millions 
of your customers in 


Write for new big four-color 
catalog and full details. 


Men on the Move 


W. B. “Buppy” Brown, former 
pro-football player, has become an 
associate of R. W. Silliman & As- 
sociates of Richardson, Tex. He 
will cover the states of Texas, Okla- 
homa, Arkansas, Louisiana and 
New Mexico 

Brown was formerly associated 

W. B. Brown with the Eagle Pencil Co. 

Arno Adhesive Tapes, Inc., has announced two exec- 
utive appointments. 

ROBERT P. BOLLES has been named merchandising 
manager for the firm. Bolles has been with the company 
for four years and was formerly products manager. 

THEODORE R. WoopFIELD, formerly project engineer 
for Arno, was named director of research. 
Woodfield has been with the company for three years and 
is a graduate of Purdue University 


assistant 


The Ideal School Supply Co. has announced the ap- 
pointment of Bop STRATFORD, III to represent the com- 
pany in the states of Texas, Oklahoma, Arkansas, Loui- 
siana and Mississippi 


DONALD BELL has been promoted to manager of the 
office machines department of Koch Bros., Des Moines, 
Iowa. He has been with the firm for the past three years. 


e Anchors Typewriter Firmly 


Millions of microscopic suction 
cups in the surface eliminate 
slippage, the greatest source of 
annoyance to typists. 

Reduces Noise Acts as an 
acoustical base . . . absorbs noise. 


Lessens Fatigue 


e Increases Speed and Accuracy 





*Unda Wunda is a trademark 
of the Enor Corp. 


55 Woodbine Street 
Bergenfield, New Jersey 


Standard and Electric sizes — eggshell, 
tan, green, gray colors 


ENOR CORPORATION 


AR) | ee od | | | Om 


105 Chambers Street @ New York 7, N.Y. 
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NEW YORK 


We are all mighty proud of the progress of MARTIN 
MoLpow as he moves up the line in the hierarchy of 
NSOEA. At the Chicago convention, Marty moved up 


to the vice-chairmanship of the Field Division and he 


can be assured of the fullest support from his innumer- 
able friends. Good luck, Marty. 

It is with great sadness that we report the sudden 
death of RUDOLPH MeyER, formerly of the Jackson 
Stationery Co. In the 36 years he served that firm, he 
endeared himself to countless people both in and out 
of the industry. He will be sorely missed by all who 
had the privilege of knowing this outstanding gentle- 
man. 

HuGH MorGAN, chairman of the NOFA show at the 
New York Coliseum in April, reports that sales are 
coming along at a fast rate, and advises prospective ex- 
hibitors that the choice spaces are rapidly disappearing. 
A word to the wise 


Milton Stone 
320 Broadway 
New York, N. Y 


GREAT LAKES 


BENNY ALLEN, the popular Venus Pen & Pencil Co. 
representative, is leaving this area to make his home in 
Miami, Fla. In Benny's honor, the October business 
meeting of the Great Lakes Travelers Club was des- 
ignated Benny Allen Day. Luncheon was served at Tof- 
fenetti’s Monroe Street Restaurant. Many of Benny's 
friends from both the retail and wholesale trade at- 
tended this event again establishing beyond question 
Benny's popularity and the good wishes which accom- 
pany him 


Russ RAGAN of American Pad & Pencil Co., and his 
better half ‘‘Jo’’ have returned from a 7,000 mile vaca- 
tion trip through northwest U.S. and parts of Canada 
The entire trip was made by train and boat, however, 
‘Jo” insists that from force of habit, Russ continually 
helped drive the trains forward. 


At the last G.L.T.C. golf tournament, the Krumwiede 
standing prize of $100 for scoring a hole in one, was al- 
DrEMPSTER PASSMORE missed the hole in one 
by less than 2 inches. Dempster is recovering nicely 
from the shock of almost collecting the prize and Friend 
Krumwiede is surviving the shock that he almost parted 
with 100 pieces of the coin of the realm. At the same 
golf tournament, Joseph Dixon Co.'s BiLt Rocco was 
a near casualty. He was beamed on his bean by a golf 
ball. Neither Bill’s head nor the golf ball were in- 
jured and good old Bill is as normal as he ever is. 


most won 


Gary Office Supply Co. of Gary, Ind., is moving to a 
beautiful and modern new store on downtown Broadway 
in Gary 


The Great Lakes Travelers Club apparently has more 
athletic stars than Heinz has beans. FRANK Moore, the 
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LOOK WHAT 
with 


YOU CAN DO 
SORTKWIK 


F to STEP UP SALES 





OPEN NEW ACCOUNTS 





The fingertip magic to handle 
papers faster, SORTKWIK 
makes an intriguing ‘‘door 
opener”. Easy to carry half a 
dozen in pocket and demon- 
strate on the spot. Gives new 
lift to sales approach by show- 
ing something “new and dif- 
ferent’. 


BUILD REPEAT SALES 








Re-orders frequently double or 
triple as use of SORTKWIK 
extends throughout customer's 
office. Turnover is 3 - 4 times a 
year. You sell by the gross as 
your customer discovers the 
time-saving advantages of 
SORTKWIK. 


SALES 
One dozen box of SORTKWIK 


quickly converts into attractive 
counter display. Takes only 
4%" x 642" of space—ideal for 
check-out counter to stimulate 
impulse buying. Smart, new 
design is colorful attention get- 
ter On your Counter. 


TIE-IN ADVERTISING 


Newspaper mats and stuffers 
are available at no cost to tie in 
with continuous magazine and 
direct mail advertising that is 
creating new customers for 
SORTKWIK every day. Get 
your share of this steady repeat 
business that keeps your cus- 
tomers coming back again and 
again. 


Everytime you sell Sortkwik, 
you have a steady customer 
throughout the year. SORT- 
KWIK retails at 50c each, $6.00 
per dozen. Write for price 
list or ask your jobber 
about SORTKWIK today. 


LEE PRODUCTS COMPANY 


2738 Lyndale Ave. So. « Minneapolis 8, Minn. 





Modern as tomorrow! | Regional Notes . ... coutioned 
.Priced for today’s budget! 


Sanford Ink man with his partner BILL KILLEY won the 

kx Ri H)}¢ ‘HR Chicago District Tennis Doubles which finds Frank 
bouncing as high as a good tennis ball 

Ati. \ CW MARTIN PENDERGAST of the Pendergast Office Sup- 


ply Co., Skokie, Ill., and Dick KALLMAN of Burgess 


- I BE RG | A Soy con Anderson & Tate of Zion, IIl., ‘cat both left the hos- 


pitals and returned to their homes and are recuperating 


CHAIRS | |e 


CARMEN FLato of Victory Co., Chicago, was stricken 
with illness while vacationing in Colorado but is recov- 
ering and expects to return to Chicago very shortly. 


The ever smiling Mike DuGAN of Dugan's Office 
Supply and Equipment Co., Lansing, IIl., is again ex- 
panding with a new store to open in Harvey, Ill., at an 
early date 


Jack Lyons of Lyons Stationery Co., Chicago, has 
recovered from his recent illness and was much in 
evidence at the NSOEA Convention 


Christopher Malo» 
7001 N. Clark St 
Chicago 26, Ill 


No. 3001-4 STACK CHAIR MIDDLE ATLANTIC 


= Black or Chrome steel legs *S 


The scene was Richmond, Va.; the time was 4:10 
p.m. on September 12, 1961; the place was Bainbridge 
one Virginia on North Boulevard Av. 
THEM! ee ; Entering the front door, I was waved on to the rear. 
. for 
safety 


Curved and shaped to body contours, COMPARE THEM ALL. . . YOU'LL CHOOSE 
Krueger's Fiberglass chairs help 


raise the standards of seating comfort — More and more dealers 
zs choose VALCO lifetime 
accessories . . . with the 
any room setting. You can tell a VALCO line they can 
Krueger chair by its rich, smooth finish — offer beauty and durabil- 
ity at a competitive price 


add colorful warmth and beauty to LIFETIME ACCESSORIES 


free from seat bumps", because the 
leg attachments are molded-in as an <S) 
integral part of the one-piece fiberglass No. 75S — : 
body. These chairs offer seating Sand Urn 
flexibility, too, because you can stack 
or gang them (Model 3001 and 

No. 3201 ARM CHAIR mix or match their softly hued decorator 


a No. 605 
Black or Chrome steel leg: colors of Sand Beige, Shell Coral \ j Smoking 
Evening Gray, Turquoise and Parchment Stand 

VALCO’s lifetime acces- 


UNSURPASSED FOR DURABILITY... sories achieve beauty as 
a result of an artistic com- 
q ‘ bination of function and 
indestructible, is color permanent and form. Durability is pro- 
cleans like new. The strong tubular vided by combining tough 
nie en : steel and the finest alum- 
steel legs are wobble-free and built to inum alloys. VALCO’s 
popular prices are the div- 
are terrific... and priced far below idends of modern produc- 
what you'd expect to pay for such tion research and meth- 
ods. For lifetime acces- 
sories, choose VALCO — 
there’s NO comparison! 








Krueger Fiberglass is virtually 


last a lifetime! In short, these chairs 


permanized quality 


White for colorful new 


No. 3101 SIDE CHAIR descriptive brochure showing 


Black or Chrome steel legs actual Fiberglass colors sate ) 


1311 ANN AVE., ST. LOUIS 4, MO. phone PRospect 6-2660 
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Seventy-two thousand square feet of space and the sight 
of three gentlemen working laboriously greeted me. 
They were clad in bermuda shorts, carpenter’s apron 
and with hammer in hand. They were building shelves 
for Bainbridge’s new wholesale division. 

ARNOLD JOHNSON, president of Bainbridge-Mary- 
land, continued to hammer as I said ‘Hello.’ PELLEM 
VALENTINE, Bainbridge’s Virginia representative 
nodded a hello and promptly drove an eight penny nail 
into its final resting place with one blow. FRANK SHEAN, 
Oxford’s representative greeted me with his usual 
cordial friendliness 

The area echoed with hammers pounding and energy 





being expended by determined men. 

Looking around, I decided to take my coat off and 
pitch in but (and I can't say I'm sorry!) it was by then 
4:30 and quitting time. 

This scene just described was typical of three weeks 
preparation for the opening of Bainbridge’s new whole- 
sale outlet in Virginia. I was proud to witness this event. 
I had before me definite evidence of uninterrupted 
growth which is taking place in our region. 


Kevis I O'Gara 
Philadelphia Bours 


P/ ff dé lt Pia Pa 





MIDWEST 


Once in a while a news item pops up that allows us 
to digress from the usual business coverage we are ex- BUNGEE 
pected to give in the midwest area. This month we have : 
such an item to cover the very situation of which we 
speak. It concerns one JACK LANG, All Steel Equipment 


on profil 


representative in Kansas City. Jack shot a hole in one, | ° / 7 
on the tenth at Santa Fe Hills Country Club ..... buile i 
Tennis, anyone? 
After fifty years of business at 307 S. 17th St., Oma- 
ha., Nebr. Omaha Stationery Co. will move sometime 
after the first of the year. A volume in the history of 
our industry and Omaha could be written about and 
around this organization. No office supply representa- 
tive, peddler, drummer, salesman, call him what you will 
is worth his salt until he has made his initial call on the 
sage of Omaha, Ruby JOHNSON — and that is a 
compliment. Rudy looks today about the same as he did 
forty or forty-three years ago when he and Tep LERCH- 
NER bought a partnership, with H. M. GOULDING, in . 
Omaha Stationery Co. Mr. Lerchner passed away a few is the reason more dealers are selling, 
years ago and now his son Jor is a partner in the firm. | more customers prefer Barkley - 
Two years ago Rudy's son Tom joined the company Plastic Tab File Guides and 
Loyal employees: yes, VEDA ENGLAND has been with Card Indexes. Angled, crystal 
clear plastic tabs are entirely 
above file cards to save 
valuable space too! 
Available in six color tints. . PP nigng 
ba for complete illustrated a 
iterature. 


the firm for over forty years and FRANK KNAPP thirty 
or more years. The travelers have made Omaha stationery 
Co. their headquarters, resting spot, the start of contro- 
versial subject to be discussed, friendly football bets 
and future dreams. A large number of people in the 
industry have passed, on parade, through the doors of 
307 S. 17th St. In Rudy’s office without nary shot fired | Serving Stutioners Since 192i 
or a line wet, there have been more fish caught, more 

upland game killed and more duck shot than anywhere 

else in the world. To old timers, when they move, it will 


be likened to ROGER Maris beating ‘The Babe’s’’ home C ° e BA 4 4 L 3 » f & C ‘@) ° 


run record it just ain't so Manufacturers of Filing Supplies 


The Kansas City dealers association started its 1961- 
. . ‘ 1220 W. Van Buren St. @ Chicago 7, Illinois 
62 monthly meetings on September 6 under the capable 
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HERE'S 
PROTECTION 


FOR’ THE DEALER!! 


We have the dealer 
“covered” .. . with protec- 
tion that is! We do not sell direct 

. only thru dealers. As manufactur- 
ers of Stee! Shelving, Shop and Material 
Handling Equipment we prefer direct 
contact with you, the dealer. If you insist 
on sensible prices, top service, and pre- 
cision quality, we can meet all your re- 
quirements . . . quickly! Write for our 
free 1961 catalog. 


pro 


spa, SP 


3817 S. Racine Ave Chicago 9, 








Sales Com- 


luction 


General Multi Forms 
pany markets its entire pro 
through authorized exclu 
sively. We do not sell direct. GMF 
trained technicians 


dealers 


dealers 


are our 
¥ personnel are 
30th Snap-i-Sets and Line Hole 
business saith r, Ser -teragee vom we rm 


not manufacture Autographic Reg 
ister forms) are expertly processed 
from the time the order is received 
through the final 
tion. Your customers satisfa 
our prime consideration 


Stage produc 


tion 1S 


FREE OFFER 


! 
| GENERAL MULTI FORMS SALES CO. 
| 1309 A Charlotte Ave., P. O. Box 1094 Nashville 5, Tenn 


| Write today for a free copy of “Pathways to Profit” our 
j raining manual for dealers and their salesmen. 


Regional Notes . continued 

direction of president EUGENE Gore sales manager for 
Security Stationery Co. For all of you out-of-towners 
who visit Kansas City periodically, the dealers of Kan- 
sas City encourage and welcome your attendance to their 
meetings. The meetings are held the first Wednesday 
evening of each month at the Wishbone on Main St., 
Kansas City, Mo. 

The late SAMUEL DopsworTH started the Dodsworth 
Printing and Stationery Co. in 1857 in Leavenworth, 
Kan. In 1911, Dodsworth moved his plant from Leaven- 
worth to Holmes St. in Kansas City, Mo. Increases in 
business usually brings about changes in location and 
in 1927, Dodsworth moved to 412 W. 10th St. Here 
the company remained until August of this year. Now, 
once again the company is on the move for it has out- 
grown its present quarters. C. D. BARTON, president, 
announced the completion of the new building program. 
This time they have acquired 84,000 sq. ft. of land 
and on it they have just completed a 42,000 sq. ft. one 
story building, housing the entire office and factory op- 
erations. All of us congratulate president Barton, sales 
managers and buyers W. R. MCKEIGHAN, BILL SHOCK- 
LEY and the 50 Dodsworth employees. 

Gallup Office Furniture and Appliances Co. and 
Kansas City Loose Leaf Co. are forced to move from 
their present locations because of Kansas City’s new 
street and interstate highway development program. 


Gallup’s has been remodeling the store at 1512 Grand 


Ave. since May. Mr. ARNOLD hopes to have the grand 
opening of the new store at the end of October. PHIL 





Unmatched beauty plus durability for 


Deluxe FLOOR PROTECTION 


x 
- OS 


auburn 

Sx0-thru 
plexiglass 
CHAIR 


yy There are NEW 


sales and NEW 

profits with the 

NEW look in chair 

mats. Auburn “See- 

thru” chair mats 

offer full protec- 
tion while permitting the 
beauty of the carpeting or 
flooring to show. Full 14” 
transparent Plexiglas with 
double bevelled edges for easy 
roll of chair from carpet to 
mat. Reversible — chip and 
warp resistant. All sizes and 
shapes. 


Write for complete details and prices 


auburn PLASTIC ENGINEERING 
4914 S$. Loomis Blvd. Chicago 9, CL-4-4900 


A“) 





Seme sales territories open 
for qualified representatives 
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cations in mind but they haven't made their final selec- 
tion at this date. 

Clint Cooper 

5615 Harris Ave. 

Kansas City, Mo. 


SOUTHWEST 


The city of Shreveport, La. and indeed the entire 
Southwest, plus the entire stationery and printing indus- 
tries lost a very good friend and dealer due to the re- 
cent death of WALTER BARROW CASTLE, president of 
Castle Printing Co., Inc. of Shreveport. Our deepest 
sympathies to Mrs. CASTLE, family and organization 

Mrs. V. P. BAKER a reseident of Fort Worth, Tex 
for over 40 years and, more important, the mother of a 
CHARLES McCDANIEL of Fort Worth, 
16. Charlie is the immediate past 


fellow traveler. 
passed away August 
president of the Texas Travelers Club and is also a past 
secretary and treasurer of the same organization as well 
as being one of the most active members of our club and 
in our industry. Our 

JOE ISBELL of the 


abandoned his buyer’s desk job for this concern and has 


deepest sympathies to you, Charlic 
Howard Co., Midland, Tex., has 


taken over an outside territory in the city. JAY GRISSETT 
has assumed the responsibilities as the new buyer 

WiLLis Lowe, for many years associated with the E 
L. White Co. and more recently with Mayton & Roddy 
of Fort Worth, passed away Wednesday, August 23. 
Mr. Lowe was a past Governor of the old ninth district 
and was secretary and treasurer of the same organiza- 
tion at one time for many years. 

The Texas Travelers Club, made up of travelers who 








SCHWAB'S 
Combination Super Market Unit. . . 


Top unit carries a ULL. 
Class C Label for FIRE 
PROTECTION, plus a T- 
20 and re-locking device 
label that will reduce bur- 
glary insurance 20 percent 
plus 10 percent. Four man- 
agers compartments, con- 
trolled by keys, plus up to 
14 separate compartments 
for cash register trays. 
Avoids bagging change at 
night and counting change 
every day for each register. 
Combination and key lock. 
Bottom unit is a large 
mercantile E rated money 
chest, which allows the 
lowest insurance rate, has 
inner compartment with 
drop slot and coin slot, 
and is controlled by two 
keys for bonded pick up 
service. There is a _ size 
available for any applica- 
tion 


IT'S NEW! 


For complete information and prices, also other certified 
fireproof insulated office equipment, write or contact 


SAFE CO. INC. 


Lafayette, Indiana 
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A proven way 
$ to accumulate 


$ money 











STEES<rrR ONG 


COIN HANDLING SUPPLIES 


Sold exclusively through Stationers and 
Office Supply Dealers for over 40 years 


COIN HANDLING ACCB8SSORIES 
Seal Presses * Legal Seals * Downey Change Trays 
Teller’s Moisteners * Currency Racks * Manual Coin 
Counters * Packaging Trays * Linen Shipping Tags 
Steel-Strong Coin Trays & Lift Pans 


COIN WRAPPERS 


Baink °* A 1 . 





Old Style * Duzitall 


Kweortet * Tubulor * Gunshell 
BILL STRAPS 
Federal * Colered * Banding 
e 
Write for information! 


> 
THE C. L. DOWNEY CO. HANNIBAL, MO. 





5 MODELS 
MEET ALL NEEDS 


MODEL V-1-(illustrated) 
5 coin, 5 currency 
compartments 

List 

$29.50 


‘for quick sales 
Bicla li: Mslacliir 


IV DTANA 


UNDER-COUNTER 
CASH DRAWERS 


NO STOCK TO CARRY 
24 HOUR 
SHIPMENTS 

FULL DEALER 
DISCOUNT 
NO COMPARABLE 
PRODUCT AVAILABLE 


A sample of one model is all 
that is necessary to show Indi- 
ana’s high quality, workmanship 
and practicability. 


When you display one of these Cash Drawers — they sell 
themselves. A high quality product of Indiana hardwoods — 
smooth finish inside and out. Quiet roller mechanism — warning 
gong rings when drawer opens. High-grade disc tumbler lock. 


Write for details 


INDIANA CASH DRAWER CO. 


P.O. BOX 236-E 
Shelbyville, Indiana 











Everytime Somebody sells 
a Copying Machine 


You Can Profit 
Up to 100 


Latta's New CONTROL-O-FAX® Forms 
Are Designed For Copying Machines 
Many Dealers Average $500 a week. 


Cash in on the tremendous copying machine mar- 
ket! If you sell machines . . . or not... you can sell 
Latta's CONTROL-O-FAX® Forms. Average sale 
— $250. Almost EVERY copying machine installa- 
tion is a prospect . . . especially doctors, dentists, 
insurance offices. Each sale means automatic repeat 
business. Fully protected. 

CONTROL-O-FAX® forms are easy to demon- 
strate, easy to sell. No investment in stock. Train- 
ing, presentation, advertising materials available. 


Investigate the Big Profit 
Potential of CONTROL-O-FAX® 


LATTA'S, INC. 


2800 Falls Ave., Waterloo, lowa 


Dept. OA-1161, 








The FINEST name in office chairs 
for over 20 years. Write Joe Pritchard 
for complete information. 


WELLS CHAIR CORPORATION 
Michigan City, Indiana 


Aristocrat “Vice President” No. 327-LsyNcHRO TILTING SEAT AND BACK 


142 


Regional Notes . . . continued 


either live or work in either all of, or part of, the four 
states of Texas, Oklahoma, Arkansas and Louisiana 
held its first quarterly meeting under the direction of 
president Bos SILLIMAN. Dealers in the area were in- 
vited to attend and a total of 56 persons were present. 
Those from out of town included MARVIN HARTUNG, 
Paul Anderson Co. of San Antonio; TABB HARRELL, 
Railey Paper Co. of Austin; ART BUCHANAN, Stationers 
Distributing Co. of Houston; and a retired traveler, 
Jiccs Hart. The meeting was also fortunate to have in 
attendance HOMER Lay, manager of NSOEA Washing- 
ton office. Homer flew down to give a report on what is 
going on in Washington, to outline what the sales semi- 
nars are accomplishing in the various districts, and re- 
ceived a very positive answer from the Dallas dealers 
when he asked if they would like to have one of these 
one day meetings for outside dealer salesmen in this 
area. The end result is that the travelers are going to 
coordinate a series of three, possibly more, of these one 
day seminars in the Southwest. 

GENE Cook, formerly associated with Arkansas Sta- 
tionery & Furniture Co. of Little Rock, Ark., is now 
with Paragon Printing Co. of that city. Gene is working 
the country territory he used to work before coming in- 
side with Arkansas Stationery. 

Bitt Mason, Mike Bryan Office Supply, Oklahoma 
City, has resigned his position as outside salesman to 
enter S. M. U. in Dallas this fall where he will study 
for the ministry. Bop FERGUSON, who has been on the 
buyer’s desk since RAY GiBson left, will take over Bill's 





All-New Typewriter 


SLIDE-A-SHELF 


for standard and electric machines 


* Converts any desk (wooed or steel) into a secretarial desk. 
* Does not eliminate drawer space—all drawers usable. 

* 3” casters for easy rolling—with brakes. 

* Height is adjustable—folds up for easy storage. 

Sturdy, dependable for electric machines. Top size 16” x 26”. 
Masonite rubber or Formica tops. Gray, Tan, and Mist Green 
frames. Packed single, can be mailed parcel post. Weight 11 Ibs. 


menutactured and guaranteed by 


|; Par: Pa — 6 OD DE CD > 5 Ge OF OF 


822-824 Spruce St. © St. Louis 2, Missouri 
Note: Write for our new, free, full-color brochure covering the 





entire HASCO line of Office Machine Stands 
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territory and LLoyD WERMSKE has taken over the buy- 
er's responsibilities 

I am told that Apex Stationery Co. of Dallas has com- 
pleted the move from downtown on Young St. to its lemitice of QUALITY and ECONOMY 
new location at 2960 N. Central Expressway. 

Ray McGEE, outside salesman for Crawford-Penick, 
Inc. of Austin, Tex., has taken over the buying desk at - 
that concern. FiDeEL HERNANDEZ who has been doing 3 
the buying for some time has resigned to go into the {0 d 
photo copying field 

Mrs. LLtoyp SANDERS, wife of the buyer and store 


ih P 
manager for Von-Boeckmann Jones Co. of Austin, re- 
cently underwent surgery. At last report she was pro- 





gressing nicely and we sure hope this continues until 





she is completely well and back to normal. 
ALBERT REED, H. Dorsey Douglas, Inc. of Okla- 
st a iZeltia Ole) eee) 
homa City, had minor surgery recently and by this time = Drawer and One 
should be up and around and we sure hope so. Drawer Files with 
) , . : Nylon Rollers and 
PAUL FisKE, governor of the seventh district, and Compressor Glacki 
sresident of the Texas Travelers, Bob Silliman will 
> 
journey to Washington, D.C. in Nevember for the gov- 
ernors’ conference sponsored by NSOEA. This confer- FILING EQUIPMENT 
ence was first inaugurated a few years ago with only the 
governors attending. This year, the presidents of the 
traveler lubs are invited so that loser Operation Seven Styles 
ravelers Clu are in ec ( a closer cooperatic and Sizes in 
may be had in planning the regional conventions, plus Durable Grey, 
the general operation of the various regions throughout Mist Green and 
< ‘ Desert Sage 


the year. Which brings to mind our seventh regional Beautiful 
“‘DURA-STYLED 
Plastic Molding 
after Miss Carla the hurricane passed over, under, in matching 
through, around and generally carried parts of Galves- colors 


ton and other cities with it) at the Galvez Hotel during 


convention to be held in Galveston (or what is left of it 





PRICED RIGHT TO SELL QUICKLY ON SIGHT! 


Ideal for Students, Stores, New! ATTRACTIVE 


Homes and Offices! | PROTECTO 


fete] 4 
BENCH 


THE FOLDING METAL RACK 
THAT KEEPS BOOKS NEAT, 
EASY TOREACH ! 
Holds from One to 


\ a Dozen Books 
Cod Finish. BLUEPRINT CABINETS 


Packaged One Dozen toa Carton | 
t 1| $149 Write for our attractive color 
> Catalog Illustrating the com 
STURDILY NS Pao * ’ 1 Re IIKY im fe plete line of Tables...Desks 
BUILT! FOLDS 4 AbIG PROFIT Maker! Filing Equipment Sectional 


O Fiat FOR Desks...Bookcases and Sec 
S c Py 

tional Bookcase Telephone — 

PROOUT Ts 


New PROTECTO and Utility Equipment and Engi- | *----—--- —-— 
Study Stand neering Blue Print cabinets. 
laa: 6 ah EASES EVE STRAIN... PROMPT SHIPMENTS FROM OUR WAREHOUSE STOCK 
po iat KEEPS HANDS FREE ! 
ater ay “ DURABLE DESKS ARE CAREFULLY PACKED IN 


Packaged Two Dozen in handy 

Depa Cartons your canton STURDILY CONSTRUCTED WOODEN CRATES 

ers inspection. 

CAN BE DISPLAYED OW HOOKS! DURABLE FILES ARE PACKED IN INDIVIDUAL CARTONS 


S| SCT a ee 


nae WRITE TODAY FOR DEPT. 0-11 
PROTECTO DETAILS AND 38-42 REVIEW AVE., LONG ISLAND CITY 1, NEW YORK 
Manufacturing Co. DEALERS PRICES! RAvenswood 9-3580 





eee te he! 











237 E. Front St., Dept. CSm-Owatonna, Minn 
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NEW 


ve SUPPLIES & 
Ask Sure-Rite! Every month, one or 
more new product ideas — plus 
over 750 best-selling items in the big 
Sure-Rite catalog. Write today. 


\"on ? 


Learn what’s new for you in profits! 


American Stencil Mfg. Co. 


If it’s new, Sure-Rite has it! 
2714 WALNUT STREET *© DENVER 5, COLORADO 


~ Keep Klean Imprinted 
Typewriter and Business Machine 
Covers help you sell more! 


Keep your old customers ‘Dealer Con- 
scious’ and bring in new ones — by 
sending out your trademark and mes- 
sage with every machine you sell! 
Tough, durable gray plastic, gray rub- 
ber and black rubber. Write today for 
prices, discounts, etc 


KEEP KLEAN PRODUCTS CO., INC. 
45 Saw Mill River Road 
—- N. Y. 


ROLLING STORE LADDERS 


Soy 5 a from 
Oak o 

SIDE. f- CEILING TYPES—with 
steel track for mounting on shelving, 
filing cabinets or. ceiling. 

“A” and LIBRARY TYPES—require 
no track and are mounted on wheels 
with Automatic Safety Brakes. 
WELDED STEEL SAF LADDERS 
—Made from 1” diameter round 
furniture tubing, with expanded 
metal steps. Mounted on Swivel 
Brake Casters. Ladder can be rolled 
freely when no one is on it. When 
you step on the ladder the rubber 
tipped legs rest on the floor and 
prevent rolling. Made in 1 to 13 
step heights, and 4 widths. 


Send for Circulars 583WOA (Wood) & 56-OA (Steel) and Dealer Discount. 
Manufactured by 


i. D. COTTERMAN 











123 W. Spring 
Naperville, Illinois 


More and More Leading Draftsmen, 
Accountants and Artists 


are INSISTING on E 
Tra- Potut ? 


LEAD POINTER 


For Perfect Lead Points — 
Blunt to Hairline. Two Models. 
Standard Model gives you points up 


to %” long without breaking. Just 
bees lead and rotate lid. SHORT <== 


Write for Literature and Dealer Prices. 


Voriable Taper Model 
lets you dial the taper 
you wan. 


LONG —<o=s 
ELWARD MANUFACTURING CO. [Wai 
BETWEEN 


—i—— 
Baker Street . Coloma, Michigan 


Regional Notes 


the early part of May in 1962. Let’s start now making 
our plans to attend this convention because it is so held 
for us, the dealer, the dealer personnel, the traveler and 
the lovely ladies and the success or failure of this con- 
vention is due entirely to the attendance. A well rounded 
program is always planned, one which seems to improve 
year after year and it is also the one time during the 
year that the dealers and travelers in this Southwest area 
have an opportunity to get away from the daily routines 
ind get together for fun as well as purpose, in a climate 
and atmosphere that is always enjoyable 

And in closing and for informational purposes: the 
new secretary-treasurer of the Texas Travelers Club is 
W. B. “Buppy’ BRowN whose address is 1902 Salem 
Dr., Irving, Tex. Let’s all us good travelers (and they 
are few) send Buddy at least one new application for 
membership our club. We need ‘em. 

m Gulledge 

10 Del 
Dallas 2 


GOLDEN STATE 


One of our old cohorts, Texas All-Steel, Tom DANIELS 
was here in our fair city a week ago for the wedding of 
his lovely sister, Jupy. I am given to understand that 
some hair was let down by Tom and friends and that the 
whole city was under water; water? Well it was pretty 
wet 

Congratulations to all the personnel at Inglewood 
Book and Stationery who opened their new store on 
Friday, September 8. A very beautiful new store and a 
credit to management and our industry. I understand 
Rupy ELiAs requested a two week vacation immediately 
upon opening in order to recuperate from his labors. 

You'll all be pleased to hear that our travelers club 
rated the national award from the National Stationery & 
Office Equipment Association for the year 1960-1961 at 
the tops in travelers clubs across the nation. Congratula- 
tions to all of you members who helped earn the dis- 
tinction. 

Bos TorstaD of Campbell-Tolstad, Westwood, is 
recuperating after a brief illness. 

CHARLIE ByRAM, recuperating after a brief illness, is 
enroute with his wife to Hawaii. 

The National Stationery & Office Equipment Conven- 
tion and Exhibit for February 16, 17 and 18 in San 


if You're An Average Dealer You Can 


Sell A SENTRY 
Every 30 DAYS 


$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers average 12-times-a-year 
turnover . . . gross $680 from $57 invest- 
ment. A floor model does it, because Sentry 
drop ships to order. And Sentrys sell for /ess 
than half as much as average competitive 
safes, yet return you full profit. 

Big-safe features include Ver- Model S-3 
miculite insulation, built-in 3- sug. List 
number combination lock 

bank vault type lock bar, 2 $89. 95 
drawers. U.L. “C” label. Write 

for details. 


Model S-C 


Sentry S-3 safe plus con- 
cealing cabinet of genvu- 
ine mahogany, walnut or 
blond wood. Suggested 
list $129.95 


JOHN D. BRUSH & CO., INC., 563 West Ave., Rochester 11, N. Y. 
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Francisco is shaping up nicely. Booth space is still avail- | 
able and going rapidly. You'll find Brooks Hall an ex- 
cellent exhibit area with all booths on one floor. I under- 
stand transportation will be provided regularly by 
NSOEA to the Exhibits from the Sheraton Palace Hotel. 

If you have not as yet reserved your booth space and 
made necessary reservations for your own headquarters, 

I suggest you do so immediately 


Paul W est 
1244 Rimsdale Dr 
W est Covina, Calif 


SOUTHEAST 


Pulled up in front of Medlin Printing Co., Smith- 
field, N.C., recently and had to do a “retake.’’ Thought 
for a while I was on the wrong street. The entire front 
had been remodeled so I didn’t recognize the place. 
They have removed the old window display area inside 
which gives them a couple of feet more room. The new 
front is the new, down to the floor type of aluminum, 
full view windows with doors of same type. Although 
not very large in area Medlin’s is coming up fast, so it 
wouldn't surprise me to see them branch out in the not 
too distant future with a full fledged supply and equip- 
ment layout, along with their modern printing plant 

Well-whatta ya know!! Tennessee is getting into the 
act. Been so long since I've had anything from them we 
would hardly know they were in the ‘‘deah ole Foth.” 
Cleveland, Tenn. has recently opened a “Suburban Shop- 
ping Center’ and our ‘‘ole fren’’ Jo—E RODGERS moved in 
with his firm, Joe Rodgers Office Supply & Equipment 
Co. Formal opening was August 17 through 19 so we 
will be looking forward to receiving all the glowing de- 
tails, Joe. My “man” didn’t say whether this new job 
was a branch or a move from the old location so put us 
straight on that too, Joe 
McBRrIDE, 


was open- 


Mentioned some time ago that RALPH 
McBride's Office Supply Co., Greenville, S.C., 
ing a branch store in Clinton, S.C. on July 5. Formal 
opening was held October 6 from 10:00 a.m. to 7:00 
p-m. Don't forget to send us the details, Ralph. 

The F & R Office Supply, Orlando, Florida is plan- 
ning to open a branch store in Cocoa Beach. The new 
store will be located at 400 W. Orange Av. Located in 
one of the fastest growing sections of Florida, the boys 
at F & R evidently don’t intend to let developments out- 
run them 

F. L. SmMitH, owner of Smith Printing Co., Lenoir, 


°eiT FOLDS 

°iIT SCORES 

°IiT CAN SLIT 
or PERFORATE 


WITH or WITHOUT 
FOLDING 


Ouly 
$32500 


PLUSFET 


HEAVY DUTY MODEL FH-5HDN 


THE PRINT-O-MATIC CoO., INC. 


724 W. WASHINGTON BLVD. ® CHICAGO 6, ILL 
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+ | Faymee. MAGIC TOUCH: 
ngertip Moistener fo menu a Z 
($15.66) 


GET 14 FREE 
MAKE $7.00 
EXTRA PROFIT 
Order Deal OA 1061 Offer closes Nov. 30, 1961 


Fauna OW 
BANKERS & MERCHANTS, INC. 


4410 N. Ravenswood 





THE OFFICE FURNITURE DIVISION OF 
EISEN BROTHERS INC. | , 
1601 WILLOW AVENUE, HOBOKEN, N. J 


Write for our 
GB FUNDAMENTALOG 


The De Luxe CONVERTIBLE 


Smartly tailored office 
chair cushion of deep 
molded foam rubber 
covered with cool fibre 
on one side and cor- 
duroy on other. In 
Brown, Green, Maroon, 
Grey. 


Send for illustrated folder 
showing full line of office 
seat cushions, 


The Perfect Rubber Seat Cushion Co. 


6451 Edmund St. Philadelphia 35, Pa. 


MAILERS STAMP 
AFFIXER 


AFFIXES ACTUAL STAMPS AT 
150 PER MINUTE 


Holds roll of 500 stamps in 
many denominations 
DEALER INQUIRIES INVITED 
Request 24 Page Catalog 
of All ADDRESSING & MAILING 
EQUIPMENT 


MAILERS EQUIPMENT CO., INC. 
Dept. AP, 40 W. 15th St., New York 11, N.Y. 
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ATLAS 
VERTICAL FILING SYSTEMS 


Protect * Efficiently File 
Assure Longer Life For 
Offset Plates Negatives 
Stencils Artwork 


Large and Small Cabinets for all sizes 
and types of plates, negatives, stencils 
etc. Models to file 50 to 1400 items 

Atlas Nega-Plate Hangers give extra pro 
tection to negatives, plates, artwork in 
permanently attached envelope-hanger 
units. Available for filing in any Atlas 
cabinet, old or new 


Over twenty other sizes 
Atlas patented hanger 
Write for Atlas Referenc 
correct cabinet and hanger 
quirements 














re 
i 
~ 


I ‘ \ 
YOU SELL MORE 


AND 


YOU GIVE MORE 


NEW 
MODEL 6000 
New Concept In: 
e STRENGTH & RIGIDITY 
e MACHINE SAFETY 
¢ OPERATOR COMFORT 
RETRACT-A-BILITY 
PORTABILITY 
STAY-BILITY 


NEW 
MODEL 4000 


SAFE...PORTABLE OFFICE 
MACHINE STAND — Square tub- 
ular legs. New Modesty Panel. 
Adjustable open top. 21/2” soft 
rubber casters, two with brakes. 


TIFFANY STAND CO. 


7350 Forsyth - St.Louis 5, Mo. 


Regional Notes . . . Continued 


N.C., is now back at the plant after a long hospital stint 
and an operation. He had been feeling “porely” for 
some time so decided to take the plunge and see what 
would happen. Am glad to report the results are highly 
pleasing. 

Well, suh, next time you go to Atlanta and visit the 
Ivan Allen Co., you can run upstairs and take a look at 
Atlanta’s new mayor-to-be. IVAN, JR. won the honor in 
the September primary, that is tantamount to election, 
and will go on the ballot in the general election in Dec- 
ember. Ivan campaigned as a racial moderate while his 
closest opponent was a strong segregationist. Ivan will 
make Atlanta a top flight mayor and we can expect the 
grand ole city to continue its “explosive” expansion at 
an even faster rate. We had an interesting “sidelight”’ 
on Ivan’s election way up here in Greensboro, N.C. An 
attractive school teacher from Atlanta, reporting to her 
first job at Woman's College at Greensboro forgot to 
take a sticker off the rear window of her car and it 
caused quite a stir amongst the local populace, even 
getting a writeup in the Greensboro News. The sticker 
said, “I’m for Ivan’’ so its easy to see why she was asked 
many times just who this Ivan was. She got quite a 
kick out of telling them he was a winner—and new 
mayor of Atlanta. May we add our congratulations to 
that long, long line, your honor? And, from a personal 
standpoint, its sho nice to have know you, “when.” 


R. E. Hilburn 
P.O. Box 2835 
Greensboro. N.C 











UBA 
ABINETS 


BUILT RIGHT! PRICED RIGHT! 


Compact outside 
BIG inside 
Compact price 
Built right 


36Wx18Dx72H 


CUBA MFG. 
Co. 
CUBA, MO. 


No. 3672-S 
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November 2-5 National Office Furniture Associa- 
tion Western Convention, The Ambassador Hotel, 
Los Angeles, Calif 


February 16-18 NSOEA Western Convention and 
Exhibit, Brooks Hall and Sheraton Palace Hotel, San 
Francisco, Calif 


March 9-10 Texas Office Machine Dealers Assn., 
Windsor Hotel, Abilene 


April 26-30 NOFA Convention and Exhibit, Colli- 
seum, Barbizon-Plaza Hotel, New York City 


JAMES R. DouGALL, of Toronto, signed the Guest 
Book on October 3. He had come to Chicago to ad- 
vance plans for marketing a meritorious product known 
as Stenfil, a compact stencil file which was described in 
the October issue of OFFICE APPLIANCES. The com- 
pany is known as Foto-Field, Inc., 9232 Waukegan Rd., 
Morton Grove, Ill., a Chicago suburb. At the time of 
Mr. Dougall’s call he expected that production might 
commence within a few weeks. He is quite enthusiastic 


about his possibilit 1es 


Coll ROWLES 
ao. | aeirt 


NATIONALLY FAMOUS — 
PRESOLD FOR YOU! 


Sell ROWLES — the best known 
name in chalkboards and cork bul- 
letin boards. Biggest profits, fast 
delivery and complete lines of the 
world’s finest 


@ CHALKBOARDS 
@ CORKBOARDS 
@ PEGBOARDS 
@ BULLETIN BOARDS 
Wall hanging, portable and cabi- 


net boards. All kinds, all standard 
sizes and specials on fast delivery. 


write for profit program and prices 


ROWLES MANUFACTURING CO. 
6400 W. Cortland e@ Chicago 35, Ill. 
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No adjustments, no gauges, 

nothing to mark — 

just insert paper 

and squeeze! Clix 

punches are permanently 
re-set for proper center 
istances . . . save time 

and waste motion. 

Always accurate, 

jamproof, trouble-free. 


CLIX 
DOUBLE DUTY PUNCH 
MODEL 32 
List $5.75 


PAPER 
PUNCHES 


are also available in: 





1-Hole Punches — Model 100X — List $.65 

2-Hole Punches — Model 2 — List $2.75 for 5” —12” sheets 
3-Hole Punches — Model 3 — List $3.75 

7-Hole Punches — Model 7 — List $7.50 








See your Wholesaler or write to 
NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 








PENCIL SHARPENERS 


easy mounting 
on any surface 


Now Boston’s all-metal pencil sharp- 
eners can be mounted anywhere. 
There is a Boston for every purpose 
and the mounting kit fits wee 
every model. All sharpeners GZAM% 
are guaranteed for 1 year. — 


C. HOWARD HUNT PEN CO., CAMDEN 1, NJ. 





“Just a few...” 


of the best profit 
marking devices 
hy FULTON! 


SERVICE * 
DATER 


e FULTON 
NUMBERER 
e FULTON 
RUBBER TYPE 
OUTFIT 


4 


er 
wane 








FULTON « 
DRI-KWIK 
INK 








SIGN MARKER 


®* FULTON DRI-KWIK STAMP PAD 
a We welcome 


any special 
ink problems 
submit 
sample for 
extra fast 
service. 
Write for . 
FREE CATALOG 
and PRICE LIST 
Prompt deliveries 


FULTON MARKING EQUIPMENT CO., INC. 
82 Fulton St., Elizabeth 1, New Jersey 


‘Manufacturers of Marking Devices for Over 50 Years” 


* NU-TYPE FOAM RUBBER 
STAMP PAD 





STATEMENT REQUIRED BY THE ACT OF AUGUST 24, 
1912, AS AMENDED BY THE ACTS OF MARCH 3, 1933, 
JULY 2, 1946 AND JUNE 11, 1960 (74 STAT. 208) SHOW- 
ING THE OWNERSHIP, MANAGEMENT, AND CIR- 
CULATION OF Office Appliances, published monthly at Elm- 
hurst Post Office, Elmhurst, Illinois, for October, 1961. 


The names and addresses of the publisher, editor, managing 
and business managers are: Publisher—Charles W. Gilbert, 
Ann St., Clarendon Hills, Ill. Executive Editor—Robert E 
Russe Mardan Dr., Palatine, Ill.; Business Manager—Richard 
M. Daugherty, 22 W. 350 Spring Valley Dr., Roselle, IIl. 
The owner is: (If owned by a corporation, its name and ad- 
s must be stated and also immediately thereunder the names 
d sses of stockholders owning or holding one per cent or 
1ount of stock. If not owned by a corporation, the 
the individual rs must be given. If 
artnership or other uninc< rated firm, its name and 
ell as that of each individu member, must be given.) 
ss Publications, Inc., 288 Park Ave Elmhurst, Ill. ; 
Gilbert, 310 Forest Ave., len llyn, Ill; Jeannette J. 
10 Forest Ave Glen Ellyn, Ill.; Walter S. Lennartson, 
Oakley Ave., Chicago, IIl.; er be L. Sime, 
Ave Chicago, Ill; Rita F ann, 956 Third Ave., 
s, Ill.; Charles W. Gilbert, 2 on St., Clarendon 
hard M. Daugherty, 22 W ng Valley Dr., Roselle, 
iholders, mortgagees, and other security holders 
ding o per I re of tal amount of bonds, 
t ther 1 S al It t are none, so state.) 


wn bon 


ari nclude, in se ere the stockholder or 
appears upon tl bo« of ie company as trustee 
r fiduciary relation, the amine of the person or cor- 
om such trustee is acting Iso the statements in 
she affiant’s fu knowledge and belief 

t t r which stockholders 

the books of the 

in a capacity other 


ssue of this publica 
ytherwise, to paid 
date shown above 
f June 11, 1960 t 
frequency of issue.) 


ROBERT E. RUSSELL, Executive Editor 
be ! this t lay of October, 1961. 


1 M. Butt, Notary Public 


the luxury look at a modest price... 


NEW TOP BRA 


MODULAR OFFICE FURNITURE LINE 


A New Concept 
in Space Saving 
Modern Design 


cy in operation 
of a real work- 
plete grouping 
rature sent on 


@ 


el 


CENTRAL DESK MANUFACTURING COMPANY 


( 
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Deaths 


Edward F. McDonald, Buffalo, 
industrialist, founder and president 
of the McDonald Products Corp., 
1961, after a 
1890. 


father, 


died September 11, 
long illness. He was born in 
He is survived by his 


Edward A. McDor 


101 years old, and his 


ld, who IS nOW 
mother, now 
Mrs. C. O. 
Carol § 


94 is well 
Curtis, and a Curtis. 


died 


of Oklahoma City, Okla., 
Anthony's Hospital. He has been as 


Samuel L. Allen, 
ber 5 in St 


Underwood Corp for the past 29 


with th 
I nan and manager 
irvived by his widow, Lucille E., and three 
Mrs. Vernon L. McGinley and Mrs. Grace 
of Oklahoma City, and Mrs. Wayne Evatt of 
Wayr Okla 
1204 Carter Dr., Oklahoma 


He was em- 


Alvin L. Hurdle, 51, of 


City, Okla., died Sey mber 17 


pt at his home 
ploye 


1 as a printer with H. Dorsey Douglas, Inc., until 
ill health forced his retirement two years ago. 
widow, Sue M., two daughters, Mrs 


and Mrs. Melba Sue Hilburn, and 


Surviving are his 
Willa Dene Hilburt 
one son, Wayne A 


Herman Segal, 63, founder and owner of the Globe 
Office Philadelphia, Pa., died September 
8 in Me tropolitan Hospital 

He is widow, Clara; 
Nathaniel and Harold; a daughter, Mrs. Rita Baseman; 
sisters and two grandchildren 


Furniture Co 


survived by his two sons, 


three brothers, two 
Mrs. Ruth Little, widow of the late Fred K. Little, 
Sr., of 1404 N. 12th St., Duncan, Okla., died August 20 
in a Wichita Falls, Tex., hospital. 

She and her late husband, who died in 1950, estab- 
lished Little's Printing and Stationery Co. in Duncan 
in 1922 
Survivors include a son, Kelly, associated with his 
mother in the business; a sister, Mrs. Esther Darby, 


Winnsboro and two grandchildren. 


1ex., 


Midwest Offers A Complete Line 


Of Multi-Purpose Room Equipment 
For Churches, Schools, Offices 
CADDIES 


FOR FOLDING 


CHAIRS, TABLES 


The fast, easy, safe way to 
handle folding chairs and 
tables. Engineered for 
years of durable efficient 


Pedestal Leg 
FOLDING 


TABLE 


Plenty of leg room with the “Off 
Center” leg principle which adds 
seating to ends. Lightweight, 
sturdy, folds compactly for easy 
stacking. Perfect for banquets, service. Saves time and 
conference and meeting rooms steps 


WRITE FOR FREE CATALOG TODAY 


FOLDING PRODUCTS *“‘5 


CORP. 
ROSELLE, ILLINOIS © LA 9-2000 
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Shannovue 
Desk Index 
Mode! DV10 


Help customers solve 
index and list problems 
with new Thin Visoline 


THIS IS THE PROBLEM: When kept 
in books or typed on sheets of 
paper, lists of information may be 
fine until revisions become neces- 
sary. Then each alteration makes 
the list more untidy, harder to use. 


Frame size 
6” x 642" 
Strip capac- 
ity: 520 


SS 























Shannovue Desk Stand Model WS 301230 
Holds up to thirty 12” high frames; up 
to 4300 different items 


Rotary Model 264S 12” high 
r 8” widths. Holds up to 
38,016 individual items 


Shannovue 
frames in 6” 
264 frames 


YOU OFFER THIS EASY SOLUTION: When a Shannovue Strip 
Record requires revision, the out-dated strip is removed, a new 
one typed and slipped in place. No need to retype the whole 
list—it is constantly up-to-date. A good range of models and 
capacities allows you to meet any need. Solve customers’ index 
and list problems the easy way—with Shannovue Strip Record. 


FOR MORE INFORMA- 
SAGMNO1 Med \YSLOMS ) 


TION about Shannovue 
Thin Visoline equip- 
ment, write: Shanno- 
vue, The H-O-N Co., 
Muscatine, lowa 


Muscatine, Iowa. 


r= @ 


Paper 


<A 


Large Variety of Sizes and Styles. 


Noesting considers QUALITY 
is of first importance. 


\ 


NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 











GET SET TODAY 
FOR QUICK SALES 
AT INVENTORY TIME 


Be sure you are fully stocked to meet the heavy, last- 


minute-rush demand for stock Inventory Tags. 


These two hot-item tags are ready for immediate ship- 
ment: 


#35 — a 64, x 3% in. manila tag printed both 
sides, patched, perforated and duplicate num- 
bered in red from 1 to 10,000. 


#210 Manifold — a 614 x 3¥% in. tag made on 
manila stock with a perforated white bond 
top sheet and carbon. Tag and bond sheet 
printed black ink and duplicate numbered in 
red from 1 to 5,000. 


DON’T DELAY ORDER TODAY 


Made-To-Order Tags quoted on request 


DENNEY-REYBURN CO. 
P. O. Box +527 . West Chester, Penn. 


THE NATION’S TAG AND LABEL 
HEADQUARTERS 








Mrs. Freda Scheer, Oklahoma City, and Mrs. Theo Os- 
born, Barnard, Mo.; two brothers, Hugh, Dallas, Tex., 
and Eldon, Merced, Calif.; and his father, B. A. Hurdle, 


Clarinda, Iowa. 


Ted R. Warkentin, 54, died recently of a cerebral 
hemorrhage in Oklahoma City, Okla. He was the 
founder and owner of the Southwestern Stationery & 
Bank Supply Co. in Lawton, Okla. The firm now has 
branches in Oklahoma City, Ponca City and Amarillo, 
Tex 
Edward Stockwell, New England representative for 
the Venus Pen & Pencil Co., died on September 11. He 
was a past president of the New England Travelers 
Club and a past vice-president of the Boston Stationers 
Association. 

Mr. Stockwell is survived by his widow, Esther M., 
and his son, John F. 


Hy Linden, 76, retired salesman for the Ace Fasten- 
er Corp., died in St. Petersburg, Fla., on September 26. 
He covered the middle western and southern states 
until his retirement. He was a former president of the 
Great Lakes Travelers Club and was active in NSOEA 
Mr. Linden is survived by his widow, Jean, a daugh- 
ter, a sister and three grandchildren 


Thomas Patrick O’Toole, 65, owner and operator 
of the O'Toole Office Supply Store, Dubugue, Iowa, 
died September 1 of a heart ailment. He was state rep- 
resentative and was serving his first term as a member of 
the Iowa legislature. 


modern steeleraft... 


a 


Earring Fiat OEP" 
we cneins Case BERN, 


SERIES 100 and 200 — FULL SUSPENSION FILES 


10 Roller Bearing heavy duty full suspension cradle 
Newly designed finger-tip control follower block 


Symphonic, lusterous, permanent finishes of olive green 


or modern grey 

Rugged construction with 6 reinforced uprights 
Beautifully designed with solid aluminum hardware 
Made of heavy gauge steel for lifetime service 
Available with thumb latch upon request 


All models available in letter or legal sizes and with 
plunger locks 


Puzzled on how to turn shoppers into customers? . . . Then feature MODERN STEELCRAFT—the profit mak- 
ing line. Made by a company specializing in files for over half a century. Built with features that clinch sales 
and priced to give your customers maximum value . . . not to mention maximum profit for you. 


Write for 1961 catalogue showing our full 
line of easy selling, high profit office furniture. 








See us at the Western NOFA Show Booth 40-41. 


modern steelcraft inc. 
2973 Cropsey Ave.- B’klyn.14,N.Y. 
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everybody’s talking about 


« 600° 


MILWAUKEE'S METAL CHAIR VALUE TRIUMPH 


if you haven't seen it 
write today 


MILWAUKEE METAL FURNITURE CO. (Not Inc.) 
100 N. Campbell Ave., Chicago 12, Ill. 
= 


— The 
STEEL OFFICE SPECIALTIES! 





® 


120 QUALITY ITEMS 
Custemer Satsifac- 
tion Since 1912! 


Gussics Manufacturing Go. 


“America’s Finest Letter Racks” 
2448 West Larpenteur ¢ St. Paul 13, Minn. 














CUSTOM « STANDARD « STOCK 





BETTER BUSINESS FORMS 


the complete line of 
CONTINUOUS, SNAPAPART & STOCK 
WRITE FOR DEALER INFORMATION 4924 READING STREET DALLAS, TEXAS 














WRITE FOR CATALOG "I 




















tor type that sparkles 
like MEW 


Push the FASTEST type 
cleaner for faster turn- 
over! Non-spattering 
and non-inflammable. 
Once tried, repeats 
steadily. Get the 
smart orange-and-blue 
display working for 
YOU. Dealer aids free. 
Order direct... or“ 
from your own jobber. 


MS 


an 


wae 

















UNE 


Ware 
~4 QUAL Ty 
REPEAT BUSINESS 


FRED BAUMGARTEN 


1000 Virginio Ave., N.E. Atlanta 6, Georgia 














The Fastest Change in the West 
(North, South, and East, too!) 


“‘HI-SPEED”’ MONEY CHANGER 


Millions in Daily Use 

quick change artist with this 

peed’’ Money Changer. It features 
adjustable barrels which eject up to 
five coins in split seconds. A_ light- 
weight and completely reliable mech- 
anism made of durable metal for maxi- 
mum rigidity, the ‘‘Hi-Speed’’ changer 
provides exclusive solid-base design 
: . and safety locking device. Avail- 
able in four and five tube models and 
three tube mode! without locking de- 
vice. Ideal for: routemen, ice cream 
vendors, newsstand vendors, gasoline 
Stations, restaurants, buses and taxi- 
cabs. Keep one in your car, too, for 
highway tolls. Write Dept. OA-11 for 
wholesale prices and descriptive folder. 


J .. 
_ 
4 Tube Model ate” 


(Illus.)—$5.75 List 
Also available 
3 and 5 Tube Models 


J. L. GALEF & SON, INC., 85 Chambers St., N. Y. 7, N.Y. 














Write for Dealer 
Literature & Prices 





Loose-leaf envelopes 
punched ard-holders 
neny cover 
y record pre 


tag holders 





nvelopes 


MARKILO Box 6452 « Phoenix 7, Ari 
MANUFACTURERS OF CELLULOSE ACETATE PRODUCTS 




















HARDBOARD FABRICATORS, INC. 


3? BRANCH ST * $7. LOUIS 7 
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Want Ads 





Deadline 10th of month preced 
cents a word, minimum charge $ 


Address Dept. Reply to OFFICI 


MANUFACTURERS’ REPRESENTATIVES WANTED 


MANUFACTURERS 2EPRE 
Southeast, East, and New Englanc 
item-—nothing like it on the 

one. Highly profitable to the de 
1010 Dennis St., Houston T 





WANTED MANUFA 
line Territory 


APPLIANCES Dep 





MANUFACTURER OF ALUMINUM Office and 
sive representation in Michigar Ohio, Kentucky 
details and lines now indied. Blair Alumir 





“SALES REPRESENTATIVE WANTED 
dry cleaner, typex ome exclusive che 
Lexington Ave New York 10. N.Y 





SUCCESSFUL SALESMEN CALLING on 
line of desk accessories on a commis 
City and New Jersey, Middle Atlantic 
OFFICE APPLIANCES DEPT., NOV.-1( 





DO YOU SELL the schoo! supply trade? An establ 
in some territories. Write Charles Brody, Fai 
Hudson, N.Y. 


MANUFACTURERS’ REPRESENTATIVES AVAILABLE 


SUBSTANTIAL FIRM, DEALING in stationery, with two s 
Sweden wants to get in touch with manufacturer of stationery 
new items. We are specially interested in spirit duplicat 
established among ail worthwhile clients e.g. wholesale dealer 
Industries, large offices etc. In case you are not yet repre 
Interested to export to this country please write: ERIC RAHMQ\ 
VAGEN 4, JOHANNESHOV, SWEDEN 





TOP SALESMAN, MERCHANDISING background, seven ye 
Office Furniture dealers Rocky Mountain Region desires to 
manufacturers representative. Any top quality lines nsidered 
P. 0. Box 1691, Denver, Colorado 





SALES OFF IN MICHIGAN — Ohio — Indiana? Need dealer 
We can handle all three on quality lines. Write OFFICE APF 





TEXAS SALESMAN WITH 17 years successful experience 
and suppiies at retail is available to represent an estab 
the Southwest, with Dallas as territory headquarters. Wel 
ment or stationery. Top references. Write OFFICE APPLIAN 
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twenty-five 


MANUFACTURERS’ SALESMAN WANTED 


DEALER SALESMAN WANTED 


DEALER SALESMAN AVAILABLE 


MANUFACTURERS’ EXECUTIVE WANTED 


MANUFACTURERS’ EXECUTIVE AVAILABLE 


DEALER EXECUTIVES WANTED 


needs manager. 
percentage of prof 


Schafer 83 





M 


t 


RETAIL BUSINESS FOR SALE 





naustria 


| balanced. Volume 
agement. Write OFFICE 


A) used. 


manufacturer of metal 
harge of all sales through 
ffice sales staff. Experience 
replies in strict mfidence 


Park Ave.. West. Elmt 


3ilable to medium or large size 

of dealers working through 

ufacturing to handle general 
DEPT. NOV.-8 


in city of 60,000 (Metro- 
charge. Part ownership can 
fonderful opportunity for right 
set, Wheeling, West Virginia. 


Los Angeles—to be in charge 
ist have thorough knowledge of 
tory and requirements. Atlas 


ished 15 years on Main Street 
85% Sunshine Belt of South- 
$50,000.00, or would consider 
Write OFFICE APPLIANCES 


small town in Midwest. Well 
ould be increased $25,000 in 
APPLIANCES Dept. Nov.-3 


OA-11/61 








Supplies, machines, furniture, Stationery. Largest 
Business established in 1938. Recently remodeled 
tial. Write OFFICE APPLIANCES Dept. Nov.-5 





n Stationery and commercial! printing busi- 


PPLIES, MACHINE l 
r sme over $75,000. Real opportunity. $5,0 


rowing area Vi 


» OFFICE APPLIANCES DEPT. MAY-19 





vecessary 


INESS SYSTEMS—GIFTS—BOOK 


modern store reasonable rent 
five figure annual salary the 
to ‘cream of commercial and 

smal! area for sale of one produc 
knowledgeable-competent-solid 

covered by inventory. Contact 
NH 


POR SALE AND WANTED TO BUY 


2-33 .& 34 Class Posting rm 
Wholesale inquiries invited 
Chicago, Illinois — MO 





mg machines, adding machines 


ywiey Co., 906-908 N. Water St 





Kardex, Acme and Rand. Variety of sizes 
Eversteel Equipment, 69 Spring 





ELLIOTT HER ANI dst machines. Electromatic typewriter, adders 
culator j machines bought and sold. Teeter-Warsh Co., 849 N. 3rd 
Milwaukee \ 





ELLIOTT- 4ER MACHI idding mach parts bought and sold 
quantity 1 r mbers. Ma y more Co., 537 S. Dearborn St 


Illino 


WANTED TO BUY 


31 3£3200, and 3£3400. All Burroughs Sens 
#6340, 26380. 42 years as world’s leading 
ational Office Appliances, Dept. OA, 326 Broad 
' 3201 





keeping machines & Brandt coin machines: #31- 
3urrougns typing sensimatics model 321501 billers 
L. A. Pearl Co., Dept. OA, 140 W. 42nd 


OA-11/61 





WANTED: Burroughs or N.C.R. bookkeeping and billing machines, calculators, comp- 
tometers, adding machines, etc. any style. Quote complete description and best price. 
AMERICAN BUSINESS MACHINES, INC., 573 Broadway, New York 12, New York. 





WILL BUY BOOKKEEPING MACHINES—Burroughs Billing, Sensimatics—National 
Class 3000, 31, 32, Remington Sundstrand—Indicate details, model, serial. GIBIAN 
BUSINESS MACHINES, 128 Lafayette St., New York 13, New York. 





typing Sensimatics billing machines, N.C.R. 31 — 32 — 34 
6380 6740 Speedaumats, Pitney-Bowes, Brandts. William 
S New York, New York — WOrth 6-5931 


MECHANICS WANTED 


COMPETENT RVICEMAN, WANTED, who Is familiar with all makes of type- 
writers, adders est independent dealer in Rochester, This is a permanent position. 
Write particula salary expected to City Typewriter, Inc., 128 S. Clinton Avenue, 
Rochester 4 é York 





WANTED-EXPERIENCED ADDING machine mechanic. Good Future to right party— 
give qualifications and references. Write OFFICE APPLIANCES Dept. Nov-1. 


MECHANICS AVAILABLE 


ELECTRIC AND STANDARD Typewriters, Adding Machines ~ Twenty-three years 
experience. Location no object. Write OFFICE APPLIANCES Dept. Nov-4, 


QUALITY MAILING LISTS of 6,755 COMMERCIAL STATIONERS and office appli 
ances dealers. Also 8,119 typewriter and adding machine stores. Write for FREE 
catalog of lists of retailers, wholesalers, manufacturers, institutions, banks and 
others. We charge only for addressing. SPEED-ADDRESS, 48-01 42nd St., Long 
Island City 4, New York 


MISCELLANEOUS 


IMPORTER AND SOLE DISTRIBUTOR of marking devices, numbering machines, 
daters and related products, has openings for established representatives in various 
territories including New England, Middle West, Middie Atlantic, Southeast, South- 
west, West Coast. Remarkable expansion during last year. Give information as to 
territory and lines covered. All correspondence confidential. Write Erwin B. Tann- 
hauser Company, 1776 Broadway, New York 19, New York. 
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1 A Crisp, architectural, and modular in appearance, the 14 Series 
SERIES is a new line of completely assembled office furniture 


EXTERIOR CONSTRUCTION 

METAL LEG TRIM | Brushed aluminum or brush 

DRAWER PULLS Brushed aluminum or brushed brass finish anchor type pulls 
with circular mounting plates 

DRAWER CONSTRUCTION All drawers have side guides, and all regular desk 
drawers are grooved for adjustab! 

TOPS Available in wood, walnut grain plastic, or white plastic. Walnut 
plastic bands are used on all tops except that wood veneer bands are used 
on oil finish tops 

FINISHES 

we Adjustable levelling glides Locks in each desk pedestal 
lock all drawers—No locking device on wing pedesta!l—-Full suspension file 
drawers—Modesty shield is integral part of both desk and typewriter return 


i 
— 


Conference desk—72” Executive desk — 60” Desk 60”x 30” — Full L-Shaped unit return Credenza 66”x 18” — 

x 36” — Full suspen- x 30” — Full suspen suspension file draw- top 42”x 18” — Desk Door compartment at 

sion file drawer in sion file drawer in er—3 drawer pedestal 60”x 30”. left— File drawer and 

right pedestal. right pedestal. optional storage drawer at 
right. 


Pee aes pen Bes k Company, -J@e per, eeeeeas 





OFFICE DESIGN 


section of Office Appliances edited for office furniture dealers and 
their designers, space planners, independent decorators and architects 


The Integration of Merged Space ... 166 


Decoration & Design '62 ... 182 


Design Notes ... 161 
Furnishings Guide ... 179 


Periphery ... 188 


Executive Editor Robert E. Russell 


Office Design and 
Furnishings Editor Carroll Cihior 


Assistant Editor Claudette Ruffino 
Editorial Assistant Anne Gricius 


Art Director tLeonard Schimek 





Cluttered with stores of all sorts, some in disrepair, 

With sights and sounds and discomforts, 

Vith every evil that the modern re-development expert tries to avoid, 
The back streets draw people from the tree-lined 

Park Avenues of each major city 


Advertising Offices 


East: Wallace W. Fisher, district manager; George W. Larrouse. 
I E. 42nd St., New York 17, N.Y. MUrray Hill 2-2373. 


Midwest: Herbert L. Sime, vice-president; Jack McDonald, 288 Park 
Ave. West; Elmhurst, Ill. TErrace 4-9350 


West Coast: A. O. “Beau” Dillenbeck, Jr.; Tom Galavan; Dick Hat- 
field; Ray Kittle. Dillenbeck-Galavan, Inc., 266 S. Alexandria Ave., 
Los Angeles 4, Calif. DUnkirk 5-3991 
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BURKE, INC. 





5140 N. Westmoreland Road Dalias 7, Texas 


MEirose 1-2880 











BUSY EXECUTIVE 


EXECUTIVE FREE FORM 
Grouping No. G8-8 (variation) 
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THE COMMANDER 


As the name implies, this new series by BOLING 
deserves attention. The straight simple lines of the 
basic design are accentuated by interesting 
shaping of the angled arms and posts. Dimensions 
of seat and back have been engineered for 
maximum comfort, and cushioned with latex and 
polyfoam. Fabric seats with top grain leather or 
Elastic Naugahyde trim in a wide selection of 
colors enhance the beauty and comfort of the 
Commander series. Cane backs are available on all 
chairs. Lacquer or oil walnut finishes are standard. 


W 


NO. 1711UB 


NO. 1714UB 
NO. 1713UB 


NO. 1710UB 


NO. 1758UB 
NO. 1711CB 


Chairs for all business 


BOLING CHAIR COMPANY 


SILER CITY, NORTH CAROLINA 





DESIGN NOTES 


STEEL RISE PREDICTED ...A 
leading spokesman for the steel in- 
dustry recently said sales of steel of- 
hce furniture will be 20% to 30% 
higher in 1970 than they are today 
Bennett S. Chapple, Jr., administra 
tive VICE president of the United 
tes Steel Cory revealed these 
at a national sales meeting 
iducted by Steelcase, Inc., in con 
tion with 50th anniverary cere 
onies 
Chay} | le said studies mad by U.S 
inalysts showed that by 1970 
iation’s work force will num 
million persons half of 
will be in jobs requiring 
ks, chairs, files and other office 
rniture and equipment 
in a broader scope but of equal 
st to the office designer, he 
showed optimism for the future 


the countrys general economy 


reported that his firm is pre 


I 


general upswing in_busi- 
with steel production gains ex 


in this la juarter of this 


LAST CALL The four-day 
Western Convention ot the National 
Oftice Furniture Dealers Association 
will be underway November 2 at the 
Ambassador Hotel in Los Angeles 
Frank Booz of Leekley and Booz in 
Los Angeles and general chairman 
of the meeting, said that more than 

manufacturers were on the list of 
exhibitors. He added that the value 
of the products shown would be 
1ugmented by a strong and informa 


{ive program 


FIRST CALL Chilton Brown, 
president of Directional Furniture 
Co. and chairman of the Design 
Seminar which will launch the na 
tional NOFA show in New York 
City in April, says that the program 
planned for the seminar in this com- 
ing show will be more intensive 


and of a more advanced nature than 
that of the last meeting. Emphasis 
will be on resources, an apt choice 
in that the facilities of the National 
Design Center, the co-sponsoring 
organization, will be available to 


those attending. 


ANOTHER CONVERT TO CON- 
TRACT LINES... The Valley Up- 
holstery Corp., Manufacturer of fine 
residential furniture, announces it 
will introduce before the end of the 
year a new contract line of uphol- 
stered pieces with co-ordinated ac 
cessory tables. The new series, with 
dramatically simple and contempo 
rary lines, will be designed by Marc 
Berge, furniture designer, and 


Franklyn Jacoby, industrial designer. 


PERSONNEL .. . Charles J]. Welch 
has formed a new company to repre- 
sent a number of leading manufac- 
turers in the West. Operating as C€ 
J. Welch & Associates with show- 
rooms at 110 N. Robertson Blvd., 
Los Angeles, and 430 Pacific St., San 
Francisco, it represents the Direc- 
tional Contract Furniture Co., Sten- 
dig Furniture, Nessen Studio, Inc., 
and Duraloom Carpet Mills 

Herron Frey recently joined the 
sales staff of Corry-Jamestown to 
represent the company in Ohio, 
Michigan, Kentucky, West Virginia 
and Indiana. 

William Davidson is now asso- 
ciated with Custom Craft, Inc. He 
is national sales manager of the 
firm's Designs of Distinction Divi- 
sion which is making the Eleganza 
and Davidson collections 

Two new appointments at Wil- 
liams Office Furniture Co.: Arch 
Halsall is now representing the firm 
in Louisiana, Alabama and Missis 
sippi; Harold Vertel covers Texas, 


Oklahoma, Arkansas and New Mex- 


Ico 





DOMVS 


..at home in any office 


Architecturally-inspired ...DOMUS is today’s 
smartest expression of design beauty 

and function. Single units and modular 
groupings are meticulously detailed 

to meet every individual requirement for 
working comfort at peak efficiency. 
Genuine Walnut and extruded aluminum 


with rich Walnut inlays. 





WRITE FOR CATALOG 


imperial desk company, inc. 


EVANSVILLE 7, INDIANA 


OFFICE DESIGN SECTION 





SELL MORE, EASIER 


with the enormous 


FILING CABINETS — 347 Models 


5 Heights —-5 Grodes Shaw-Walker franchise 


Shaw-Walker’s enormous franchise is the trade’s 
most profitable. The exclusive Shaw-Walker dealer 
offers his customers 5000 items matched in appear- 
ance, matched for results. 

Among the 5000 items in this enormous franchise 
are many exclusive products that cannot be pur- 
chased from anyone but the Shaw-Walker dealer. 





aaa gad pogo hoon No Other Franchise Gives You 
All 9 Profit Making Features 


(1) All 5000 items from one factory. (2) Most complete 
franchise. (3) 252-page Office Guide to simplify selling. 
(4) Many exclusive fast-selling items. (5) Flow of sales 
helps. (6) Best known trade-mark. (7) Intensive, order- 
producing national advertising. (8) Fourteen Panoramic 
Stores to help close big jobs. (9) Warehouses stra- 
tegically located throughout the nation. 

RIGHT NOW there are a few cities in which we are 


willing to make a change. Yours may be one of them. 
Write today. 





DESKS — 139 Models — 6 Styles 


, Built Like a 
Sk 











FILING SUPPLIES for Every Office Need 


ALL 5000 ITEMS are pictured, described and priced in 
Shaw-Walker's 252-page Office Guide, the biggest order- 
producing catalog in the industry. All bear the best known 
trade-mark in office equipment, ‘Built Like a Skyscraper." 











No. A-1272 Under leg assembly 
solid walnut—with brushed 
chrome ferrules 


No. B-1272 Back leg assembly 
solid walnut with brushed 
chrome ferrules 


No. C-1272 Outside leg assembly 
—solid walnut—with brushed 
chrome ferrules 


No. E-1272 Under legs—brushed 
chrome. ® Also available with 
black legs, specify 

Style No. D-1272 


No. H-1272 Back leg assembly— 


brushed chrome. @ Also available 
with black leg assembly,, specify 
Style No. G-1272 


a) J es |) 
SHOWROOMS 


Max Spak and Company 
146 South Robertson Blvd., 
Los Angeles, California 


Clinton F, Levings and Associates, 
1821 Dock Street, 
Tacoma, Washington 


Dick Lowe & Associates 
3720 LaFrance Street 


Dallas, Texas 


Gunvir Industries, 
421 North State Street, 
Chicago, Illinois 


Hugh A. Steger 
824 Spruce Street, 
St. Louis 2, Missouri 


Anthonsen and Kimmel Associates, 
440 Park Avenue South, 
New York, N. Y. 


ine + 


No. CS-5 Executive Posture Chair No. K-1272 Outside leg assembly—brushed chrome 


@ Also available with black leg assembly, specify Style No. J-1272 


* 


GN ENGINEERING IN THE 
NEW 1200 SERIES 
GIVES YOU 


BT tor 





Stock only three desks ... Walnut, White Plastic and Walnut wood tops. 
Add the nine leg assemblies and you now have a showing of TWENTY SEVEN 
distinctly individual desks for sale and immediate delivery. Desks 


are shipped completely assembled. Only a matter of minutes to attach any leg 


assembly. No mechanic needed . .. a salesman can do it. The 

1200 series is so utterly flexible you can instantly meet any need or 
reference. Plus modern architectural styling in the warm beauty of walnut 
with chrome or black matt steel accenting. Executive, 

Secretary, Credenza, Utility Corner, Single Pedestal and Conference Table 
make a series to happily inspire the furnisher of any office from 

the modest to the most elaborate. Al! at profit for you prices. 


Write for brochure and price list 


leetlime inc. 


P. O. BOX 336 * SALEM STATION * WINSTON-SALEM, NORTH CAROLINA 





DESIGN NOTES 


SEATTLE FAIR ... Plans for a 
pavillion at the Seattle World's Fair 
to demonstrate forthcoming trends 
in the interior design field have been 
announced by the A.I.D. and the Re- 
sources Council of A.I.D., the of- 
ficial sponsors of the exhibit. Pur- 
poses and format will follow those 
established in the 1961 and 1962 
Decoration and Design shows. (sec 
report on page 182) 

April 21, opening day of the Fair, 
will also be the first day of the A.I.D 
31st annual national convention, to 
be held at the Olympic Hotel in 
Seattle through April 26. 


CATALOGS ... A new 60-page 
booklet presenting the complete line 
of desks, tables, credenzas, wall units 
and seating offered by ODI has been 
published. Handsomely done and in- 
cluding specifications, it is available 
by writing the firm at 315 E. 62nd 
St., New York 21, N.Y. 

The newest lamp models from 
Paul Hanson, Inc., have been pre- 
sented in its catalog +62. Requests 
will be filled by writing 15 E. 26th 
St., New York 10. 

The new FM series of modular 
lounge furniture leads the catalog 
of seating from Horness, Inc., Three 
Oaks, Mich 

Standard items from, as well as 
additions to, the line of contract 
furnishings offered by Marden 
Manufacturing, Inc., have been com- 
piled in a catalog, available by writ- 
ing the company at 1015 N. Halsted 
St., Chicago 2, Ill. Included in this 
compendium are upholstered units, 
chairs, tables, conference tables and 
desks. 

The latest literature and architec- 
tural specifications on the vertical 
blinds manufactured by the Elkirt 
Corp., 1500 Illinois St., Des Moines 


14, Ia., have been issued. 





INTERIOR 


FURNITURE DESIGNED TO ENHANCE THE CONTEMPORARY 


24 A WOOD CHAIR 


16/C ROUND COCKTAIL TABLE 


CS/DM 1P EXECUTIVE DESK 

































































































































































THE INTEGRATION 
OF MERGED SPACE 
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The offices of the Midland 
Ross Corp. in Cleveland's Il- 
luminating Bldg. were com 
pleted by the Ohio Desk Co 
three years ago to that stage 
seen above. Recently a merger 
forced expansion, resulting in 
the integrated office at left 


NOVEMBER 196! 


Upon completion of the new offices of the Mid- 
land-Ross Corp. in Cleveland, all parties concerned 
were happy. Midland-Ross resumed its normal work 
schedule under more favorable conditions and in more 
pleasant surroundings than it had enjoyed previously. 
And the Ohio Desk Co., the Cleveland dealership 
which designed and installed the offices, felt a satisfac- 
tion that comes from doing a job well. That was three 
years ago. 

Last month both of these firms were again in the 
happy position of enjoying a job well done. This recent- 
ly completed job was brought about by the M-R acqui- 
sition through merger of the Industrial Rayon Corp. 
As seen in the floor plans at left, the client had taken 
one-half of a floor in the Illuminating Building when 
it moved downtown three years ago. With the merger, 
almost all of the remaining space on the floor was in- 
corporated to facilitate the incoming staff. 

It was natural for the Ohio Desk Co. and William 
F. Lindner, Ohio’s color and design specialist, to inte- 
grate this new area with what had been done earlier. 

The atmosphere of the new area was made con- 
tiguous with the old through the use of the same basic 
color scheme — earth tones — and the same Stow- 
Davis and Steelcase lines. One slight variation was 
made in the extent to which the color accents varied 
from office to office. In the original installation, each 
office had a more individual treatment, whereas in 
the expansion area Lindner used the same type of car- 
peting, casements and upholstery leathers. Such a uni- 
formity of surface design, it was felt, permitted a great- 
er flexibility to handle any further expansion which 
might occur. 

The only major revision in approach involved the 
placement of secretarial stations. The original plan 
provided enclosed areas for secretaries adjacent to the 
executives they served. In the merged space, secretarial 
units were positioned in an open plan. 





Integrated Space continued 


An executive office in the new space taken over by 
Midland-Ross in the Illuminating Bldg., Cleveland 
has the same “feel” as comparable offices (bottom 
facing page) in the firm’s old space. As designed by 
the Ohio Desk Co., this integrity was achieved by 
repeating the use of Stow-Davis Progression III furni 
n color scheme. Chair leather and 


ture and the wart 
sofa fabric are a cinnamon tone on a carpet of beige 


brown and black mixture from Theodore Johnson 


SOR CEE MBE A AMM i 
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Since secretaries in added space 
are in an open area (left) and 
not in enclosed offices, their files 
were used to form a wall, upon 
which storage cabinets were in 
stalled (top) Between _ thes¢ 
banks of files, large clothes closets 
were enclosed by full height, wal 
nut doors. Below is executive of 
fice in older area of building. It 
and those like it were the basis 
for design of added offices, one 
of which is seen on facing page 





Integrated Space continued 
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The warm colors of the president's office at the Midland-Ross 
headquarters in Cleveland's Illuminating Bldg. set the theme for 
all of the company’s offices. Ebonized walnut f ture from the 
Sigma Grouping of Stow-Davis becomes the accent on the bottle 
green carpet. Upholstery is gold grain leather. Walls ar 
white, Japanese rice cloth. Desk a ori Smith Metal Arts 











Informal conference area which faces the president's desk, shown 
on the facing page, comprises Sigma lounge pieces in gold fabri: 
Etchings are by Reynald Weidenaar. Phone and intercom in detail 
above are the Mark II Sigmacon Unit of the Executive Office Fur 
niture Guild in credenza with personal file drawers on each sid 





Integrated Spaci 


CONTIN ME 
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Table in conference room at 
Midland-Ross has tile pattern 
pig-skin leather inlay. Multi- 
color parquet grass cloth finishes 
wall above dado of Tigerwood 
veneers. Stow-Davis seating has 
teal blue top grain leather, the 
room's accent which is picked 
up in the fabric of the lounge 
grouping shown at bottom 





... this method of displaying chairs is definitely the 


best way of showing and selling office chairs.” 


Charles Royer 








HARTER seating center plan 
Simplifies, increases chair sales 


a sample of results 





Soon after installation of his Seating Center 
display, Charles Royer of Standard Office 
Equipment Corp., Fort Worth, Texas, wrote: 


“Our Harter Seating Center has been on our 
furniture display floor some two weeks now, and 
already I can see its tremendous value. 


I have tried personally to sell chairs to a local 
bank for quite some time without much success. 
When we got our ‘Center’ and set it up, I 
persuaded three of the bank's officers to come 
down and seé some of our chairs, as I knew 
the y were remode ling one of their departments. 
The se men thought the y wanted just a couple of 
revolving armchairs, and that is what they first 
sat down in. They moved on down the line and 
were so completely impressed with the comfort 
of the 365 and 370 executive posture chairs, that 
they decided to furnish each of the men in that 


de partment one of them. 


This resulted in a sale of 12 of these executive 
posture chairs and in what I hope is a standard- 
ization of these two models. These were the first 
Harter chairs in this bank. 

Encouraged by this experience, I invited two 
gentlemen from another company to see our new 
Seating Center. Sure enough, they each bought 
a 370 for themselves! 

I am convinced that this method of displaying 
chairs is definitely the best way of showing and 
selling office chairs. The customer sells himself 
on the chair he needs.”’ 

Charles Royer 





here’s how it works The Harter Seating Center is more 


than an attractive store display. It’s a complete, step-by-step sales plan that 
simplifies chair selling. 


] 


5 


It concentrates a representative selection of chairs in one spot in the store, 
saves time and steps for both salesman and customer. 


It speeds up the selling process. Customers learn all about chairs faster, 
therefore can decide on chairs they want quickly. Literature, color and 
upholstery samples and other sales aids are handy on the display table 


It helps salesmen sell up. Customers see and feel the difference with side- 
by-side comparison. They buy better chairs at higher prices. 


It helps salesmen sell more. Complete selection of chairs encourages impulse 
purchases and customer standardization. There’s no need for them to 
shop around. More store traffic increases sales of other office equipment 
to go with new chairs. 


Even inexperienced salesmen become trained seating specialists quickly by 
repeating the step-by-step Seating Center sales routine time after time. 


A steady stream of national advertising and special promotional materials 
is selling Harter dealers as local seating specialists, convincing prospects 
that they should visit their Harter Seating Centers for the right chairs 
at every price. 


It increases repeat sales. Customers who get the right chairs the first time 
come back to buy again. By personally fitting chairs to customers, you 
assure them of comfort. And a comfortable customer is a satisfied cus- 
tomer. Nothing is more tangible than comfort. 


Make your store the local Harter Seating Center. For complete informa- 
tion, attach this coupon to your letterhead, sign your name, and mail to: 


Ul HARTER CORPORATION 
1125 Prairie, Sturgis, Michigan 
Canada: Harter Meta! Furniture, Ltd., 139 Cardigan, Guelph, Ontario 


Mexico: Briones-Harter, S.A., Lago Iseo 96, Mexico 17, D.F 
New Zealand-Australia: Morrison Industries, Hastings, New Zealand 
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7002 
1701-6 Cabinet Combination Lock 


New 6 blade tumbler lock 
can be master-keyed with 
maximum number of key 
changes 


Wood Drawer Lock 


5001 


Filing Cabinet Lock can be 
keyed with 3318, 1974, 
1978, 75-111 and 1770 


1770 
1974 Sliding Door Lock 
Metal Drawer Lock fur- 


nished with steel reinforced 


bolt 


Cabinet Locking Handles 


Chicago Locks are at 
Home in the Office 


In office equipment, if it’s worth being locked—it’s worth being locked 





with a Chicago Lock. Whether this equipment is a top 


3319 
secret filing cabinet, strong box, supply cabinet, computer or desk, 


Single Bitted Metal Panel 
Locks there’s a Chicago Lock designed to deliver maximum protection 


at minimum cost. Manufacturers are invited to consult 
with a Chicago Lock engineer or, for general information, 


write for our catalog and bulletins. 





CHICAGO LOCK CO. 


2016 North Racine Avenue - Chicago 14, Illinois 








combine for a modern ‘architectural’ effect! 


WARK a — aluminum framing and warm walnut woods 


> & HR I 








The response was fast and favorable for this 
fine wood office furniture series when it was 
unveiled at the NSOEA Convention! 


Typical strong dealer support will back the 
promotion of the new MARK 12 Series — 
as has been true with every quality wood 
office furniture grouping in the full-line 
styling offered by Indiana Desk. This solid 
backing includes unexcelled sales aids in 
beautiful full color . . . fully informative 
brochures and envelope enclosures which 
explain styling and construction, show sug- 
gested arrangements, and present imag- 
inative office planning ideas . . . in easy-to- 
use, easy-to-understand detail. 


WRITE TODAY FOR } | 1 A N A 


NEW CATALOG 


AND DETAILS OF 3G Y | / entifies 
INDIANA'S PROFAT PLAN a Git 
| ESI 5 a9 HINICE Quality Furniture 


BACKED BY OVER 
50 YEARS OF SE2VICE 


NOVEMBER 196! 


JASPER, 


The MARK 12 Series, a distinct new interpretation 
in straight-line styling and construction, keynotes 
the “architectural look” so desirable in today’s 
modern office interiors. Anodized aluminum fram- 
ing and hardware, plus the variety of basic walnut 
cabinet sections, offer combinations restricted only 
by the extent of the imagination. 
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The Astronaut B-31 
arm chair 


Style... Craftsmanship ...and real Value... 


The Stanley Astronaut 


Here, a moderate priced family of chairs including arm 
chair, chair without arms and executive swivel ... and all 
value packed to give your customer the most for his money. 


STANLEY MANUFACTURING CO. 
2310 No. Main Fort Worth, Texas 











All-Steel’s new 2300 line reception area furniture 
...an easy way to specify style and distinction 


WRITE FOR LITERATURE All-Steel be 


ALL-STEEL EQUIPMENT INC 
AURORA, ILLINOIS 
























































By tee Oncaea. art steel co., inc. n.y. 63, u.s.a. 
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FURNISHINGS GUIDE 


CusToM-CraFT, INc., 2023 W. Carroll 
Ave., Chicago 12, Ill., has added this 
tub chair (1) to its “Davidson Collec- 
tion.” Equipped with polished brass 
sphere casters, the chair can be used 
singly or in groups and can even be set 
around a conference table. Inquiry card 
number 29 


A complete new line of aluminum 
chairs (2) designed for office, hotel 
and institutional use, has been intro 
duced by Horness, INc., Three Oaks, 
Mich. The new line, called the “FM 
Series,"’ includes four basic chairs of 
coordinated design, an executive swivel 
chair, matching arm chair, armless oc- 
asional chair and secretary posture 
swivel chair. The series is styled in 
simple, modern lines incorporating a 
satin-finish aluminum frame, Polyfoam 
cushions and choice of fabric or vinyl 
upholsteries in a wide range of colors 
and textures. Inquiry card number 30 


A lounge series (3) which combines 
wood and steel with upholstery has been 
placed on the market by FLEETLINE, 
INc., Winston Salem, N. C. The arms 
on this “200” series are offered either 
in an upholstered version or in a com- 
pletely exposed wood surface. A chair, 
love seat and sofa comprise the series 
Inquiry card number 31 


An “Encore” design desk and matching 
chair (4) is being introduced by the 
HoweELt Co., Contract Division, St 
Charles, Ill., for use in offices, hos- 
pitals, schools, hotels, motels and other 
public places. The “Encore” desk has 
a 20” by 48” top of walnut woodgrain 
plastic. The drawer cabinet has a smooth 
plastic walnut finish to match the top 
[he two drawers are fitted with brass 
plated metal handles. The sculptured 
seat desk chair has a molded plywood 
seat cushioned with a layer of polyfoam 
and upholstered with a wide choice of 
colors in Naugahyde and screwed on a 


square tubular frame. Inquiry card num- 
, 


ber 3 

















The SATURN complete 


And Completely New Seating 
Series By GREGSON 


SAL ce et 
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fey -) Ret-10), Me Moderately Priced 


PTV TIT\a Lean Fine Chairs For More 
TU LILRCL Lee Than a Third Century 
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Sea-Smoke an exclusive, new executive line (1), 1s 
the most recent design introduced by Hiepert, INc., 
1700 Yukon Ave., Torrence, Calif. The series is avail 
able in two groupings with either a back or side return 
credenza. Desks are a full eight feet with bent modesty 
or single front leg fronts to choose from. Guest chairs 
are included in each group and will be custom-built us 
ing the specific fabric desired by the decorator. Inquiry 


card number 55 


This conference room is equipped with “Omni” modular 
storage groupings (2) from STRUCTURAL PRODUCTS 
INc., Dept. 46, Charlotte, Mich. Structural poles sup 
port the bookshelves and cabinets. Spring-loaded adjust 
able book ends hold books and records straight. “Omni 
is easily installed and may be modified or rearranged to 
meet changing conditions. Inquiry card number 34 


A new line of contemporary office furniture (3) 1s being 
introduced by the On10 CHair Co., Youngstown, Ohio 
The first pieces of the new line are six office chairs de- 
signed by Lute Wasserman of Kline-Wasserman Co. The 
frames of the chairs are aluminum and can be obtained 
in a choice of finishes. Upholstery material is available 
in a wide variety of fabrics. Inquiry card number 35 


and your 
Pot of Gold 


The startling beauty and spectacular sweep of 
the design lines of Rainbow Table Desk No. 730 
will put verve and elegance into the executive 
or customer conference room. 





When displayed as a part of Fleetline’s Space 
Age Group, it will stimulate and quicken your 
sales of modular furniture. Give it a prominent 
place in your showroom and it will bring you a 
Pot of Gold in booming sales and profits. 


The No. 34 Arm Chair is a splendid ex- 

ample of Fleetline Seating. Note the ; SEE IT AT 

appeal of its design; the smooth turn of THESE SHOWROOMS 

the arms, legs and stretchers; its deep ; Clinton F. Levings and Associates 
foam cushioning and the finely fitted 1821 Dock Street « Tacoma, Washington 


self-welt upholstering. Dick Lowe & Associates 
3720 LaFrance Street « Dalias, Texas 


Gunvir Industries 
421 North State Street + Chicago, Illinois 


le etline amc. Hugh A. Steger 


P. 0. BOX 336 » SALEM STATION « WINSTON-SALEM, NORTH CAROLINA 824 Spruce Street « St. Louis 2, Missouri 
Anthonsen and Kimmel Associates 


( Lion UI WNauid Raymond Co 440 Park Avenue South « New York, N. Y. 
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HANDCRAFTED 


in fine metals, Smith Metal Arts 
desk accessories are a dignified 
compliment to every executive 


CLASSIC 


designs create a pride of owner- 
ship not to be found in any 
other line 


METICULOUS 


attention to detail gives you a 
line of accessories which are 
unsurpassed in quality the 
world over. 


1}@ | SMITH METAL 
[| ARTS CO., INC. 


1721 Eimwood Ave. 


'@ | Buffaio 7, New York 


“Columbia chairs 
make 
good barber chairs 


, 


..but my daddy says they're 
the very best for his office” 
P.S. They're best for dealers too! 


Full line, all styles and price ranges. 
Write for more information. 


COLUMBIA-HALLOWELL Division 


JENKINTOWN 79, PA. or 
SANTA ANA, CAL. 


Intramural, Inc., vignette designed by Beryl Austrian, 
A.I.D., displayed an executive office and conference area 
in earth tones accented by the rosewood of the furniture 


Shaggy tufted area-rug frames the conference area 
and its chenille arm chairs and sepia-upholstered 


sofa in the Intramural display 
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Conference area, with its rosewood table focal point, is 
doubled in this Harvey Probber setting by the mirrored 
wall. Area gets its theme from office on facing page. 
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DURABLE and SMART 


furniture 


NO. 8258 
Arm Chair 
(NO. 8259 
Matching side chair) 


Wide assortment of chairs and tables. See your dealer or 


Long Range Benefits from write us for our distributor's name. 
Decoration & Design 1962 _ AMERICAN CHAIR COMPANY 


Manufacturers of Contract Furniture 
Sheboygan, Wisconsin 


Two gains were made simultaneously last 
month in the cor tinuing attempt to educate the 
client toward a better understanding of design 
services. Though the office design body did not 
participate directly, it surely will enjoy long 
range benefits from the “Decoration & Design THE MOST COMPLETE LINE 
1962” show staged October 6-15 in the Sev- 
enth Regiment Armory in New York City OF FINE FUNCTIONAL OFFICE LIGHTING 

As only an exhibition of such scope can, IN THE COUNTRY. 
this second annual interior design show im- 
pressed the public with the “look’’ and comfort 
of modern design interpretations, and also the 
quality of interior design achieved by a pro 
fessional. Unlike other shows, D&D is not a 


Inner Office’ 62, the new Harvey Probber office line, was in 
duced at the D&D show in this setting by John and Earline me M. G. WHEELER COMPA 


Brice, A.I.D. Desk and side chairs are of natural gunstock 


wainut with stainiess ste 





Decoration & Design... continued 


JASPER CHAIR COMPANY 


trade show of interior design furnishings, but 
rather an interior design exhibition illustrating 
the range in which these products may be used 
More than 125 trend-setting rooms and vi- 
gnettes illustrated a new individualism in liv- 
ing, as interpreted in a tasteful and functional 
manner by some of America’s leading interior 
designers. It was sponsored by the New York 
Chapter of the American Institute of Interior 
Designers, the Resources Council of A.I.D., 
and the New York Herald Tribune. 

Though only three of the exhibitors dealt 
with offices Intramurals, Inc.; Harvey Prob- 
ber; and Florence Knoll pictured here the 
benefit to the office designet will derive from 
the restatement of a style consciousness and 
awareness that was generated by the first D&D 
held last year 

These results are of the same nature as those 


accrued through all advertising, and in the 


THE 40 GROUP 


long run of that nature which is the only one 
effective in the sale of a way of living. It is 
impossible to sell design the same way one 
does fish at the market. When a people and 
their culture are receptive to a change, the 
change cannot be denied. On the other hand, 


no amount of promotion will bring about a 





FOR 
SCHOOLS 
AND 
LIBRARIES 


The 40 Group 
is handsome, 




















well-designed , 
built stronger 
to last longer. 
The 40 Group is 


‘ ~ 

made up of > As modern as today, Office Valet Wardrobe Racks fit in 
. : - anywhere, harmonize with any decor. They hold hats, 
16 chairs coats, overshoes and umbrellas efficiently (accommodate 
r 3 persons per square foot of floor space) and properly 
(with hats on dustproof shelves; coats on spaced apart 
wooden garment hangers — aired, dry a T a. 

i i Built for lifetime service of heavy gauge welded steel an 
Son Gils now Group o Be HN) Convention a. finished in choice of colors and baked finishes. Exactly 
at the Palmer House, Room 764, Nov. 26-29 matching add-on units (end to end or back to back) 
always available. 


JASPER CHAIR COMPANY Write for Catalog OV-13 
JASPER, INDIANA : VOGEL-PETERSON COMPANY 





RT. 83 AND MADISON ST. °* ELMHURST, ILL. 
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Rich textures of natural materials leather, marble. rose 
wood and wool interplay in this setting of a man’s study 
designed by Florence Kno Knoll Associates, Inc., for th 


Decoration and 


Design 19% show. Color accents are kept 


to give led emphasis to the setting 


lasting effect if a culture is not ready to accept 
i change 

Decoration & Design 1962, as well as all 
other activities of National Design Month, 
have been major forces wonderfully timed to 
quicken a trend which has been growing for 


the past 10 years 


LOOK AT THE FINE POINTS OR 
YOU’LL MISS THE PAYOFF! 


Royal equipment is literally packed with fine points that 
tailor \t to the specific jobs of industry. The Royal Mode! 
515 adjustable chair is typical: contoured, 4-way adjust- 
able back is mounted on strong spring steel to adjust to 
the slightest body movement. Legs telescope to adjust to 
most comfortable working height. There's no protrusions 
to catch clothing or cause injuries. The payoff is worker 
comfort, efficiency and safety. It’s the same with Royal 
cabinets. All corners are rounded, all hinges and fasten- 
ings are concealed. Extra heavy gauge panels are flush 
* ge es finished. Doors are rigid, shelves are adjustable and every 
W/ cabinet is ventilated. There are dozens of Royal chairs, 
0 stools and cabinets for industry. Each is packed with fine 
GEOMETRIC series /the chair that fi z points that make it more efficient, more useful, more 
valuable. Write for full details today. ROYAL METAL 
MANUFACTURING COMPANY, Dept. | 1-K, One Park 
Avenue, New York 16, N. Y. In Canada —Galt, Ontario. 


PROFIT PICTURE! 


STYLEX SEATING COMPANY Delanco, New Jersey 
® 
INDUSTRIAL EQUIPMENT 








Elegance IN AUXILIARY SEATING 


very one of your customers is a potential buyer of Clarin 
Reserve Seating. 144 decorator combinations of highly styled 
nylon and naugahyde—upholstered over Urethene. Fits per- 
fectly with your customers’ decor. For sales meetings, plan- 


ning sessions and wherever auxiliary seating is needed. 






i KolatelaslelichicmeclaleMelaelilt:lsll-i elie aial-tilelalee | sieltni 
Reserve Seating, write Dept. 33RS 


CLARIN 


LARIN MANUFACTURING COMPANY 


4640 W. Harrison Street, Chicago 44, Illinois 


FOLDS FLAT! 

















A Look at the Private 
World of a Secretary 


The secretary to the corporation 
president is fast becoming one of the 
most envied girls in business. 

Her feminine co-workers turn 
slightly green when they see the some 
what sumptuous space she gets by 
dint of her position. And the more 
recently the offices have been com- 
pleted, the more lavish her office area 
is likely to be, according to a survey 
of leading industrial corporations. 

The survey recently completed by 
Duffy, Inc., New York planning and 
design firm, also brought forth some 
statistics on the private top-executive 
secretary, one of the best allies an 
office designer can have. 

In response to the question ‘What 
extra personal conveniences do you 
have in your area?’ a secretary in an 
Oklahoma oil company replied: “I 
have my own pink marble and tile 
powder room, and in the president's 
suite we have a kitchenette, dining 
and rest area 

Ten per cent of the girls reporting 
claimed to have their own lounges, 
or rest rooms, and more than half 
enjoy some special facility, ranging 
from a hot plate or coffee percolator 
to a complete kitchen 

The biggest complaints came from 
those respondents who have to share 
space with two or more other girls. 
(Sharing space with one did not make 


much difference.) The greatest com- 


pliments came from those who had 


hand in decorating their own or the 
boss’ office. About 42 per cent of the 
replies said they were in this position 
of influence 

Of the 62 per cent of these top sec 
retaries who have their own private 
office, the average space reported was 
196.9 square feet (larger than 12 x 
16 ft.) One lucky gal in St. Louis has 
588 square feet (21 x 28 ft.) to her 
self 

Oddly, there is no relation between 
the size of the company and the size 
of the secretary's office, the Duffy re- 
port reveals. Several of the largest 
offices were reported by firms that do 
not rank in the first 300 of the 50Q@ 


largest industrial corporations. 
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PERIPHERY 


Ideas and co) ” 1 id 


A Statue to a Bulldozer? 


In a recent Deect Fred 
president Prudential 
Co., sugge : 
Verve better 
phasis On Ve 
opme nt. 

The them 
which foll 
from the 


a Gualil) 
ff 


If peopl want C1 ind they are 
now uneconomical e make them 
solvent by replacing, with whiter ce 


ment, and efficient 


design, the very ructures that have 


grown old and stl / we ahead 


of the game when e bring together 


all of the available federal and state 


and local pressures to eliminate present 


] + 


slums, only to replace them with mas 


sive housing projects W hi h in another 


generation ill become even more 


densely populat slums that will again 


need to be id replaced ? 

Do we look at the financial records 
of the city and de chief, if 
not the whol is solvency of 
the core area; and then set about plow 
ing under al older commercial 
buildings, and replacing them with 
new, multistory proje that can col 
lect higher rent ind provide more 
taxes per squar estate ? 


And do we 1 


us have decided, tl as part of our re 


any before 
habilitation, w ess high 
ways—which of e do—and 
then head directly open lands, 
the parklands, the recreation areas, and 
the historic sites, which, since they are 
already in state or local ownership, pro- 


vide highway spa without costly 
court suits or loss of ratables? If sol- 
vency alone is our objective, then the 
answer may be yes, and perhaps in that 
case we should do away not only with 
parks, but with the statues in the parks 

the historical figures of those who 
carved out our civilization for us; in 
stead, should 


perhaps we reserve a 


space 10 feet square in every major de- 


velopment and there mount on a mar- 
ble pedestal the bulldozer that has 
come to symbolize this great new era; 
the bulldozer that buries our traditions 
and, if we do not discriminate better, 
may reduce our future and past to rub- 
ble 

The very solvency they seek may 
escape the city fathers if redevelopment 
is designed for solvency alone. People 
get bored with too many modern build 
ings, stripped and stark and functional 
They stay home when they might be 
window shopping, and tourists go else- 
where, and the city could be worse off 
than before. Experience has shown in 
city after city that the big standardized 
complexes that developers dream up 
because they represent advanced design, 
and demonstrate functionalism, and 
have a cost-to-cubic-content ratio to de- 
light an investment banker, fail to have 
any particular magnetism for people 
The workers in the glamorous build 
ings on Park Avenue in New York, a 
pleasant, roomy street with plenty of 
elbow space, an almost classical exam 
ple of what the modern redevelopment 
program aims for—these working peo- 
ple, when they come out of their build- 
ings, head for Madison or Third Ave- 
nuc 

Park Avenue is clean and slick and 
uninteresting. It is wide and open and 
has trees down the middle and is a 
great relief, only nobody seems really 
Third and Madison Ave- 


nues are cluttered with stores of all 


to th SO 


sorts, some in disrepair and some with 
the world’s finest selection of display 
windows. They are crowded. They have 
all the evils that the modern redevelop- 
ment experts try to avoid. But that’s 
where the people go, and that’s where 
you will find the successful retail stores 
This is where the wealth is generated 
to pay taxes 

The fact is that people appreciate the 
occasional open spaces in the down- 
town area, but they are drawn by the 
sights and the sounds and discomforts 


of the city 
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FLEXIBILITY 


Flexibility is a vital requirement in today’s office furniture. Art Metal’s new M-15 Modulars, 


with their greatly increased selection of components, meet the requirement more effici- 


ently than ever. Your customers can adapt M-15 Modulars, speedily and economically, 
to perform new functions in new locations, as often as their needs change. And you 


can sell additional components as often as their needs grow. Get additional details on 


Art Metal’s new, flexible M-15 Modulars from ART META LL.» INC. 


Jamestown, New York 





New Heyer Conqueror Paper Folder ... 
lets you do two things at once! 


Don’t confuse this with any folding machine you've ever seen, 
because this one is different ... it runs itself! At the touch of 
a lever, the new Heyer Conqueror Paper Folder automatically 
feeds, folds, counts and stacks 110 sheets a minute and stops 


when the last sheet is fed. 


You can leave this fine production machine unattended while it 
automatically folds printed pieces as they come from your duplicator 
or offset press! This means getting your mailings out immediately, 
without the costly, time-consuming operation of hand-folding. 

Now you can fold letters, invoices, statements, even multiples 

of 6 or 8 sheets stapled together, quickly, effortlessly on the 

new Heyer Conqueror Folder. 


No question about it . . . this machine will quickly pay for itself! 


AVAILABLE IN TWO MODELS 


Model EF-1—Completely 
Automatic Electric, $299.50* 
*Plus F.E.T. 


Model HF-1—Automatic 
Feed, Hand Operated, 
$199.50* 


STYLED BY REINECKE @ ASSOCIATES 
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Adjustable 
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First fold plate 


pa ee 


iP 
Makes all Two quick - set Counts 
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standard folds ... 


invoices, state 
ments, advertising 
literature, even 
stapled sheets 





Heyor 


Turn a dial... 
for non-skip feeding 
of thin, medium, 
coarse, glossy or 


heavy papers, 3 x 5” 


to 9x 17” in size 





feed wheels . . . 


grasp paper at 
edges —do not 
smudge printed 
area 


‘Always Makes 


a Good Impression”’ 








fold controls . .. 


at top of machine 
adjacent to perma 
nent instruction 

and fold diagrams 


HEYER INC., 1850 S. Kostner 


DUPLICATORS AND 





instantly removable 
for fast clearance 

of paper jams 

hould they occur 





as it folds... 


highly visible re-set 
counter shows accu 


rately how many sheets 


have been folded 





a perfect stack... 


conveyor belt deposits 
folded sheets in neat stack 
in adjustable receiver. 
Turns off automatically 

when last sheet is fed. 


Avenue, Chicago 23, Illinois 


SUPPLIES SINCE 1903 
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